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Supplemental Information — Volume Growth

% Change vs. Prior Year

Business Segment FYO08 FY09 Major Drivers of Change

Q1 Q2 Q3 Q4 FY Q1 Q2 Q3 YTD

Q3 decrease was primarily the result of the company’s
exit from the private-label food bags business, and the
impact of calendar year 2008 price increases on
shipments of Glad® trash bags, cleaning products and
North America @ 5% 6% 4% 6% 5% 4% -2% -4% -1% several other brands. These results were partially offset
by all-time record shipments of Hidden VaIIey® salad
dressing, and higher shipments of Brita® water-filtration
products, Clorox 2® stain fighter and color booster, and
Kingsford® charcoal products.

Q3 increase primarily driven by increased shipments of

International 11% 6% 4% 7% 7% 5% 4% 2% 3% . - .
laundry and homecare products in Latin America.

Total Company 6% 6% 4% 6% 6% 4% -1% -3% 0%

Supplemental Information — Sales Growth

% Change vs. Prior Year

Business Segment FY08 FY09 Major Drivers of Change

Q1 Q2 Q3 Q4 FY Q1 Q2 Q3 YTD

Q3 sales outpaced the change in volume primarily due to
North America @ 5% 6% 8% 10% 8% 11% 3% 0% 5% the benefit of price increases, partially offset by the
impact of unfavorable Canadian currency exchange rates.

Q3 sales lagged volume growth primarily due to the

International 18% 17% 14% 16% 16% 14% 0% -1% 4% . .
impact of unfavorable foreign exchange rates.

Total Company 7% 8% 9% 11% 9% 12% 3% 0% 5%

@ North America includes U.S. and Canadian results and the worldwide Burt's Bees business.



