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• This presentation contains forward-looking statements made pursuant to the safe harbor provisions of the Private Securities Litigation 

Reform Act of 1995, which include, without limitation those regarding Chegg's Q3 2014 and 2014 financial outlook. These statements are 

not guarantees of future performance, but are based on management's expectations as of the date of this presentation and assumptions 

that are inherently subject to uncertainties, risks and changes in circumstances that are difficult to predict. Forward-looking statements 

involve known and unknown risks, uncertainties and other factors that may cause actual results, performance or achievements to be 

materially different from any future results, performance or achievements. Important factors that could cause actual results to differ 

materially from those expressed or implied by these forward-looking statements include the following: challenges in integrating the Ingram 

strategic partnership; changes in Chegg's addressable market; competition, including changes in the competitive environment, pricing 

changes, and increased competition; Chegg's ability to build and expand its digital services offerings, including to develop new products 

and services and on a cost-effective basis and to integrate acquired businesses and assets; Chegg's ability to attract new students, 

increase engagement and increase monetization; expenses that exceed expectations; the impact of seasonality on the business; and

general economic and industry conditions. These and other important risk factors are described more fully in documents filed with the 

Securities and Exchange Commission (SEC), including Chegg's Form 10-Q for the quarter ended March 31, 2014 and our other SEC 

filings, and could cause actual results to vary from expectations. All information provided in this presentation is as of the date hereof and 

Chegg undertakes no duty to update this information except as required by law.

•

• In addition to GAAP financials, this presentation includes certain non-GAAP financial measures of financial performance.  These non-

GAAP financial measures are in addition to, and not a substitute for or superior to, measures of financial performance prepared in 

accordance with GAAP, and may be different from non-GAAP financial measures used by other companies. In addition, these non-GAAP

measures have limitations in that they do not reflect all of the amounts associated with Chegg's results of operations as determined in 

accordance with GAAP. The non-GAAP financial measures used by Chegg include:  gross profit, digital gross profit, [list others], adjusted 

EBITDA, gross margin See the Appendix for a reconciliation of the non-GAAP financial measures to their most comparable GAAP 

measure.

SAFE HARBOR
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Revenue ($M) 

Q2’14 Q2’13 YOY 

Total Revenue $64.5 $55.9 15%

Print $45.8 $43.8 5%

Digital $18.7 $12.1 54%

Digital % of Revenue 29% 22% 7.0 pts.



Gross Profit & Expense ($M) (Non-GAAP)

Q2’14 Q2’13 YOY 

Gross Profit $26.0 $26.4 ($0.4)  

GM% 40% 47% (7.0) pts.

Digital Gross Profit $13.4 $9.1 $4.3

Digital GM% 72% 75% (3.0) pts.

Operating Expenses $26.0 $22.7 $3.3

(Gain) Loss on Liquidation of   

Textbooks
($2.1) $1.7 $3.8

Opex as a % of Revenue  40.3% 40.7% (0.4) pts.



Q2’14 Q2’13

Total Revenue $64.5 $55.9

Print $45.8 $43.8 

Digital $18.7 $12.1

Gross Profit $26.0 $26.4

Operating Expenses $26.0 $22.7 

Operating Income $0.1 $3.6

Book Depreciation $18.0 $14.4

Adj. EBITDA $1.6 $5.1

Q2’14 Profitability ($M) (Non-GAAP)



($ in millions)

Organic

Range

Effect of 

Transaction

s

Q3’14 

Guidance

Total Revenue $75 - $80 - $75 - $80

Print $54 - $58 ($6) – ($3) $50 - $55

Dig Learning & 

Advertising
$20 - $24 $4 - $6 $24 - $28

GP% ~12% ~12%

Adj. EBITDA ($22) – ($18) - ($22) – ($18)

Q3’14 Guidance
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Transactions are the acquisitions of InstaEDU and Campus Special, and the partnership with Ingram Content Group.



($ in millions)

Organic

Range

Effect of

Transaction

s 

2014 

Guidance

Total Revenue $310 - $320 ($5) – $0 $305 - $315

Print $220 - $230 ($12) – ($8) $210 - $220

Dig Learning & 

Advertising
$86 - $92 $8 - $10 $94 - $98

GP% ~30% ~29%

Adj. EBITDA ($14) – ($10) ($5) – ($3) ($18) – ($14)

2014 Guidance
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Transactions are the acquisitions of InstaEDU and Campus Special, and the partnership with Ingram Content Group.



GAAP to Non-GAAP Reconciliation  


