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Providing Accessible
Financial Services to
the World’s Aspiring
Populations

Our customers believe in their potential
and so do we. Their aspirations become
our aspirations, and we’re here to help
advance them. At Western Union, we
aim to be a financial partner for life.
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A Message fromOur CEO

Our missionis to become

the most accessible financial
services company to the world’s
aspiring populations.

We aim to be a global force for economic empowerment.

We want to offer tools to help people move up their own
economic ladders toward the futures they choose. Finding new
ways to do that — by bringing innovative solutions to age-old
problems - is the goal that our people work toward every day.

Our Company plays a critical role in the lives of millions of people
aspiring for more around the world. Every day, in person and
online, they place their trust in us to move the money that fuels
the ambitions and dreams of their families and loved ones.

And every day we work to continue earning that trust.

As we evolve our Company, our services now go beyond moving
money at a counter in a retail location; our customers now
access our services online or through our app. In addition to
sending cash to their receivers, they can transfer directly into

or out of bank accounts, onto cards, and into digital wallets.

We have digital banking services active in a number of countries
in Europe and plan to extend those services to additional
countries in the future.

Western Union: &g
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AMessage fromOur CEO

In this report, you'll learn about our ESG strategy and
areas of impact, our work through the Western Union
Foundation, and the progress we've made over the past
year in our three focus areas:

Furthering Economic Prosperity

The trust we enjoy with communities, businesses, and
regulators across the world puts us in a unique position
to help millions of people bring their best to society
and improve their lives and the lives of their loved ones
and communities. The diverse tools and skills we have
enable us to offer services to people in all walks of life
- meaningfully impacting the lives of over 100 million
people across the globe.

Advancing Diversity, Equity, and Inclusion

Our customer-centric culture begins with building a
company where people feel valued and empowered

to offer the benefits of their own perspectives and
experiences. We continue our efforts to bring diverse
talent and leaders into our organization, which is crucial
to competing in the global marketplace.

We are proud that our Environmental, Social, and
Governance (ESG) efforts have been recognized: for
the second consecutive year by Ethisphere as one

of the 2023 World’s Most Ethical Companies; for the
fourth straight year by the Human Rights Campaign

as a Best Place to Work for LGBTQ+ Equality; by JUST
Capital as one of the Top 100 Companies Supporting
Healthy Families and Communities, as well as its 2022
Workforce Equity and Mobility Ranking; and for the
past four consecutive years by the Bloomberg Gender
Equality Index and the Dave Thomas Foundation’s Best
Adoption-Friendly Workplaces. We also have been

Customers

About Western Union

OurPeople Integrity

The Western Union Foundation Awards and Recognitions

recognized by Bandera Azul Ecolégica, for work to
conserve and protect Costa Rica'’s natural resources;
and are Great Place to Work Certified in Costa Rica
and India.

Promoting the Integrity of Global Money
Movement

As a global company, offering remittance services

to millions of people, we are committed to helping
safeguard both our customers and this critical part

of the global financial system. In 2022, we prevented
$1.3 billion in fraudulent transactions, and our reported
consumer fraud decreased globally by 12%. Working
closely with law enforcement and other partners we
combat criminal activity including human trafficking,
terrorist financing, money laundering, drug trafficking,
and illegal wildlife trade every day.

Philanthropy

For more than 20 years, the Western Union Foundation
has created economic opportunity for underserved
youth and people who migrate. In 2022, the Foundation
marked the third and final year of our Opportunity
Beyond Borders commitment. We are proud to have
meaningfully changed the lives of 50,000 people and
reaching another 2 million people around the world. Our
new program and commitment will be announced later
this summer.

Environment

A Look Ahead

The report you're reading — and even more,

the programs, initiatives, and results that it

details — are the work of thousands of committed,
dedicated employees around the world. | wish to
thank them, our Board of Directors as well as all

the other stakeholders who have made Western
Union’s ESG efforts such a success. Our ESG journey
continues on a strong trajectory.

| believe deeply in the purpose and potential of this
Company. We see a bright future that accelerates our
ability to have impact in supporting economic mobility
for millions of people around the world. We will achieve
this while protecting Western Union's legacy as a
trusted partner and continue to be a leading force

in ensuring the integrity of global money movement.

i N L -

Devin B. McGranahan
President and Chief Executive Officer

We aim to be a global force
for economic empowerment.
We want to offer tools to help
people move up their own
economic ladders toward
the futures they choose.”

Western Union: Environmental, Social, and Governance Report FY22
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Highlights

Servicesin

200+

countries and territories

Real-time account payoutin

100

countries

Global consumer brand

awareness'

1. As of Q4 2021.

=]

Payoutin

~130

currencies

retail locations in urban,
rural, and remote areas

Customer servicein

4

languages

Environment

Awards and Recognitions

Governance P,qrformanée _
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OurPeople Integrity

The Western Union Foundation Awards and Recognitions

About Western Union

Enabling Financial Inclusion
for People Everywhere

At our heart, we are a global technology and financial
services company with a history of innovation and a
passion for our customers. Today, we have a market
leading retail and digital footprint providing payments
and financial services across more than 200 countries
and territories around the world.

With so many global touchpoints, we've had the
opportunity to learn a lot from our customers.
Importantly, we discovered a unifying customer mindset
- despite differences in age, geography, or education
and whether sending money or receiving money - they
are all people who aspire to more.

They believe in their potential and so do we.

This understanding inspired us to refocus our mission:
to become the most accessible financial services
company to the world’s aspiring populations.

Wherever our customers are on their journey in life,
we will be there, helping make it easier and simpler.
From sending money to loved ones, to holding money
in electronic wallets, and to paying via debit card,
Western Union’s digital and physical ecosystem
provides access to flexible and reliable tools needed
to power everyday life.

We will continue to power our customers’ pursuit
of more.

Evolve 2025

Achieving our mission to bring high-value, accessible
consumer financial services to the world’s aspiring
populations requires a strategy centered on evolution:
‘Evolve 2025'. We're evolving our iconic and trusted
more than 170-year-old Company from being focused
primarily on cross-border remittances to being the
world leader in accessible payments for everyone,
everywhere.

‘Evolve 2025’ has four strategic pillars:

Position our retail business as
the “gateway to Western Union”

Accelerate the growth of
our digital business

Deliver an expanded set of
accessible financial services

Drive customer experience
and operational excellence

aWhN =

Environment

Governance Performance

Building upon our existing set of assets — including
our trusted global brand, our vast network of partners,
arobust and global digital business, and our strong
regulatory, compliance, and risk management
capabilities — we are positioned to enhance the
products and services we offer, provide essential
financial services beyond money transfer, and foster
more meaningful relationships with our customers.

We are evolving Western Union to better serve our 120
million customers around the world, helping them to
continue moving money with integrity and expanding
our services to further enable financial inclusion for
aspiring populations.

‘Evolve 2025’ is the next chapter for Western Union.

Western Union: Environmental, Social, and Governance Report FY22



ESG Strategy

@ AboutUs

A Message from Our CEO Business Highlights

Customers

OurPeople Integrity

About Western Union The Western Union Foundation Awards and Recognitions

The Western Union Foundation

Our Philanthropy

For more than 20 years, the Western Union Foundation
has been creating economic opportunity for
underserved youth and people who migrate in

search of better opportunities.

Foundation Commitment

Opportunity Beyond Borders

Opportunity Beyond Borders is the Foundation’s
three-year, $15 million global commitment to
empower forcibly displaced youth with the education
and resources needed to succeed in today’s global
economy. The Foundation marked the third and final
year of Opportunity Beyond Borders in 2022.

Through generous contributions from Western Union,

our employees, customers, and partners, the Foundation

was able to exceed the original commitment through
more than $20 million invested, which helped create
new economic opportunities for 50,000 people and
reach two million more around the world.

Since 2001, the Foundation
has invested more than

to nonprofits spanning

geographies

The impact of Opportunity Beyond Borders relied on
a multi-faceted approach that included workforce
training, education, and research to identify
inclusive pathways for people to access viable work
opportunities upon migrating to a new country. Shortly
after Opportunity Beyond Borders was developed in
September 2019, the COVID-19 pandemic began, and
the Foundation launched a response to address both
immediate needs and long-term resilience support.
The Foundation invested more than $3 million to
support COVID-19 relief efforts, including vaccine
dissemination and education for some of the world’s
hardest-to-reach communities, and small business
grants to help minority-owned businesses survive.

Environment

Governance Performance

The Foundation fuels the pursuits of
people who have crossed borders and
boundaries in search of more:

+ Resilience during times of crisis
+ Access to expanded work opportunities
+ Market-driven skill building and education

Stakeholder engagement

The Foundation partners with Western Union to
amplify its philanthropy and community impact
through collaborations with agents, consumers, and
other business partners, as well as through employee
volunteering, gift-matching, and a wide array of
initiatives, including diversity, equity, and inclusion
(DEI) efforts.

Western Union: Environmental, Social, and Governance Report FY22
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Awards and Recognitions

L
ETHICAL
COMPANIES®
2022 - 2023

Ethisphere
A World’s Most Ethical Companies Honoree®
(2022 and 2023)

Bandera Azul EcolGgica
COSTA RICA / CAMBIO CLIMATICO

Bandera Azul Ecologica

Recognizes work to conserve and protect Costa

Rica’s naturalresources

7
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| BEST
Friendly
\\\\\thﬂmf

Dave Thomas Foundation for Adoption

Best Adoption-Friendly Workplaces

Bloomberg

Gender-Equality
Index

2023

Bloomberg

Gender-Equality Index

B BEST

"5 PLACES TO WORK
2022 for LGBTQ+ Equality

100% CORPORATE EQUALITY INDEX

Human Rights Campaign
Corporate Equality Index

Best Place to Work for LGBTQ+ Equality

capital

JUST Capital

Top 100 Companies Supporting Healthy Families
and Communities + JUST Capital’s 2022
Workforce Equity and Mobility Ranking

Environment

Governance Performance

Certificada
NOV 2022 - NOV 2023
CR

Great Place to Work
Great Place to Work Certified CostaRica;

Recognized in the top 30 for both the Best

Workplaces in Latin America and Best Workplaces

for Women in Latin America and Caribbean;

Western Union Services India Pvt Limited
Accredited for Inclusive Practices by the
Great Place to Work”® Institute, India

Western Union: Environmental, Social, and Governance Report FY22
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Our Blueprint for
Positive iImpact

At Western Union, our Environmental,
Social, and Governance (ESG) strategy
is core to our business strategy. This
allows us to maximize the positive
impact we create for our stakeholders.
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Our Approach

Our approach to ESG begins
by asking key questions:

Our Key ESG Focus Areas

Economic prosperity

We seek to support aspiring populations by providing
access to simple and trusted solutions that enable
them to realize their potential and ambitions. We believe
facilitating financial opportunity is an important catalyst
for advancing economic prosperity. Our inclusive global
financial network enables customers around the world
to access financial services digitally or in cash. We

are committed to using our products and services,
digital and retail access points, and partnerships to
drive financial inclusion and resilience for individuals,
businesses, and organizations — creating pathways for
long-term economic success.

Customers

OurPeople Integrity

Stakeholder Engagement

+ What ESG issues are most relevant to our business,
customers, and stakeholders?

+ Where and how does our business strategy intersect
with our environmental and social impact?

+ How can we protect the integrity of cross-border
money movement?

* Where and how can we have the most meaningful
impact on customers, employees, communities, and
our planet?

Diversity, equity, and inclusion

As a global organization with employees born in
over 100 countries and customers in more than 200
countries and territories, we recognize the important
role we play in advancing DEI. For Western Union,
progressing DEI starts with creating an inclusive
work culture that champions our teams’ unique
backgrounds and perspectives while reflecting the
global communities we serve. This approach helps
ensure that our services meet the needs of our truly
global customer base.

Environment

Governance Performance

To target our efforts on areas where we can make the
greatest impact, our ESG strategy is focused on three
key topics: furthering economic prosperity; advancing
diversity, equity, and inclusion (DEI); and promoting the
integrity of global money movement.

Integrity of global money movement

Consumer trust depends on cross-border money
movement that is safe, secure, and built on a foundation
of integrity. We work with customers, regulators,

and partners to uphold the integrity of our financial
infrastructure. Our partnerships with law enforcement
agencies, multilateral and private organizations, and
nonprofits help combat illicit activity and prevent fraud.
We take our ethical, legal, and regulatory obligations
regarding data protection seriously, and continuously
review and improve our programs to ensure that we are
doing the right thing with technology and data.

Western Union: Environmental, Social, and Governance Report FY22
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Our Approach Goals and Progress

We regularly review our ESG
strategy and prioritize the
ESG topics mostimportant
to our stakeholders.

In 2020, we refreshed our materiality assessment

to consider the perspectives and expectations of
stakeholders including investors, business partners,
financial services peers, ESG ratings agencies and
standard setters, company leadership, and members
of the Corporate Governance, ESG, and Public

Policy Committee of our Board of Directors (Board).
The process involved interviews with key internal

and external stakeholders, stakeholder surveys,
benchmarking, a landscape assessment, and research
on megatrends. Our materiality matrix highlights 21
ESG topics identified as important to our business and
stakeholders. While all of these topics continue to be
part of our ESG efforts, we identified three that were of
greatest importance: furthering economic prosperity;
advancing DEI; and promoting the integrity of global
money movement. In the second half of 2023, we will
review our materiality assessment to ensure that our
ESG focus areas are in-line with current expectations of
stakeholders.

10

Customers

OurPeople Integrity Environment

Stakeholder Engagement

Western Union Materiality Matrix

Cybersecurity
Data Privacy

Climate Resilience

Retaining Talent

Human Rights

Local Employment
Promoting Fair Competition

Importance to stakeholders

Responsible Sourcing

Waste and Water Management
Corporate Ethics and Culture

Employee Health and Safety

Executive Compensation

Climate Change Mitigation
Attracting, Developing, and

Governance Performance

Economic Prosperity
- Financial inclusion and
globalization/migration
Diversity, Equity, and Inclusion
Integrity of Global Money
Movement

Evolving Customer Preferences

Governance Structures, Oversight,
and Leadership Model

Service Affordability
Service Reliability and Adaptability

Community Workforce Development

Importance to Western Union

Western Union: Environmental, Social, and Governance Report FY22
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Goals and Progress Stakeholder Engagement

We are committed to advancing DEI within the organization. In 2022, as our
Company transitioned to our Evolve 2025 strategy, we continued to focus on DEI.

We are proud of our ongoing commitment to increase diversity and enhance
our belonging and inclusion-focused initiatives. We will continue to lean into our
DEl journey and focus on creating a larger impact. Western Union is committed to

inclusion and belonging for all.

Advancing DEI
Goal 2022 Progress Looking Ahead
Gender Diversity We piloted new sponsorship programs and launched mentorship programs, which were directed at In 2023, we have begun to roll out an enhanced DEI

in Leadership

Strive to increase
representation of
women in senior
management and
above roles?.

supporting the retention and promotion of women and other diverse groups within the Company. The
Parents and Caregivers Group was developed as a new Employee Resource Group (ERG) to create a culture
where parents and caregivers can both easily care for their family and grow in their professional careers.
We hosted an ERG Leadership Summit at our global headquarters in Denver and sponsored 30 ERG leaders
to complete a certification on Empowering Differences to Promote Allyship to support greater focus on
belonging, inclusion, and intersectionality among ERGs. In 2022, 37% of the senior management and above
roles at Western Union were held by women. As of December 31, 2022, two of our nine executive officers
were women.

strategy to include Belonging (DEIB). Our strategy
includes a global infrastructure designed to provide
global governance and local relevance, as well as
training programs to increase awareness, drive
leadership accountability and develop success
metrics around belonging and inclusion. The training
will also include recruiting and hiring managers to
support them in identifying diverse candidate slates
and striving to increase diverse hires.

Ethnic and Racial
Diversity

Strive to increase
representation of
Hispanic/Latino and
Black/African American
employees in the U.S.

Our teams continued our work to develop a strong pipeline for diverse talent. We enhanced our Early Careers
Intern program, which continues to attract a significantly diverse group of high school and college graduates.

We advanced our work around inclusive hiring practices for recruiters and increasing diverse candidates on
slates through external partnerships and job boards that offer access to qualified diverse talent, continued
focusing on creating diverse interview panels, and establishing and striving to achieve diversity recruiting
goals by region. We deepened the impact of our global ERGs, including the Black Employee Network and
Somos Unidos, by providing greater structure to our operational processes and global event coordination. We
held five global celebrations in 2022 - International Women'’s Day, Pride Month, Diversity Awareness Month,
Women@WesternUnion Speaker Series, and the organization'’s first ERG Day. In 2022, the percentage of our
employees in the U.S. who were Hispanic/Latino or Black/African American was approximately 22%.

Our DEIB program will continue to focus on attracting
and retaining diverse talent through numerous
initiatives, including our summer intern and Project
Finish Line scholarship programs. In 2023, we

will advance our work around early career hiring,
development, and retention of diverse populations

by imbedding entry level jobs into our workforce
strategy, revamping our performance and talent
review process, and implementing the sponsorship
program globally.

Pay Equity

Maintain gender pay

equity globally and racial/

ethnicity pay equity
inthe U.S.

For the third year, we are making public the findings of an overall pay equity assessment in partnership with
an independent third party that confirms that we have achieved gender pay equity globally and racial/ethnicity
pay equity in the U.S. After accounting for relative pay factors, such as role, level, tenure, and geography, the
results of our review show that as of March 1, 20233

* Globally, women at Western Union earn more than 99 cents for every $1 earned by men

- In the U.S,, colleagues who identify as racially or ethnically* diverse earn more than 100 cents for every $1
earned by Caucasian/white colleagues.

Going forward, we will seek to maintain gender pay
equity globally and racial/ethnicity pay equity in
the U.S. by regularly reviewing our compensation
programs and policies.

2.1n 2020, Western Union introduced a progressive approach to job titles and leveling, which entailed collapsing all senior manager and above positions from multiple management levels into two leadership levels.
Our goal is therefore focused on senior management and executive management.

3. Business Solutions employees related to the second and third closings were included in the pay equity analysis. The second closing occurred on December 31,2022 and the third and final closing occurred on July 1,2023.
Our pay equity data does not include employees who had already transferred to the buyer in the first closing on March 1,2022.

4. Racially or ethnically diverse includes U.S. EEO-1 defined categories Asian, Black or African American, Hispanic or Latino, American Indian or Alaskan Native, Native Hawaiian or Pacific Islander, or Two or More Races.

i

Western Union: Environmental, Social, and Governance Report FY22
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Goals and Progress

We are proud to share that we have

Promoting the Integrity of Global Money Movement -
achieved two of our goals.

Goal Details

Reducing Fraud Achievedin 2022

Promote fraud awareness® and education by reaching consumers In 2022, our anti-fraud messages reached consumers through over 150 million consumer touches. This increase over 2021
through more than 300 million total consumer anti-fraud touches. consumer touches was driven predominantly by an effort to reach more consumers in their local languages and launch our

materials in more countries. Given these new capabilities and expanded reach, we have tracked more than 336 million anti-
fraud consumer touches toward our goal of 300 million.

Building Capacity to Detect lllicit Activity Achievedin 2021

Conduct more than 300,000 engagements - such as Each compliance review and training is an opportunity to build capacity within the financial system to detect and prevent illicit
compliance program reviews and trainings — with partners activity. These engagements also directly support key business outcomes, such as reducing misuse of our services and fraud
who offer Western Union services. rates. We have met this goal ahead of schedule and are assessing the ways we can continue to make an impact in this area.

Our ESG Ratings Performance®

MSCI: AA Sustainalytics: Low Risk ISSESG:C
CCC B BB BBB A AA AAA Negligible Low Medium High Severe D- D D+ C- C C+ B- B B+ A- A A+
2022 0-10 10-20 20-30 30-40 40+ 2022
MSCI grades companies on a scale from AAAto CCC, AAA Companies are assessed by Sustainalytics on arisk level: ISS ESG grades companies on a scale of A+to D-, A+ being
being the highest rating. negligible, low, medium, high, or severe risk. This rating places the highest available rating and B- being the highest rating
us in the top-rated category for our industry and region. currently given to any company in our sector.

5.1n 2021, we refined our tracking methodology and the definition of this goal to focus on Consumer Fraud Awareness Touches, which are derived from metrics tracked across various platforms, including paid media ads, social
media (Facebook, Twitter, YouTube, Community Management), outreach attendees, and wu.com/fraud awareness visits. Each platform may have a unique method for quantifying individuals who have consumed anti-fraud
content, based on reach, impressions, views, visits, and/or received physical materials. Given that consumers may engage with our content through multiple channels, each “touch” may not be a unique consumer.

6. Select ESG ratings showcased here should not be considered an endorsement of Western Union by the relevant ratings providers, nor an endorsement of the data providers by Western Union. ESG ratings providers use
different definitions, scope and methodologies leading to variations in ratings. Some ESG ratings firms rely on public information and therefore their outputs may be subject to data gaps.

12 Western Union: Environmental, Social, and Governance Report FY22
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Stakeholder Engagement

We are committed to engaging and
building strong relationships with

our stakeholders. The table below
summarizes our engagement with our
key stakeholders throughout the year:

Engagement activities and channels

Customers

OurPeople Integrity

Environment Governance Performance

Select ESG topics covered

+ Service centers

« Complaint management

+ 24/7 fraud hotline and fraud education
+ Direct dialogue and engagement

Employees

« Consumer research

+ Consumer satisfaction surveys

+ Workshops, webinars, and training
+ Social media care

+ Business conduct

* Fees, FXrates

+ Fraud, fraud prevention
+ Level of service

+ Policies and procedures
+ Compliance and regulations
+ Philanthropy

+ Engagement surveys

+ Mentorship, training, development

+ Quarterly all-hands and town
hall meetings

« Social intranet platform and human
resources (HR) portal

+ Ethics Helpling, internal grievance
resources

+ Community engagement, volunteering,
and philanthropy

Agents

« Employee resource groups (global and

regional)

+ Newsletter, podcasts, and virtual events
+ Rewards and recognition programs

+ Open office hours

+ Leadership engagement meetings

+ Regular 1:1 coaching and performance

conversations

+ Employee Code of Conduct

+ Career development

+ DEI

+ Customer experience

+ Employee mental health and wellness
+ Culture and values

« Employee engagement

+ Philanthropy

+ Ethics and integrity

+ Agent training program

+ Dedicated agent oversight team
+ Direct dialogue

* Virtual forums

13

+ Customer experience

+ Level of service

+ Fraud prevention

« Compliance service structure
+ Philanthropy

Western Union: Environmental, Social, and Governance Report FY22
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Customers OurPeople

Stakeholder Engagement

Stakeholder Engagement

Engagement activities and channels

Vendors

Integrity

Environment

Select ESG topics covered

Performance

Vendor Code of Conduct

Requests for proposal and master
service agreements

* Business reviews

+ Procurement team direct engagement
(meetings, emails)

Shareholders/Investor Community

Vendor risk

Business conduct and ethics
Philanthropic efforts
Corporate culture focus

Environmental activities

Local regulatory and subcontractor
activities

Passthrough obligations

Investor Day

Investor relations website

Annual meeting of stockholders
Quarterly financial results
Conferences, webcasts, and other
investor events, including non-deal
roadshows

Government/Regulators

+ Direct outreach

+ Responses to questionnaires, information
requests, including from ESG research
and ratings firms

Corporate governance

ESG reporting

Executive compensation, including
ESG metrics

Business conduct

Board refreshment, composition,
and skills

Diversity

Succession planning

Risk management

Human capital management
Human rights

Climate

Philanthropy

+ Virtual and in-person meetings, phone

+ Regulatory interactions, submissions

calls, email correspondence

Participation in panels and other
group meetings

+ Oral, written testimony
+ Advisory board or private sector
consultation participation

Civil Society (including non-governmental organizations
(NGOs), diaspora organizations, academia organizations,

and multilateral organizations)

Business conduct
Transparency of fees, charges
Migration

Financial inclusion

Transformation to a digital market
in financial services

DEI

Climate

Philanthropy

14

Meetings, phone calls, correspondence * Grants, nonprofit sponsorships, and

Employee volunteering
Participation in community events,
conferences, and advocacy
Research collaborations

donations
+ Strategic engagement on specific
issue areas

Access to financial services/financial .

inclusion

Business conduct
Transparency, anti-corruption,
consumer protection

Western Union: Environmental, Social, and Governance Report FY22
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Supporting Aspiring
Populations
Globally

Western Unionis a financial services
company with human connections at
our core. For 172 years, our services
have connected people, including
those who aspire for more. These
connections inspire us to partner
alongside them, no matter where
their journey leads — we are here

for what’s next.

15
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Customers

Championing Opportunity Beyond Borders

OurPeople Integrity

Supporting Migrants and Refugees

Global Financial Inclusion:
Serving the Needs of Diverse Customers

We provide a wide range
of money transfer and
payment solutions to

a broad spectrum of

consumers.

We pair innovation in our fast-growing digital network
with our global retail presence to offer customers
various options to meet their needs. This omni-
channel approach enables us to serve underserved
customers and communities that other financial
institutions may not reach.

Our Inclusive Omni-channel
Approach

Western Union’s network offers a broad mix of channels
to serve the diverse payment needs of millions of
customers worldwide. We are one of the few financial
institutions that bridges the digital and physical worlds
through a global platform that enables people to send
and receive money and make payments to nearly every
country in the world. Our flexible omni-channel model
includes access to bank accounts, cards, mobile
wallets, or use of cash; our customers have the freedom
to choose the option that best suits them.

To drive global financial inclusion, we strive to deliver
for our customers on their needs today and into the
future. We endeavor to use our products and services,
global network, and partnerships to drive prosperity
and resilience for individuals, businesses, and
organizations — creating the long-term foundations
for economic success.

Environment
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Bridging Retail and Digital

Western Union’s omni-channel solutions extends across
more than 200 countries and territories. From remote
locations to large global capitals, we connect our
diverse global customer base to one another and to the
global economy. With hundreds of thousands of retail
locations and a vast digital network, we serve millions
of customers across more than 20,000 corridors or
country pairings.

Our inclusive approach allows us to reach and

serve a broad range of consumers, including those

in rural or remote communities with limited digital
infrastructure, people who encounter difficulties
using digital services, and those who prefer cash. Our
ability to transact in cash through our retail network
means we can also provide critical services to the
estimated 1.4 billion” adults worldwide who, by choice
or circumstance, are unbanked.

We continue to deepen our digital capabilities and
partnerships to reach more customers and enable them
to connect to the digital economy. Westernunion.com

is available in over 75 countries; the Western Union app
is available in over 55 countries. In 2022, Western Union
served more than nine million digital customers with
branded products. Approximately 28% started their
relationship with Western Union at a retail location and
roughly 13% of them conducted at least one of their
transactions at a retail location last year.

7. The Global Findex Database 2021.

Western Union: Environmental, Social, and Governance Report FY22
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Moving Money with Integrity
During Times of Strife

Our services provide a lifeline for our customers to
support their loved ones, especially during times of
crisis. Our global footprint, capabilities, and purpose
mean we are often one of the few providers of financial
services in countries experiencing war, civil unrest, or
political instability.

Given that remittance services are often urgently
needed by people living in regions undergoing strife, we
have developed capabilities and expertise that allow

us to understand and mitigate the specific risks and
challenges of operating in these regions.

We take our commitment seriously to providing
essential financial services when most others have
stepped away. For example, we have continued to
provide services to customers in Ukraine to help ensure
that people living in this country can navigate through
protracted periods of conflict and war.
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Empowering our Agent Partners

Western Union agent partners are often migrants
themselves and their unique ability to connect with our
customers make them invaluable partners that enhance
our retail customer experience.

Our ‘Evolve 2025’ strategy includes introducing concept
stores in many countries. These stores are formed
through an exclusive partnership with an agent who
has a proven track record of offering the highest quality
service to customers and are added to complement our
agent network.

Environment

Governance Performance

In 2022, we opened 15 new exclusive Western Union
branded concept stores in Europe. The owners of
these dedicated Western Union agent locations are
able to build their wealth and relationships with their
communities by offering our services. They become a
hub of activity, friendship and critical financial services
supporting migrant communities.

Epvifonmental; Social, and Governance Report FY22
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Supporting Ukraine g

. . Adapting system requirements:
In 20225 In Ilght of the traglc We have adapted our ID requirements to allow people

impact of Russia’s invasion displaced from Ukraine in neighboring countries
of Ukraine, we Suspended to transact. We also enabled money transfers sent

to Ukraine to be paid out in cash at Western Union

our operations in Russia and locations in neighboring countries.
Belarus. ThOUgh Russia was Donations to support humanitarian relief:
animportant market for us, Western Union, Western Union employees, and the
we believe it was the rlght Western Union Foundation raised funds and do'nated

. more than $500k to support the people of Ukraine.
thlng todo. Funding supported humanitarian aid including medical

; aid and supplies, mental health support, support

We have also been working to support the people of services for those who are dislocated by the war,
Ukraine, including the millions who have been forcibly and long-term recovery and resilience programs for
displaced. Our efforts have included:® displaced individuals.
Fee-free money transfers: Employee volunteering:
We have offered fee-free money transfers for our Our employees have mobilized to provide humanitarian
SRRSO send. funds o cards, bank accounts, aid such as blankets, first aid kits and power banks
or for cash pickup in Ukraine. for people displaced from Ukraine at Western Union

agent locations, and border crossings in Hungary,
Moldova, Poland, Romania, and Slovakia. Western Union
employees in Lithuania also volunteered with a

local food bank to arrange for packages of food to

be distributed to people displaced from Ukraine

in Lithuania.

8. As of March 1,2023. For details on our efforts to support Ukraine,
please see: https://www.westernunion.com/blog/en/supporting-
ukraine/. For the details on sending money to Ukraine, please see:
https://www.westernunion.com/blog/en/ukraine-inquiries/.
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Innovating to Connect
and Empower

Innovation plays a vital role in executing our ‘Evolve
2025’ strategy, which enables us to continue to develop
solutions that empower people and communities to
achieve more.

Digital banking

The search for financial opportunity often leads our
customers to cross borders and begin life in a new
country. Our cross-border money transfer services
enable them to send support back home, yet we believe
we can do more to help them actively manage their
financial lives. We know from research that migrants
are more likely than the general population to use a mix
of in-person and online financial services. In 2022, we
piloted a multi-currency wallet and digital bank account,
and went live in four European markets — Germany,
Romania, Poland, and Italy. As we begin to deliver

an expanded set of financial services to the world’s
aspiring populations, this digital bank account is at the
core of our strategy.

9. We consider real-time payments to be those that arrive in less
than 15 minutes.

10. Instant Payments: Driving Economic Progress and Digital
Payment Access, Citi, 2021.

11. As of April 28,2022.
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Through our digital banking app, consumers can

access and cover a variety of financial needs in one app.

They can set up a multicurrency digital bank account;
send and receive money fee-free with other users of
the digital banking app; pay out funds across one of
the most expansive networks globally; store money
in multiple currencies; and spend their money using

a linked debit card.

Advancing our account payout network

Launched in 2015, our Account Payout Network (APN)
enables customers to make fast, low-cost payments
to billions of accounts globally. It is currently available
in 140 countries, including real-time capabilities in
100 countries.

In addition, we work with card networks, mobile
operators, and telecoms to provide access to mobile
wallets. Direct to card is an additional payout method
in our omni-channel experience, which complements
our account payout network and further expands
customer choice.

Environment

Enhancing real-time payments

We are enhancing the connections we provide for our
customers through real-time payments,® which are
viewed as a key enabler of economic progress and
financial inclusion for the underbanked.® In 2022, our
customers continued to have the ability to send funds
in real time to billions of bank accounts, millions of
wallets and cards in 100 countries.

In India, one of the largest remittance markets in the
world, we offer real-time payments via the Unified
Payments Interface (UPI), a real-time payment system
facilitating inter-bank transactions.

Supporting access to mobile wallets

We partner with many mobile network operators,
particularly in Africa and Asia, to send Western Union
money transfers to mobile and digital wallets. We are
live in more than 35 countries, with access to millions
of wallets including through M-pesa in Kenya, B-kash
in Bangladesh, Alipay in China, and Paytm in India.”

We plan to continue to work to expand and enhance
these capabilities and customer usage, as part of our
work to bridge the physical and digital worlds.

Western Union: Environmental, Social, and Governance Report FY22
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Value and Affordability

For many of our customers, affordability is a key factor
in moving money. We continuously strive to provide

an affordable service while making the necessary
investments required to sustain the quality, reliability,
and security of our services worldwide.

Among the more than 20,000 corridors where we
operate, the costs associated with our services vary,
and reflect the value we provide to the customer.
Globally, the average cost of transferring money
through Western Union in 2022 (including fee and
foreign exchange) was approximately 4% of the
amount being sent. Over the past 10 years, the average
cost of transferring money through Western Union has
declined by almost 25% as we have seen higher growth
in lower cost channels such as our Branded Digital
and/or account payout.

The cost to us and to the customer is influenced by

a combination of factors such as the channel used,
funding and payout type, desired speed of transfer,
and the market served. For example, the cost of an
account-based transaction is typically lower than a
cash or card-based transaction as cash service carries
greater overhead for agent distribution and oversight,
while card-based transactions include interchange
fees and losses.
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We are able to meet customer needs globally, including
in markets with heightened regulatory requirements.
Our differentiated compliance and cash management
capabilities allow us to provide our services compliantly
— without compromising security and quality of service
- in geographies where many others cannot operate.
Building and maintaining a trusted network with these
capabilities helps protect our customers, partners,
vulnerable groups, and the global financial system,
while offering our customers the security, reach, and
reliable service they have come to e