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Forward-Looking Statements
This presentation contains certain statements that are forward-looking within the meaning of the Private Securities Litigation Reform Act of 1995. These statements are not 
guarantees of future performance and involve certain risks, uncertainties, and assumptions that are difficult to predict. Actual outcomes and results may differ materially from 
those expressed in, or implied by, our forward-looking statements. Words such as “expects,” “intends,” “targets,” “anticipates,” “believes,” “estimates,” “guides,” “provides guidance,” 
“provides outlook,” “projects,” “designed to,” and other similar expressions or future or conditional verbs such as “may,” “will,” “should,” “would,” “could,” and “might” are intended to 
identify such forward-looking statements. Readers of this presentation of The Western Union Company (the “Company,” “Western Union,” “we,” “our,” or “us”) should not rely solely 
on the forward-looking statements and should consider all uncertainties and risks discussed in the Risk Factors section of our Annual Report on Form 10-K for the year ended 
December 31, 2025, and in our subsequent filings with the Securities and Exchange Commission. The statements are only as of the date they are made, and the Company 
undertakes no obligation to update any forward-looking statement.

Possible events or factors that could cause results or performance to differ materially from those expressed in our forward-looking statements include the following: changes in 
economic conditions, trade disruptions, or significantly slower growth or declines in the money transfer, payment service, and other markets in which we operate; interruptions in 
migration patterns, slowdown in travel, or other events, such as public health emergencies, any changes arising as a result of policy changes in the United States and/or other key 
markets, civil unrest, war, terrorism, natural disasters, or non-performance by our banks, lenders, insurers, or other financial services providers; failure to compete effectively in the 
money transfer and payment service industry, including among other things, with respect to digital, mobile and internet-based services, card associations, and card-based payment 
providers, and with digital currencies, including cryptocurrencies; geopolitical tensions, political conditions, armed conflicts or wars, and related actions, including trade restrictions, 
tariffs, and government sanctions; deterioration in customer confidence in our business; failure to maintain our agent network and business relationships; our ability to adopt new 
technology; the development, deployment, and use of AI, machine learning, and automated decision-making technologies in our operations, including risks or unintended outcomes; 
the failure to realize anticipated financial benefits from mergers, acquisitions and divestitures; decisions to change our business mix; exposure to foreign exchange rates; changes 
in tax laws, or their interpretation, and unfavorable resolution of tax contingencies; cybersecurity incidents involving any of our systems or those of our vendors or other third 
parties; cessation of or defects in various services provided to us by third-party vendors; our ability to realize the anticipated benefits from restructuring-related initiatives; our 
ability to attract and retain qualified key employees; failure to manage credit and fraud risks presented by our agents, clients, and consumers; adverse rating actions by credit rating 
agencies; our ability to protect our intellectual property rights, and to defend ourselves against potential intellectual property infringement claims; material changes in the market 
value or liquidity of securities that we hold; restrictions imposed by our debt obligations; liabilities or loss of business resulting from a failure by us, our agents, or their subagents to 
comply with laws and regulations and regulatory or judicial interpretations thereof; increased costs or loss of business due to regulatory initiatives and changes in laws, 
regulations, and industry practices and standards; developments resulting from governmental investigations and consent agreements with, or investigations or enforcement 
actions by, regulators and other government authorities; liabilities resulting from litigation; failure to comply with regulations and evolving industry standards regarding data privacy; 
failure to comply with consumer protection laws; effects of unclaimed property laws or their interpretation or the enforcement thereof; failure to comply with working capital 
requirements; changes in accounting standards, rules and interpretations; and other unanticipated events and management’s ability to identify and manage these and other risks. 
Important factors that could cause Western Union’s or Intermex’s or the combined company’s actual results to differ materially from the results referred to in the forward-looking 
statements Western Union makes in this release include: the possibility that the conditions to the consummation of the proposed acquisition of Intermex (the “Proposed 
Acquisition”) will not be satisfied on the terms or timeline expected, or at all; failure to obtain, or delays in obtaining, or adverse conditions related to obtaining regulatory approvals 
sought in connection with the Proposed Acquisition; dependence on key agents and the potential effects of network disruption; the possibility that Western Union may be unable to 
achieve expected benefits, synergies and operating efficiencies in connection with the Proposed Acquisition; and failure to retain key management of Western Union or Intermex.
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$983 million
GAAP revenue 

13%
GAAP operating margin

13%
Adjusted operating margin*

$0.20
GAAP EPS

$0.25
Adjusted EPS*

First Quarter Results
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*Note: See appendix for reconciliation of GAAP to Non-GAAP financial measures.
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Executing Through Headwinds

Western Union

Branded Digital Transaction Growth (YoY)
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*Note: See appendix for reconciliation of GAAP to Non-GAAP financial measures.
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Macro Landscape: A Dynamic Environment

Jan-25 Feb-25 Mar-25 Apr-25 May-25 Jun-25 Jul-25 Aug-25 Sep-25 Oct-25 Nov-25 Dec-25 Jan-26 Feb-26 Mar-26

CMT Monthly Revenue Growth Trends (YoY)

Western Union

Guatemala Mexico Ecuador
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Navigating Headwinds

Western Union

More consistent send patterns

Remittances remains an important economic lever

Macro Backdrop

Expanding Retail Footprint

Geographic Diversification

Digital First Approach

Western Union Initiatives
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The Bigger Picture: Recent M&A Transactions

2022

Western Union

Launched

Q4 2024

Apr 2025

Acquired (~£60M)

Aug 2025

Announced (~$500M)

Nov 2025

Mar 2026

Acquired

Apr 2026 To Drive
 $5B Revenue 

by 2028

More to Come

Announced

SPA Signed 

Evolve 2025 
Strategy

Launched Acquired

Expected to close 

Q2 2026
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How Acquisitions Are Expected to Map to the  BEYOND Strategy

Western Union

Strengthening 
Retail

Becoming Digital 
First

Beyond 
Remittances

Strengthening of our footprint 
in high-value corridors

Digital wallet capabilities 
access to APAC tech hub 

Expanding presence in 
European Travel Money market 

Launching  digital wallet 
in Mexico

M&A Strategy
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Focused on Scaling A Digital First Business
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4%

4%

3% 3%

2%

Vietnam Singapore Philippines Australia Japan

Scaling a 
Digital First, 

Omnichannel 
platform to meet  

customers 
wherever they 

are

2025F Remittance Volume 
Growth by Select Countries

Source: World Bank, Migration & Development Brief 40 (2024); World Bank Remittance Data. 
2025 figures represent consensus-based forecasts derived from World Bank regional growth projection
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Western Union Stablecoin Strategy

A Bridge between Crypto and Fiat

Digital Payments Access for the 
Underbanked

Global Accessibility

USD Price Stability

24/7 Availability

Customers Value Proposition

Reduced Settlement Costs

Competitive Differentiation

New Business Lines

Expand Addressable Market

Float Opportunity

Western Union Value Proposition

USDPT  

12



13

Launching DAN Network 
Partners in April 20261

2 Bringing USDPT to Market 
in Q2 2026

3 Advancing Stable Card 
Strategy

Digital Asset 
Network

Creating Value Through Digital First Strategy

Western Union

DAN gives crypto wallets 
worldwide access to Western 

Union global network for funds-in 
and funds-out via one single API

• Launching 1st partner in April 2026
• 7+ partners going live in 2026
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Digital First

Beyond 
Remittances

Retail Enabled

Powered By Next 
Gen Payments

We make
financial
services
accessible
to people 
everywhere

Western Union



15

Western Union

Matt Cagwin
Chief Financial Officer
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*Note: See appendix for reconciliation of GAAP to Non-GAAP financial measures.

19% 19% 20% 20%
13%

1Q25 2Q25 3Q25 4Q25 1Q26

18% 19% 20% 18% 13%

Adjusted Operating Margin*

GAAP

$0.41 $0.42 $0.47 $0.45 

$0.25 

1Q25 2Q25 3Q25 4Q25 1Q26

 $0.36  $0.37  $0.43  $0.36 $0.20

Adjusted EPS*

GAAP

(8%)
(4%) (2%) (5%) (1%)

-8%
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 $984  $1,026 $1,033 $1,008 $983

Adjusted Revenue Growth*

GAAP
Revenue

10%

16%
12% 12%

15%

1Q25 2Q25 3Q25 4Q25 1Q26

16% 24% 17% 24% 28%

Adjusted Effective Tax Rate*

GAAP

($M)

1Q25 2Q25 3Q25 4Q25 1Q26

1Q25 2Q25 3Q25 4Q25 1Q26

1Q25 2Q25 3Q25 4Q25 1Q26
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Business Trends
Western Union
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Building Long-Term Consumer Services Growth Through 
Strategic Execution

*Note: See appendix for reconciliation of GAAP to Non-GAAP financial measures.
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$147M
Q1 2026 Adjusted Revenue*

14% of total company GAAP revenue

12%
Operating Margin

Q1 2026 Consumer Services Segment

30
Countries / Territories

Consumer Services GAAP revenue 

Q1 
2024

Q1
2025

Q1
2026

$87M

$111M

$137M
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Consumer Money Transfer Business Trends

*Note: See appendix for reconciliation of GAAP to Non-GAAP financial measures.
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North America

EU & CIS

MEASA

LACA

APAC

% of Q1 2026 
CMT 

Revenue

CMT adj. revenue growth* -6%

CMT transaction growth 0%

CMT cross-border 
principal growth (cc)

1%

Branded Digital adj. revenue growth* 6%

Branded Digital transaction growth 21%

Key Highlights

• Consumer Money Transfer Retail has experienced a 5% growth in 
PPT on a constant currency basis

• Branded Digital achieved the 10th consecutive quarter of mid-
single-digit or better adjusted revenue growth*

Q1 2026
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Financial Highlights

Cash flow from operations $109 million

Capital expenditures $47 million

Dividends paid $74 million

Share repurchases $45 million

Cash balance $909 million

Debt outstanding $2.6 billion

Leverage Ratios

2.8x*
(Gross)

1.8x*
(Net)

YTD March 31, 2026

*Note: See appendix for reconciliation of GAAP to Non-GAAP financial measures.
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2026 Financial Outlook1

Revenue2 EPS3

GAAP 5% to 8% $1.50 to $1.60

Adjusted* 6% to 9% $1.75 to $1.85

1 2026 Outlook assumes Intermex deal closes in the second quarter

2 Adjusted revenue growth excludes the impact of currency and Argentina inflation in quarters when hyperinflationary (over 50% within a quarter)

3 The GAAP effective tax rate is expected to be 20% to 22% and the adjusted effective tax rate is expected to be 13% to 15% 

*Note: See appendix for reconciliation of GAAP to Non-GAAP financial measures.
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“Accelerating our 
strategy from 5 

years to 3 years”

Cost Optimization Program

Technology

Account
Payout Fees

Corporate 
SG&A

Intermex

$150M 
Operational Cost 

Savings by 
2028
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Western Union

Questions and 
Answers
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Western Union

Appendix
First Quarter 2026 
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Western Union

Western Union’s management believes the non-GAAP financial measures 

within this presentation provide meaningful supplemental information 

regarding the Company’s results to assist management, investors, analysts, 

and others in understanding the Company’s financial results and to better 

analyze operating, profitability, and other financial performance trends in the 

Company’s underlying business because they provide consistency and 

comparability to prior periods or eliminate currency volatility, increasing the 

comparability of the Company's underlying results and trends. 

A non-GAAP financial measure should not be considered in isolation or as 

a substitute for the most comparable GAAP financial measure. A non-

GAAP financial measure reflects an additional way of viewing aspects of 

the Company’s operations that, when viewed with the Company’s GAAP 

results and the reconciliation to the corresponding GAAP financial 

measure, provides a more complete understanding of the Company’s 

business. Users of the financial statements are encouraged to review the 

Company’s financial statements and publicly-filed reports in their entirety 

and not to rely on any single financial measure. A reconciliation of non-

GAAP financial measures to the most directly comparable GAAP financial 

measures is included below.

Amounts included below are in millions, unless indicated otherwise.

Key Statistics and Reconciliation of 
Non-GAAP Measures
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Thank you.

Western Union
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