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August 17, 2018 – Quincy, MA – J.Jill, Inc. (NYSE:JILL) today announced the appointment of two new executives to the

company’s senior leadership team. Brian Beitler will join the company as Executive Vice President, Chief Marketing

and Brand Development O�cer and Shelley Liebsch as Senior Vice President, Chief Merchandising O�cer.

Together, Beitler and Liebsch bring decades of leadership experience in both brand development and

merchandising at major retail companies. Both Beitler and Liebsch were appointed by J.Jill’s new Chief Executive

O�cer Linda Heasley and will begin their new roles in September.

Brian Beitler joins J.Jill with over twenty years of experience as a marketing, strategy and business development

executive and along with his expertise comes a winning track record in brand-building, driving both sales and pro�t

growth and cultivating long-term, high-value customer relationships. Former Chairman of the Board for the Global

Retail Marketing Association (GRMA), Beitler had previously held Executive Vice President and Chief Marketing

O�cer positions for both Lane Bryant and Catherines, as well as David’s Bridal, Inc. He has also held senior

marketing roles at other top retailers, including Kohl’s Department Store, Inc., Bath & Body Works, Inc., Toys “R” Us,

Inc., and Mattel, Inc.

A highly accomplished Vice President of Merchandising and Design and twenty-year industry veteran, Shelley

Liebsch joins J.Jill with a proven performance history of delivering substantial revenue growth for brands in highly

competitive business markets. Throughout her career, Liebsch has excelled in merchandise product development,

assortment planning and �nancial management. Prior to joining J.Jill, Liebsch held Senior Vice President of

Merchandising and Design positions at leading maternity retailer, Destination Maternity, where she led three

diverse merchandising and design teams, and A Pea in the Pod. Liebsch has also held senior merchandiser and

buyer roles at Urban Out�tters, Victoria’s Secret, InStyle Magazine, and Bloomingdale’s.

“I am thrilled to introduce both Brian and Shelley to J.Jill’s senior leadership team,” said J.Jill Chief Executive O�cer,
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Linda Heasley. “I have had the pleasure of knowing and working with Brian for a number of years and look forward

to having him on my team once again. J.Jill has had an incredible history of growth and success, which we are

looking to maintain and also accelerate. I am excited to welcome Shelley and her merchandising expertise to the

brand, which will be essential in accomplishing that goal. Both individuals will be tremendous assets to our already

strong team and I look forward to continuing to delight current and new customers as we further grow and evolve

the J.Jill brand.”

The appointments of Beitler and Liebsch come just �ve months tailing the introduction of current J.Jill Chief

Executive O�cer, Linda Heasley, who has served on the Board of J.Jill since March 2017. Heasley joined the

company as CEO with an extensive history of senior leadership experience. Prior to J.Jill, Heasley served as Chief

Executive O�cer and President of Plus Fashion Segment at Ascena Retail Group Inc. She served as the Chief

Executive O�cer and President of Lane Bryant, Inc. from 2013 to 2017, where she led the charge on the brand’s

viral “I’m No Angel” campaign, which garnered over 10 billion impressions in the �rst week across print, broadcast,

digital and social media. She has also previously served as the Chairman, President and Chief Executive O�cer at

Limited Stores, LLC from 2007 to 2013, and has held senior leadership roles at CVS Health Corporation, Timberland

LLC, Bath & Body Works and L Brands, Inc. Most recently, Heasley was Chief Executive O�cer of the Honey Baked

Ham Company, LLC where she brought her extensive retail leadership experience to new markets in the food

industry.

“Shelley and Brian bring needed expertise in marketing and merchandising as we evolve and prepare the J.Jill Brand

for its next level of growth. We are pleased that Linda is building an engaged and experienced team,” said J.Jill

Chairman, Michael Rahamim.

About J.Jill, Inc. 
 

J.Jill is a premier omnichannel retailer and nationally recognized women’s apparel brand committed to delighting

customers with great wear-now product. The brand represents an easy, relaxed, inspired style that re�ects the

con�dence and comfort of a woman with a rich, full life. J.Jill o�ers a guiding customer experience through more

than 270 stores nationwide and a robust e-commerce platform. J.Jill is headquartered outside Boston. For more

information, please visit www.JJill.com.

PRESS CONTACTS: 
 

Paul Wilmot, Paul Wilmot Communications 
 

pwilmot@paulwilmot.com

212.206.7447

2

https://www.jjill.com/
mailto:pwilmot@paulwilmot.com

