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Safe Harbor Statement

This document may comtokiimgceasntadiemenfterwawid hin the meani hojl99fAnytstatemeRts dontamnéddereeahatu r i t |
are not statements of historical fact, including statements regarding guidance, industry prospects, or future results of cg@ns or financial position are forwardooking. We often
use words such as anticipates, believes, estimates, expects, intends, predicts, hopes, should, plans, will and similar expi@ss to identify forwardlooking statements. These
statements are based on management's current expectations and accordingly are subject to uncertainty and changes in circunmgtes. Actual results may vary materially from the
expectations contained herein due to various important factors, including (but not limited to): variability in consumer prefees, shopping behaviors, spending and debt levels; the
general economic and credit environment; interest rates; seasonal variations in consumer purchasing activities; the abibtgthieve the most effective product category mixes to
maximize sales and margin objectives; competitive pressures on sales and sales promotions; pricing and gross sales margimesidavel of cable and satellite distribution for our
programming and the associated fees or estimated cost savings from contract renegotiations; our ability to establish and n&imacceptable commercial terms with thirgparty
vendors and other third parties with whom we have contractual relationships, and to successfully manage key vendor and smgpelationships and develop key partnerships and
proprietary and exclusive brands; our ability to manage our operating expenses successfully and our working capital levels;ability to remain compliant with our credit facilities
covenants; customer acceptance of our branding strategy and our repositioning as a video commerce company; our ability topesd to changes in consumer shopping patterns
and preferences, and changes in technology and consumer viewing patterns; changes to our management and information systenfimstructure; challenges to our data and
information security; changes in governmental or regulatory requirements; including without limitation, regulations of thelé@l Communications Commission and Federal Trade
Commission, and adverse outcomes from regulatory proceedings; litigation or governmental proceedings affecting our operatiaignificant events (including disasters, weather
events or events attracting significant television coverage) that either cause an interruption of television coverage or tthiaert viewership from our programming; disruptions in our
distribution of our network broadcast to our customers; our ability to protect our intellectual property rights; our abilibyobtain and retain key executives and employees; our ability
to attract new customers and retain existing customers; changes in shipping costs; expenses related to the actions of actigishostile shareholders; our ability to offer new or
innovative products and customer acceptance of the same; changes in customer viewing habits of television programming; anel isks identified under Item 1A(Risk Factors) in
our recently filed Form 16K and any additional risk factors identified in our periodic reports since the date of such Form-KOMore detailed information about those factors is set
forth in our filings with the Securities and Exchange Commission, including our annual report on FormKL,Oquarterly reports onForm 10-Q, and current reports on Form 8K. You
are cautioned not to place undue reliance on forwardboking statements, which speak only as of the date of this announcement.eMre under no obligation (and expressly
disclaim any such obligation) to update or alter our forwartboking statements whether as a result of new information, futurevents or otherwise.

Adjusted EBITDA

EBITDA represents net income (loss) for the respective periods excluding depreciation and amortization expense, interestimedexpense) and income taxes. The Company

defines Adjusted EBITDA as EBITDA excluding newperating gains (losses); executive and management transition costs; loss on dedxtinguishment; distribution facility

consolidation and technology upgrade costs; gain on sale of television station; contract termination costs; activist shareleolresponse costs and noncash share-based
compensation expense. The Company has included the term aAsdssihesoperating geBdrniabcaAdfour n o ur
television and online businesses and in order to maintain comparability to our analyst's coverage and financial guidance,mgigen. Management believes that the term Adjusted
EBITDA allows investors to make a meaningful comparison between our business operating results over different periods of wittethose of other similar companies. In addition,
management uses Adjusted EBI TDA as a metric to evaluat e o0 p eantve compgnsagiia prbgoamsnAadiustesl u n d
EBITDA should not be construed as an alternative to operating income (loss), net income (loss) or to cash flows from opegadictivities as determined in accordance with
generally accepted accounting principles ( GAAP°) and s mahelcamparablé to singlarlg entitledtmeasweed a s
reported by other companies. The Company has included a reconciliation of the comparable GAAP measure, net income (loss) dugted EBITDA in this presentation.

Data in this presentation may be unaudited.



S—

Company Overview
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S, SYISEIE, (6 A We are a multi-platform interactive digital
Headquarters: Eden Prairie, MN commerce company that offers a mix of
: : proprietary, exclusive, and name brands
Fulfillment Center: Bowling Green, KY directly to consumers in an engaging and

Employees: ~1,200 informative shopping experience via

television, online, and mobile.

Exchange / Ticker: NASDAQ.GS / EVLV

A We reach more than 87 million television
homes with entertaining content in a
comprehensive digital shopping

experience offered 24 hours a day.

Market Cap (56/25/2018). $74 million

2017 Revenue: $648 million

2017 Adj. EBITDA: $18 million

A We recently announced the expansion of
our geographical presence coast to coast
and now have studio and office space in
both Los Angeles and New York.




Evine Leadership Team

Experienced senior leadership team with over 110
year so
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Diana Purcel
CFO
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Cooper ®s Hé
& Restaurants
Famous Da
America
Paper Warehouse

Andrea Fike

General Counsel and
Corporate Secretary

FICO
Regency Corp
Faegre & Benson
Stanford Law School
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Bl oomi ngd
HSN
Tommy Hilfiger

Michael Henry

Chief Merchandising
Officer

YSL Beauty
Lancome
QvC
HSN
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Nicole Ostoya

Chief Marketing
Officer

Nordstrom
Louis Vuitton
Moet Hennessy
Gold Grenade
Kardashian Beauty

Lori Riley

Chief Human
Resources Officer

UnitedHealth Group
Target
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Why Invest Today?

We believe our stock price is undervalued 7 equity value is currently priced under
book value. Book value per share is currently $1.25.

We are adding to our collection of brands using our strong merchant team and our
advisor group.

Our nationalmulti-p |l at f or m di stri buti on provides
landscape which helps us leverage our interactive video commerce expertise.

We made significant investments in our fulfillment center and warehouse
management system in FY15-16 7 continue to recognize the financial benefits in
FY18.

Launched over 10 million HD homes in FY17 to complement the recent conversion of
our broadcast signal from SD to Full HD. Maturation period can take 6 to 12 months.

Announced expansion of studio and office space in Los Angeles and New York City
to provide further opportunities to strengthen new businesses, develop brand
partners, add talent, and increase industry awareness.

us



Why Invest Today?

We Have Growth Tailwinds, an Improved Balance Sheet and
Confidence in Our Business Model

Completed our year-long
merchandise mix rebalancing

Launched 10M HD homes
November 2017

Converted our broadcast signal
from SD to HD in September
2017

65 new brands introduced in
2017

LA/NYC presence to
strengthen merchandise &
brand pipeline

Paid-down all $17M of high-
Interest debt

Positive earnings in 2017 7 first
time in 10 years

Improved free cash flow
generation i positioned for
future positive FCF

Significant Insider Buying

evine

We Are Undervalued



We Have Made Significant Progress ’6 ;:
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Since our CEO transition in February 2016, we have made significant progress
and delivered on our financial performance.

Paid down $17M of

Strengthened Balance Sheet Increased Cash high-interest debt
: FY17: $18M
Improved Adjusted EBITDA $9.2M $16.2M FY18: $19-21M
Increased overall profitability (EPS) ($0.22) ($0.15) FY 17 Positive Net
Income
Drive Revenue Performance_ with 5 8% (3.9%) FY18 positioned for
re-balanced merchandise mix growth
Completed Completed upgrade
Large capital investments complete Upgrades to to full HD broadcast
Fulfillment Center signal
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Competitive Advantages and Growth

We believe our growth strategy positions us to become the preferred platform for
the next generation of personalized commerce.

Build Stable of Proprietary, Exclusive
and Undiscovered Brands

Leverage our Expertise in Storytelling
to Deliver Compelling Live Interactive
Content and Commerce

Expand the Quality, Quantity, and
Technology of our Content
Distribution




Investment Highlights

A Evine is part of an industry that generates over $9 billion in annual U.S.
revenues*

A Strategic focus on contribution margin and profit delivery

A Emerging proprietary and exclusive brands are growth drivers, while
established brands provide stable cash flows and financial performance

A Improved distribution efficiencies through Bowling Green Facility with new
warehouse management system

A Utilizing new technologies in mobile and logistics to drive better connectivity
between on-air, online, and mobile platforms

A Vision is to become a leading omni-channel purveyor of
proprietary, exclusive, and under-discovered goods. That,
when combined with our fully built out direct-to-consumer
and increasingly valuable video commerce platform, will
deliver for our shareholders, customers and vendors.

*$9.1 billion in FY 2017 US revenue for QVCUS, HSN (excluding Cornerstone), and Evine.
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Competitive Landscape |
evine

Invest In Higher Quality HD Distribution Rollout

| t 6s ot just hHhowoOmamay sbomesys many channels i n

Total U.S. Net Revenue $6,140 million $2,343 million -
Number of TV households? 101 million 88 million
Revenue per Home $61/HH $27/HH
Cable Fees and 5% of TV rev Blended
Rate Structure* (Est. ~ $2.50/HH) (Est.~ $2.30/HH)
HD Presence? 88 million 55 million

QVCZ./ HSN 2
Second Network Beauty 1Q o

- 52 million
101 million

*Updated as of May 2018
1 Home counts and cable fees are from annual report/investor decks/analyst reports/assumptions
2 HD presence includes cable, satellite and telecom homes per annual reports, investor presentations or SNL Kagan reporting 10
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Pioneer In Digital, Omni-channel Commerce
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available in 87+ million homes

i ve br oadchrantdedsetsudi os =+

+ aspirationchdnnehosts + cross
+ promotional spot s
digital

53.0% of total company sales

i ntegrated home page = boutiqgue
video £ |live streaming = email |
+ online only assortment

mobile

49.4% of digital sales

i ntegrated home page = | ive str.
+ 1 Phone & android apps £ easy |
+ shop entire assortment

social

facebook xpinterestx t wi t t er
tinstagramzyoutubex Dbl ogospher e
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Our Competitive Advantage = Our Brands

Jewelry

A Established proprietary brand portfolio in key
jewelry categories of colored gemstones,
diamonds, gold, sterling silver, and pearls
across a total of 50+ on air brands/concepts

A An elevated ASP in all jewelry categories is a
reflection of our commitment to better quality
and value for the Evine customer as well as
their confidence in our growing luxury jewelry
brand portfolio

A Established reputation of being a jewelry
destination in the digital commerce world

A Industry leader with first-to-market gemstone
finds, stories, and designs

A Strategic and creative execution of jewelry
events that create strong tune-in both on-air
and online

12



Our Competitive Advantage = Our Brands

Watches

A Only business in the digital commerce
arena that has successfully established
a core male demographic previously
untapped in the industry

A The strength of our watch business is

driven by the O0cored collector
recognizing and valuing luxury
brands/products

A The Invicta brand has established a
core following that supports its
continued performance as one of
Evineds | argest volume Dbrands

A Ability (with both jewelry and watches)
to take our customers to live remote
locations through key events (Las
Vegas, Tucson, Cabo, Miami,
Bahamas, Mexico, Carnival Cruise)
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