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MICHAEL KORS

DISCLAIMER

FORWARD LOOKING STATEMENTS

Certain information contained in this presentation, particularly information regarding future economic performance, finances, and expectations
and objectives of management, constitutes forward-looking statements. Forward-looking statements can be identified by the fact that they do
not relate strictly to historical or current facts and generally contain words such as “believes,” “expects,” “may,” “will,” “should,” “seeks,”
“approximately,” “intends,” “plans,” “estimates” or “anticipates” or similar expressions. Our forward-looking statements are subject to risks and
uncertainties, which may cause actual results to differ materially from those projected or implied by the forward-looking statement. For
discussion of some of the important factors that could cause these variations, please read the "Risk Factors"” section and elsewhere in the

Company’s Annual Report on Form 10-K (File No. 001-35368), filed on May 27, 2015 with the U.S. Securities and Exchange Commission.

Forward-looking statements contained in this presentation are based on assumptions that we have made in light of our management’s
experience in the industry as well as our perceptions of historical trends, current conditions, expected future developments and other factors
that we believe are appropriate under the circumstances. You should not place undue reliance on forward-looking statements, which speak only
as of the date hereof. We do not undertake to update or revise any forward-looking statements after they are made, whether as a result of new
information, future events, or otherwise, except as required by applicable law.

USE OF NON-GAAP FINANCIAL MEASURES

This presentation may include certain measures presented on a basis other than in accordance with generally accepted accounting principles
(GAAP). These amounts are not an alternative to GAAP. Management believes that these measures provide investors with transparency by
helping to illustrate the underlying financial and business trends relating to the Company’s results of operations and financial condition and
comparability between current and prior periods. Investors are encouraged to review the reconciliation of such measures to the most directly
comparable GAAP term.
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TOTAL REVENUE

APPROX.

APPROX. --5.000
--4,800

--4,900
b --4,700

FY 2012 FY 2013 FY 2014 FY 2015 FY 2016 FY 2016
GUIDANCE GUIDANCE
IN MILLIONS OF DOLLARS Al LA

Constant currency

*AS REPORTED IN THE COMPANY’S MAY 27, 2015 EARNINGS RELEASE
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MKHL REVENUE BY SEGMENT (IN MILLIONS)

4,371
Licensing
“Wholesale
B Retail

FY 2013 FY 2014 FY 2015
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DILUTED EARNINGS PER SHARE

APPROX.
APPROX.
E -3$4.70
~$4.50
. —-$4.60
-$4.40
FY 2012 FY 2013 FY 2014 FY 2015 FY 2016 FY 2016
GUIDANCE GUIDANCE
RANGE* RANGE*

*AS REPORTED IN THE COMPANY’S MAY 27, 2015 EARNINGS RELEASE o e oY
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NORTH AMERICA REVENUE

4,500
LICENSING

“WHOLESALE
BRETAIL

1,183

573

—Sam . O SN S S S SN EEE EEE SN S SN SN S S SN S e N S S N S S S S e S S S S S e S S S S O N S N e e e e e e e

FY 2012 FY 2013 FY 2014 FY 2015 GOAL

IN MILLIONS OF DOLLARS
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NORTH AMERICA RETAIL STORE COUNT

373
343
288
231
191 I

FY 2012 FY 2013 FY 2014 FY 2015 FY 2016 GUIDANCE* GOAL

400

*AS REPORTED IN THE COMPANY’S MAY 27, 2015 EARNINGS RELEASE
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NORTH AMERICA GROWTH IN FY 2016

R EN ST

DOUBLE DIGIT RETAIL SALES GROWTH DRIVEN BY OUR
DIGITAL FLAGSHIP STRATEGY AND NEW STORE OPENINGS

SINGLE DIGIT WHOLESALE SALES GROWTH DRIVEN BY 500
SHOP-IN-SHOP CONVERSIONS AND CONTINUED
DEVELOPMENT OF OUR ACCESSORIES, READY-TO-WEAR,
FOOTWEAR AND MENS CATEGORIES

MID-SINGLE DIGIT LICENSING REVENUE GROWTH AS WE
CONTINUE TO EXPAND JEWELRY, EYEWEAR AND FRAGRANCE
AND INTRODUCE NEW LINES IN WATCHES
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MICHAEL KORS NEW FLAGSHIP - 520 BROADWAY (22,000 SQ FT)




MICHAEL KORS NEW FLAGSHIP - 520 BROADWAY (22,000 SQ FT)
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MICHAEL KORS NEW FLAGSHIP - 520 BROADWAY (22,000 SQ FT)
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MICHAEL KORS NEW FLAGSHIP - 520 BROADWAY (22,000 SQ FT)
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EUROPE REVENUE

1,500
LICENSING

“WHOLESALE
BRETAIL

109
236
FY 2012 FY 2013 FY 2014 FY 2015 GOAL

IN MILLIONS OF DOLLARS
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EUROPE RETAIL STORE COUNT

178
133
80
44
29 .

FY 2012 FY 2013 FY 2014 FY 2015 FY 2016 GUIDANCE* GOAL

200

*AS REPORTED IN THE COMPANY’S MAY 27, 2015 EARNINGS RELEASE
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EUROPE GROWTH IN FY 2016

RETAIL GROWTH DRIVEN BY COMPARABLE STORE SALES AND
NEW STORE OPENINGS

WHOLESALE GROWTH DRIVEN BY ~100 SHOP-IN-SHOP
CONVERSIONS

CONTINUED DEVELOPMENT OF OUR ACCESSORIES, READY-TO-
WEAR, FOOTWEAR AND MENS CATEGORIES

LICENSING REVENUE GROWTH DRIVEN BY CONTINUED GAINS
IN WATCHES, JEWELRY, EYEWEAR AND FRAGRANCE
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MICHAEL KORS FRANKFURT
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MICHAEL KORS HAMBURG
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MICHAEL KORS HAMBURG
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ASIA REVENUE

500

100
WHOLESALE

Q
L, PO
o\l
68
10 6/
FY 2012 FY 2013 FY 2014 FY 2015 GOAL

IN MILLIONS OF DOLLARS
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ASIA RETAIL STORE COUNT

| 175
75
E KOREA
90 E
30
KOREA |
50 :
37 5
29 5
17 . :
F2012 FY 2013 FY 2014 FY 2015 FY 2016 GUIDANCE* GOAL

*AS REPORTED IN THE COMPANY’S MAY 27, 2015 EARNINGS RELEASE
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ASIA GROWTH IN 2016

RETAIL GROWTH DRIVEN BY COMPARABLE STORE SALES AND
NEW STORE OPENINGS IN JAPAN

CONTINUED DEVELOPMENT OF LICENSED RETAIL BUINESSES
IN CHINA AND SOUTHEAST ASIA

TRANSITION OF KOREA RETAIL BUSINESS

WHOLESALE REVENUE DRIVEN BY EXPANSION OF OUR HONG
KONG DISTRIBUTION FOR SELECT ASIAN CUSTOMERS



MICHAEL KORS BEIJING HUAMAO (9596 SQ FT)
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WHAT ARE THE KEY DRIVERS TO THIS GROWTH?
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THERE IS A

CHANNEL SHIFT

from STORES to ONLINE

=@ O M

MOBILE
&CIAL

RQOGLE

BOOK/INSTAGRAM

] [ ER
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MICHAEL KQRS
WOMEN MEN BAGS SHOES WATCHES ACCESSORIES GIFTS SALE

S .

DESTINATION KORS Q

1 e DIGITAL FLAGSHIP
CURRENTLY COVETING - JA '

ROSE-GOLDEN HARDWARE ELEVATES THE CYNTHIA TO
NEXT-LEVEL GLAM (AND JUST IN TIME FOR MOTHER’S DAY).

SHOP THE CYNTHIA COLLECTION » SHOP SATCHELS » £ ©




4:21 PM
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MK LOOKS | LOOKBUILDER

— KORSCONCIERGE

) 3
."‘;I

PERSONAL STYLIST IN-STORE

CONNECTING THE PHYSICAL
TO THE DIGITAL

MICHAEL KORS



MICHAEL KORS GARDEN STATE PLAZA - MENS
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RETAIL GROWTH INITIATIVES

FURTHER DEVELOP GLOBAL DIGITAL FLAGSHIP STRATEGY AND
PROVIDE TRUE OMNICHANNEL CUSTOMER EXPERIENCE

EXPAND OUR GLOBAL STORE PRESENCE

UPSIZE HIGHLY PRODUCTIVE STORE LOCATIONS
ACROSS NORTH AMERICA, EUROPE AND JAPAN

OPEN FREE STANDING MEN’S STORES GLOBALLY

INCREASE GLOBAL COMPARABLE STORE SALES

44






MICHAEL KORS

NORTH AMERICA

BERGDORF GCWDMAN
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MICHAEL KORS MACY’S HSQ SHOES (1925 SQ FT)

DERAN
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MICHAEL KORS HARROD’S (1065 SQ FT)




MICHAEL KORS MANCHESTER - SELFRIDGES TRAFFORD CENTRE
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MICHAEL KORS SELFRIDGES BIRMINGHAM - MENSWEAR
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MICHAEL KORS

WHOLESALE GROWTH INITIATIVES

CONTINUE TO TRANSFORM NORTH AMERICAN AND EUROPEAN
DEPARTMENT STORE LOCATIONS INTO BRANDED
SHOP-IN-SHOPS WITH CUSTOM FIXTURES

EXPAND SIZE OF HIGHLY PRODUCTIVE EXISTING
DEPARTMENT STORE SHOP-IN-SHOPS

EXPAND MARKET SHARE ACROSS CATEGORIES INCLUDING
FOOTWEAR, WOMEN’S READY TO WEAR AND MENSWEAR.
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SHOP-IN-SHOP COUNT

“NORTH AMERICA INTERNATIONAL

2,732

2,132 401

1,562 301

203

956

176

FY 2013 FY 2014 FY 2015 FY 2016

ESTIMATE
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LICENSING PARTNERS

WATCHES JEWELRY FRAGRANCES EYEWEAR

(FOSSIL) (FOSSIL) (ESTEE LAUDER) (LUXOTTICA)

www.beautyfashion.com

MICHAZL KORS
EST. 1981




STORE NAME
MICHAELKORS.COM

© MICHAEL KORS, LLC.

Relaunch of

GOLD
FRAGRANCE
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MICHAEL KORS MACY’S HERALD SQUARE - BEAUTY & FRAGRANCE SHOP
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MICHAEL KORS MACY’S HERALD SQUARE, NEW YORK
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MICHAEL KORS

LICENSING GROWTH INITIATIVES

GROW WATCH BUSINESS INTERNATION
RETAIL STORES AND SHOP-IN-SI-

CONTINUE NEW FRAGRANCE AND BEAUTY PRODUCT ROLLOUT TO
BECOME ONE OF THE MOST SIGNIFICANT BRANDS IN THE LUXURY
FRAGRANCE AND BEAUTY MARKET GLOBALLY

ALLY THROUGH
OPS AND

EXPAND MEN’S BUSINESS WITH BROA

JEWELRY BUSINESS

DER OFFERING

CAPITALIZE ON EXPANDING GLOBAL GROWTH POTENTIAL IN

EXPAND EYEWEAR BUSINESS GLOBALLY THROUGH NEW
PARTNERSHIP, WITH STRONG CORE ASSORTMENT OF ICONIC SHAPES
AND HARDWARE DETAILS






360 COMMUNICATION
STRATEGY

CUSTOMER-CENTRIC

CONTINUOUSLY ENGAGED
ACROSS ALL CHANNELS

DIGITAL
FLAGSHIP

NATIONAL ADVERTISING

IN-STORE
EXPERIENCE

BUZZ

CATALOG

VISUAL
MERCHANDISING

EMAILS

OUTDOOR

SOCIAL MEDIA

REPEAT
Jldd4dVvdl

DIGITAL BANNERS

PAID SEARCH

PURCHASE



@tﬂh.ﬁditwcwﬁq\lnndowwp

MICHAEL KQRS
WOMEN MEN BAGS SHOES WATCHES ACCESSORIES GIFTS SALE

S .

DESTINATION KORS Q

1 e DIGITAL FLAGSHIP
CURRENTLY COVETING - JA '

ROSE-GOLDEN HARDWARE ELEVATES THE CYNTHIA TO
NEXT-LEVEL GLAM (AND JUST IN TIME FOR MOTHER’S DAY).

SHOP THE CYNTHIA COLLECTION » SHOP SATCHELS » £ ©
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NATIONAL ADVERTISING
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MICHAEL KORS

WOMEN | HANDBAGS | SHOES | WATCHES & JEWELRY

DOUBLE UP

CRUISE THROUGH SPRING WITH COOL, CHIC PIECES (LIKE A LUXE
LEATHER JACKET AND THE NEW CAMDEN GATHERED TOTE).

SHOP HANDBAGS » SHOP NEW ARRIVALS»

G

THE
CHANNING

' OURNEWEST WATCH DEBUTS IN
ROSE GOLD-TONE WITH A TIGER'S EY
DIAL—PERFECT FOR PAIRING WIT

SPRING'S NEW NEUTRALS.

BOTTOM

MEN | GIFTS | SALE | STORE LOCATOR

" DESTINATION KORS f v @ yud

E-MAIL

MICHAEL KORS

WOMEN | HANDBAGS | SHOES | WATCHES & JEWELRY

TIME TRAVELER f/ ’

The ultimate travel accessories— v
gilded accents to mix and match,
from one country to the next.

SHOP WATCHES > ’

SHOP JEWELRY >

resns”

LOGO-PLATE RING IN GOLD-TONE: LOGO-PLAQUE BANGLE IN

GOLD-TONE: BLAIR GLITZ WATCH IN GOLD-TONE

MEN | GIFTS | SALE | STORE LOCATOR

' DESTINATION KORS f v @ Yu®

MICHAEL KORS

WOMEN | HANDBAGS | SHOES | WATCHES & JEWELRY

WHAT SHE WANTS

Vibrant prints
and a sea of blues.

SHOP NEW ARRIVALS »

SHAPE SHIFTER

Available in maultiple hues,
it’s everything you love

about the Hamilton

now in messenger form.

SHOP CROSSBODIES »
.
A\l

Mother’s Day Gifts

UNDER $100» UNDER $200» UNDER $350»
TOP: TRIBAL PRINT LONG SLEEVE DRESS IN VINTAGE YELLOW
BOTTOM: HAMILTON LARGE MESSENGER IN NAVY

MEN | GIFTS | SALE | STORE LOCATOR

' DESTINATION KORS f ¥ @ Y@ ©



SUILT A GLO

FACEBOOK

TWITTER

SAL SOCIAL AU

INSTAGRAM

D|

MOST TOP TOP LUXURY
ENGAGED LIVING FASHION
BRAND DESIGNER BRAND
16.2M 2.8M 4.1M

N@

- of over 24M ENGAGED fans.

CHINESE
SOCIAL
PLATFORM

484K

YOUTUBE GOOGLE+

You

BEAUTIFUL HIGH GROWTH
VIDEO PLATFORM
CONTENT

15.5K 534K
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MIRANDA KERR

JESSICA ALBA

JENNIFER LOPEZ
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MICHAEL KORS

PRINT ADVERTISING

A LEADING ADVERTISER IN GLOBAL FASHION PUBLICATIONS INCLUDING VOGUE, GLAMOUR, MARIE CLAIRE, INSTYLE, AND ALLURE.

JUNE 2013

THE BEAUTY EXPERT MODERN LUXURY

Your Road Map
to Summer!

BEACHY
AIR
Washington’s

SUN-KISS ' & Tlove; : R\ ‘ Hottest ’

SKIN - | L X T —
i ashrink ey - Fashion Fete-ers 4

e Trend Go-Getters [ Stunning Strathmare Home Sings

| - The District's Curated Cocktails

CHEATgI}?-!g k| =i JE | ' DC's Blooming Boutiques

DIET THAT ¥ 1 et . Bryan Voltaggio is Home on the RANGE

REALLY
WORKS

Gorgeous
All Summer

27 Wilt-Proof,
Frizz-Proof, Heat-Proof
Beauty Tips

One-Product
Wonder

Easiest Makeup Ever

TRUE STORY
KIDNAPPED!
“How | Survived

AN AMERICAN SUMMER HEATS U T A

Chic & Simple

Hair

Ison Page 100

ol

Stichart Kors and PALM SPRINGS §)y/e How to Wear the SeaSOl’l’S (H ’ ‘
Ckl | The Secret Ciic of MILLBROOK, NY Hottest Trends : ,// <"/ SUEBRADY, BEN CHERINGTON, WILL GILSON, JIM KOCH
An Owner’s Guide to Breastsg’i A Witd Weekend in YEGAS with Four Superstar Chefs g n
5 = Tour de Prance @ 10 TENNESSEE 0 /27997109 . 4 . =
Woaily Atlen Docs SAN FRANCISCO e T ‘{ Y o

FROM YOUR
WORKOUT! 4
r/

COOL

(LLUSTRATED"

| e BEAUTY
3 Y IS TRICKS TO
G é’ i _ ROCK YOUR What | MAKE YOUR
¥l . A OWN LOOK CLOTHES LAST

What to
invest in now

LONGER

Halle
Berry!

- PBIEXCLUSIVE: |8
ART OF AFRICA:|S8 : B ! Fl‘-;pirg Qut's JEFF LEMS |=
Extraordinal visits Palm Beach

wildlife images &

BEHIND
THE SCENES:
The insider’s scoop

on our wine festivals,
both in the nation’s
top 3 this year!

|

nmnd

“tl\%rd
HC B tell him
ORE THANR"
rmsnns‘,e_w-'

&

R 10y
._ \‘W | MYTHS

' s - MOST
‘ . A CL7 Z] lg UO. NEW WAYS BAR'EQSCELSE'
; a4 : : SAVEBIG THIS R rgrehe
171 A A FASHIONABLE = R "”‘*'[ ” o SEASON Wonders
’ S F / LSO 'V ODE TO THE Heid & Michael's VWUHALY Chic Night Out That Siim
I~ ') Vi W d GREAT GATSBY TS Sl id ; z stantly
ed.com " I'E y d 1 S > i - -
i TR R LR 2r s | mn F
| H - ANl 'ON THEIR DEBUT FASHI H Ll e RO e S i
oIS I o ,,BA? T JALAS, CELEBRITY VISITS, bl The Secret to YOUR Success! Models, Moguls, Kingmakers...
i) """_‘“é?%% spoms7.§_/§';:n?_,_ "SE.A:ND MUCH MORE [~y 0_1__ ?



MICHAEL KORS 68

OUTDOOR ADVERTISING

MAJOR OUTDOOR LOCATIONS HAVE RECENTLY INCLUDED A BILLBOARD ON SUNSET BLVD., PHONE KIOSKS OUTSIDE ROCKEFELLER
CENTER, BUS SHELTERS THROUGHOUT NEW YORK CITY, T-BUSES IN THE UK AND WALLSCAPES IN ITALY.

GALERIES
*‘LAFAYETTE

- LAFAYETTE HOM/

= I\ . Tl ;1
MICHAEL KORS
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MICHAEL KORS

GROWTH STRATEGIES

EXPAND GLOBAL RETAIL PRESENCE THROUGH OUR DIGITAL
FLAGSHIP STRATEGY AND NEW STORE OPENINGS

CONTINUE TO TRANSFORM DEPARTMENT STORE LOCATIONS
INTO BRANDED SHOP-IN-SHOPS WITH CUSTOM FIXTURES

GROW INTERNATIONAL PRESENCE

EXPAND MARKET SHARE ACROSS CATEGORIES INCLUDING
FOOTWEAR, WOMEN’S READY TO WEAR, JEWELRY AND
MENSWEAR



MICHAEL KORS

STRONG FINANCIAL POSITION

DELIVERING STRONG TOP AND BOTTOM LINE PERFORMANCE

.....

i . i‘:'t e ;:"‘ Sy
= P GENERATING STRONG FREE CASH FLOW, ENDING FISCAL 2015
o e e 4 1 T ettt b e e ays o
= WITH CASH AND CASH EQUIVALENTS OF ~ $1 BILLION
’:';;;_.'9"35"" t'r"'*.".: i
':-._ "‘-‘.}

CONTINUED STRATEGIC INVESTMENT IN CORPORATE
> _ INFRASTRUCTURE, INCLUDING DISTRIBUTION AND INFORMATION
0 3 SYSTEMS, TO SUPPORT GLOBAL LONG TERM GROWTH STRATEGIES

$1.5 BILLION SHARE REPURCHASE PROGRAM REFLECTS
COMMITMENT TO RETURNING VALUE TO SHAREHOLDERS, WHILE
> R , MAINTAINING FINANCIAL FLEXIBILITY TO STRATEGICALLY INVEST
= IN THE BUSINESS
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