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GoPro Schedules Second Quarter 2014 Financial Results for July 31, 2014

SAN MATEO, Calif., July 14, 2014 /PRNewswire/ -- GoPro, Inc. (NASDAQ: GPRO), maker of one of the world's most versatile 
cameras and enabler of some of today's most engaging content, today announced that it will release its financial results for the 
second quarter of 2014, ended June 30, 2014, after the market closes on July 31, 2014.

GoPro management will host a conference call and live webcast for analysts and investors on July 31, 2014 at 2 p.m. Pacific 
Time (5 p.m. Eastern Time) to discuss the Company's financial results. 

To listen to the live conference call, please dial (913) 312-1469 or toll free (888) 609-5673, access code 5713125, 
approximately 15 minutes prior to the start of the call. A live webcast of the conference call will be accessible on the "Events & 
Presentations" section of the Company's website at http://investor.gopro.com. To access the live webcast, please log in 15 
minutes prior to the start of the call to download and install any necessary audio software. The webcast will be recorded and 
the recording will be available on GoPro's website, http://investor.gopro.com, approximately two hours after the call and for six 
months thereafter.

About GoPro, Inc. (NASDAQ: GPRO):
GoPro, Inc. is transforming the way consumers capture, manage, share and enjoy meaningful life experiences. We do this by 
enabling people to capture compelling, immersive photo and video content of themselves participating in their favorite activities. 
Our customers include some of the world's most active and passionate people. The volume and quality of their shared GoPro 
content, coupled with their enthusiasm for our brand, are virally driving awareness and demand for our products. To date, we 
have generated substantially all of our revenue from the sale of our cameras and accessories and we believe that the growing 
adoption of our capture devices and the engaging content they enable, position GoPro to become an exciting new media 
company. 

What began as an idea to help athletes document themselves engaged in their sport has become a widely adopted solution for 
people to document themselves engaged in their interests, whatever they may be. From extreme to mainstream, professional to 
consumer, GoPro has enabled the world to capture and share its passions, and the world, in turn, is enabling GoPro to become 
one of the most exciting and aspirational companies of our time.

For more information, visit www.gopro.com or connect with GoPro on YouTube, Twitter, Facebook, or LinkedIn. 

GOPRO® and HERO® are trademarks or registered trademarks of GoPro Inc. in the United States and other countries.
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