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Disclaimer

Cautionary Note Regarding Forward -Looking Statements and Other Financial Information

This presentation contains statements that are not historical in nature, are predictive in nature, or that depend upon or ref er to future events or conditions or otherwise contain forward -looking 
statements within the meaning of Section 21 of the Securities Exchange Act of 1934, as amended, and the Private Securities Li tig ation Reform Act of 1995. Forward -looking statements are often 
ȡǱǸɅʌȡȒȡǸǱ ǩʳ ʌțǸ ʔɾǸ ɐȒ ʭɐɶǱɾ ɾʔǪț ǍɾṞ ǩʔʌ Ʌɐʌ ȺȡɃȡʌǸǱ ʌɐṞ ẌǍǩȡȺȡʌʳṞẍ ẌǍɅʌȡǪȡɳǍʌǸṞẍ ẌǩǸȺȡǸʬǸṞẍ ẌǪǍɅṞẍ ẌǪɐɅʌȡɅʔǸṞẍ ẌǪɐʔȺǱṞẍ ẌdesȡȓɅṞẍ ẌǸɾʌȡɃǍʌǸṞẍ ẌǸʲɳǸǪʌṞẍ ẌȒɐɶǸǪǍɾʌṞẍ ẌțɐɳǸṞẍ ẌȡɃɳǍǪʌṞẍ ẌȡɅʌǸɅǱṞẍ ẌɃǍʳṞẍ ẌɳȺǍɅṞẍ 
ẌɳɐʌǸɅʌȡǍȺṞẍ ẌɳɶǸǱȡǪʌṞẍ ẌɳɶɐȲǸǪʌṞẍ ẌɾǸǸȶṞẍ ẌɾțɐʔȺǱṞẍ ẌɾʌɶǍʌǸȓʳṞẍ ẌʌǍɶȓǸʌṞẍ ẌʬǍȺʔǸṞẍ ẌʭȡȺȺṞẍ ẌʭɐʔȺǱẍ ǍɅǱ ɾȡɃȡȺǍɶ ǸʲɳɶǸɾɾȡɐɅɾ ɐr variations intended to identify forward -looking statements. 

Examples of forward -looking statements include, among others, ÿɶȡ¸Ǹʌẏɾguidance and expectations regarding future financial performance and ÿɶȡ¸Ǹʌẏɾexpectations regarding : the impact of the
COVID -19pandemic ; the impact of our vertical strategy and the ability of that strategy to resonate with our clients and prospective clients ; our ability to leverage our scale and industry HR experience
to deliver compelling vertical product and service offerings ; our ability to generate profitable growth and cash generation ; our ability to improve retention, grow new sales and successfully pursue
potential acquisitions ; planned improvements to our operations, products, services and technology platform ; our ability to drive operating efficiencies and improve the customer experience ; our
ability to grow EPS through operational improvements ; the impact of our capital allocation strategy and share repurchase program ; the relative value of our benefit offerings versus those SMBs can
independently obtain ; the principal competitive drivers in our market ; our plans to retain clients and manage client attrition ; the impact of our investment strategy ; seasonal trends and their impact
on our business ; fluctuations in the period -to -period timing of when we incur certain operating expenses ; the estimates and assumptions we use to prepare our financial statements and guidance ;
and other expectations, outlooks and forecasts on our future business, operational and financial performance .

Important factors that could cause actual results to differ materially from those expressed or implied by our forward -looking statements include, but are not limited to, those discussed in our most
recent Annual Report on Form 10-K, Quarterly Reports on Form 10-Q and the other filings we make with U.S. Securities and Exchange Commission, which are available on our investor relations
website at http ://investor .trinet .com and on the SEC website at www .sec.gov, including risk factors associated with the economic, health and business disruption caused by the COVID -19 pandemic ;
the impact of the COVID -19pandemic on our clients and prospects, insurance costs and operations ; the impact of the COVID -19pandemic on the laws and regulations that impact our industry and
clients ; our ability to mitigate the business risks we face as a co-employer ; our ability to manage unexpected changes in ʭɐɶȶǸɶɾẏcompensation and health insurance claims and costs by worksite
employees ; the effects of volatility in the financial and economic environment on the businesses that make up our client base, and the concentration of our clients in certain geographies and
industries ; the impact of failures or limitations in the business systems we rely upon ; the impact of our 2020 Recovery Credit program and 2021 Credit program ; adverse changes in our insurance
coverage or our relationships with key insurance carriers ; our ability to improve our technology to satisfy regulatory requirements and meet the expectations of our clients and manage client attrition ;
our ability to effectively integrate businesses we have acquired or may acquire in the future ; our ability to effectively manage and improve our operational processes ; our ability to attract and retain
qualified personnel ; the effects of increased competition and our ability to compete effectively ; the impact on our business of cyber -attacks and security breaches ; our ability to secure our
information technology infrastructure and our confidential, sensitive and personal information ; our ability to comply with constantly evolving data privacy and security laws ; our ability to manage
changes in, uncertainty regarding, or adverse application of the complex laws and regulations that govern our business ; changing laws and regulations governing health insurance and employee
benefits ; our ability to be recognized as an employer of worksite employees under federal and state regulations ; changes in the laws and regulations that govern what it means to be an employer,
employee or independent contractor ; our ability to comply with the laws and regulations that govern PEOs and other similar industries ; the outcome of existing and future legal and tax proceedings ;
fluctuation in our results of operation and stock price due to factors outside of our control, such as the volume and severity of our ʭɐɶȶǸɶɾẏcompensation and health insurance claims and the amount
and timing of our insurance costs, operating expenses and capital expenditure requirements ; our ability to comply with the restrictions of our credit facility and meet our debt obligations ; and the
impact of concentrated ownership in our stock . Any of these factors could cause our actual results to differ materially from our anticipated results .

Forward -looking statements are not guarantees of future performance, but are based on our expectations and assumptions as of the date of this presentation, which are inherently subject to
uncertainties, risks and changes in circumstances that are difficult to predict . Forward -looking statements involve known and unknown risks, uncertainties and other factors that may cause actual
results, performance or achievements to be materially different from our current expectations and any past or future results, performance or achievements . Given these risks and uncertainties,
investors are cautioned not to place undue reliance upon any forward -looking statements .

The information in this presentation only reflects our view as of the date on which this presentation is made . Except as required by law, neither we nor any other person assumes responsibility for the
accuracy and completeness of the forward -looking statements in this presentation and we do not assume any obligation, and do not intend, to update any of our forward -looking statements .
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Disclaimer

Non -GAAP Financial Measures

In addition to financial measures presented in accordance with U.S. Generally Accepted Accounting Principles (GAAP), we prese nt other non -GAAP financial measures in this presentation 
that we monitor and use to manage our business, to make planning decisions, to allocate resources, and to use as performance mea sures in our executive compensation plan. These key 
financial measures provide an additional view of our operational performance over the long term and provide useful informatio n t hat we use in order to maintain and grow our business. 

The presentation of these non -GAAP financial measures is used to enhance the understanding of certain aspects of our financial p erformance. It is not meant to be considered in isolation, 
superior to, or as a substitute, for the directly comparable financial measures prepared in accordance with GAAP. Reconciliations of the non -GAAP financial measures included in this 
presentation to TriNet's financial results as determined in accordance with GAAP are included in Appendix A, B, C and D.
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3

Agenda

Q3 2021 Financial Review

Guidance

Financial Review

TriNet Overview

Appendix
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Q3 2021 Financial Review
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Q3 2021 Total Revenues 4

Å èᶱ Ẏᶰᶯ ÿɐʌǍȺ éǸʬǸɅʔǸɾ 
increased 18% year -over -year

Å èᶱ Ẏᶰᶯ æɶɐȒǸɾɾȡɐɅǍȺ ñǸɶʬȡǪǸ 
Revenues increased 24%
year -over -year
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Q3 2021 Insurance Cost Ratio 4

Å èᶱ Ẏᶰᶯ uɅɾʔɶǍɅǪǸ >ɐɾʌ éǍʌȡɐ1 declined by 3 points 
year -over -ʳǸǍɶṨ ʌțǸ èᶱ Ẏᶰᶮ uɅɾʔɶǍɅǪǸ >ɐɾʌ éǍʌȡɐ 
was adversely impacted by a 5 point accrual for 
our 2020 Recovery Credit Program
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Å èᶱ Ẏᶰᶯ g!!æ ǍɅǱ !ǱȲʔɾʌǸǱ ¸Ǹʌ 
Income (ANI) per share -
diluted 2,3 increased 142% and 
134%, respectively

Q3 2021 EPS6 & Adjusted EBITDA Margin 2,3,4

3 3
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Guidance
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Guidance  

ở- Change in current guidance is measured against the top end of previously provided FY 2021 guidance
* See Appendix C for reconciliation of non -GAAP metrics
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10

Financial Review
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Financial Model

Revenue Growth
ω Vertical strategy drives volume growth
ω Customer experience drives retention
ω Insurance products priced to risk

EPS Growth from Operational Improvements
ω Improve our single platform
ω Use scale to reduce plan administrative costs 
ω Process improvements

Strong Corporate Operating Cash Flow*
ω Efficient Working Capital
ω CAPEX light
ω Profitability supported by corporate operating cash flows

* See Appendix B for definition.
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Consistent Total Revenues 4 Growth

7% Total Revenues CAGR 5 From 2016 Through 2020
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Historical Insurance Cost Ratio Performance 2,3,4

Multi -year improvement and stabilization in Insurance Cost performance

Insurance Cost Ratio
FY2016 - FY2020

1
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Attractive EPS 4 Growth & Adj EBITDA Margin 3 Expansion 

47% GAAP EPS CAGR 5 and 39% Adjusted EPS 3 CAGR5 From 2016 Through 2020 
with Adjusted EBITDA Margin 3 Expansion

3 3
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Capital Allocation  

Reinvest in business ṽ drive revenue growth and margin expansion

Potential Acquisitions ṽTuck -ins and Technology ṽ potential to target 
geographies or verticals and improve products and/or operations

Share repurchases Ṿintended to offset dilution and return capital to 
shareholders opportunistically

1

2

3
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TriNet Overview
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Investment Highlights  

Innovation leader serving large, under -penetrated 
market

Differentiated vertical product offerings

Increased operational scale and financial leverage

Profitable growth supported by strong corporate cash 
generation*

* See Appendix B
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Large Market Opportunity  

Number of Employees who work 
for companies with 500 or fewer 
employees

~61 million

7%
Approximate percentage of SMB 
Worksite Employees (WSEs) who 
work for SMBs using a PEO

480 +
PEO industry is made up of over 
480 PEO service providers 7
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Challenges Facing SMBs  

Compliance
Significant regulatory oversight
Risks for federal, state, and local 
noncompliance are high

Complexity
Federal, state, and local regulations 
continue to diverge
Managing HR across multiple 
jurisdictions

Cost
SMBs pay multiple vendors and 
employees for a variety of 
operational and insurance solutions
Expensive for SMBs to ensure 
compliance and to vigorously 
defend themselves
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Technology Enabled Business Services Company  

ÅBenefits Enrollment

ÅNew Hire Onboarding

ÅAutomatic Payroll

ÅWorkforce Analytics

ÅMobile App

ÅTime Tracking

ÅExpense Management

ÅMarketplace

ÅIntegration Center


