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What I look for…

Founder-
engaged 

BIG 
Transactions

Unique Content 
and Data

Hidden Depths 
of Industry 
Integration

Command 
of Consumer 

Funnel



Founder-engaged 



transactions

High $$$

Long duration

Complicated

Visual shopping experience

Emotional & entertaining experience

BIG



Unique 
content 
and data



Hidden depths of 
industry integration



Command of consumer funnel

● Huge brand strength  (as measured by 3rd parties)

● Low churn

● Owned/direct traffic sources

● Low marketing (and sales) expense as % of revs.



U.S. Internet 
Population

Zillow is in rarefied air
Sample of leading brands’ unique visitors (millions),

per Comscore

280

237

137 137 120
94 90

68 61

snapchat

Source: Comscore Top 100 Internet Properties data for the month of December 2025. Zillow Group is ranked #25



Zillow checks my boxes
Founder-engaged company

BIG transactions

Unique content & data

Hidden depths of industry integration

Command of consumer funnel 


