
NEWS RELEASE

TiVo Presents the Seventh Annual "Battle of the

Brands" Scorecard at CES

2016-01-06

WIRELESS CATEGORY SHOWS 30
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NINTENDO WII U(R) AND NOKIA

LUMIA(TM) PULL STRONG WINS

AGAINST FIERCE COMPETITORS
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SAN JOSE, CA -- (Marketwired) -- 01/06/16 -- TiVo (NASDAQ: TIVO) today reported its seventh annual Battle of the

Consumer Electronics Brands at the International Consumer Electronics Show 2016 (CES) in Las Vegas, Nev. TiVo's

second-by-second TV viewing data revealed a huge shift in which TV commercials viewers watch most, regardless of

the ad spend involved. TiVo releases the scorecard ranking relevant technology products each year from CES with

this year's analysis based on national TV ads that ran from January through November of 2015.

SVOD Services
 

Amazon Prime vs. HBO Now vs. Hulu vs. Net�ix -- and the winner is... Hulu

Last year (2014), only Net�ix and Hulu aired major campaigns; but in 2015, there were four total competitors,

re�ecting a fast-growing streaming service market.

In easily the tightest race of the year, Hulu just barely edged out the other SVOD services, with an impressive
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fast-forward rate -- both overall and in the �rst pod position.
 

 

Wireless
 

AT&T Wireless vs. Cricket vs. MetroPCS Wireless vs. Sprint vs. T-Mobile vs. Verizon Wireless -- T-Mobile grabs its �rst

win in seven years

In easily the most proli�c category, with over 30 percent more total spots than retail, T-Mobile came out on

top.

First time participant, Cricket, increased its spot count by 83 percent (compared to 2014).
 

 

Tablets
 

Amazon Fire™ vs. Apple iPad® vs. Microsoft Surface™ vs. Samsung Galaxy™ -- Samsung Galaxy wins for the �rst

time

This category has experienced a total spot count decline of 33 percent (compared to 2014).

Samsung Galaxy scored the lowest overall and primetime fast-forward rate in this very competitive set of

brands.

Samsung Galaxy also scored the lowest fast-forward rate in the �rst pod position.
 

 

Digital Cameras
 

GoPro Hero® vs. Nikon® D -- Nikon D pulls out a win for the �rst time in four years

This category has experienced a continual spot decline over the past few years.

Nikon D just edged out GoPro Hero for the 2015 victory.

Nikon D topped GoPro Hero with a superior fast-forward rate in primetime, on weekends, and on many

networks.
 

 

Game System
 

Nintendo Wii U vs. Sony PlayStation® 4 vs. Microsoft Xbox One™ -- Nintendo Wii U knocks out three-time champion

Xbox®

Every year more spots focus on speci�c games rather than the gaming system, but these three top-tier

systems still allocate a portion of their budget to the hardware.

Nintendo Wii U topped Sony PlayStation and Xbox, with a strong fast-forward performance -- overall, on

cable, and in primetime.
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Smartphones
 

Apple iPhone® vs. Google Nexus™ vs. HTC One™ vs. LG® G3 vs. LG G4 vs. LG V10 vs. Motorola® Droid® vs. Nokia

Lumia -- and the winner is... Nokia Lumia

In the most crowded category analyzed (eight participants in all), Nokia Lumia handily defeated all comers

after two years of HTC victories.

Nokia Lumia delivered the best overall fast-forward rate, and a superior fast-forward rate in the �rst pod

position.
 

 

"Brands rely on outside tools to maximize the e�ectiveness of their TV advertising. Speci�c commercial retention

data show how campaigns are resonating compared to those of their brand peers," said Rachel Poulsen, Director of

Data Science and Measurement for TiVo Research. "This dataset is a great demonstration of how TiVo Research can

provide advertisers, agencies and programmers with tools to demographically tailor and measure their

multichannel marketing e�orts."

Brands were evaluated with respect to how well their ads resonated with TiVo subscribers, as measured by these

subscribers' propensity to watch, rewind or fast-forward through the brands' spots during time-shifted viewing.

While overall by-brand fast-forwarding rates were the key criterion, several other factors were also considered in

assigning winning and losing brands, including the following: fast-forwarding rates in similar -- or di�erent -- media

environments (i.e., media type, network, daypart); fast-forwarding rates for spots that ran in the �rst and middle

commercial pod positions; and proportion of total spots in the �rst pod position.

Methodology
 

TiVo Research and Analytics' viewing analysis is based on data from January through November 2015, as collected

from an anonymous daily sample of 350,000 active TiVo DVRs. Additional details about this survey and other TiVo

research activities are available from TiVo Research at [email protected].

About TiVo Research and Analytics, Inc.
 

TiVo Research and Analytics, Inc., a wholly-owned subsidiary of TiVo Inc. (NASDAQ: TIVO), is a leading cross-media

research, measurement and analytics company which provides nationally representative single-source data linked

to purchases made at the household level. Advertisers, agencies and television networks utilize the company's

solutions to more narrowly tailor advertising campaigns, enhance accountability, and increase return on media

investment. Partnerships with multi-service operators, and proprietary TiVo set-top box data, enable TiVo Research

to provide research based on a representative panel of more than 2.3 million households. The web-based Media

TRAnalytics® and TV Health Ratings platforms match the TV and online advertising that households actually receive
3

http://xperi2025rd.q4web.com/cdn-cgi/l/email-protection#620b0c040d22160b140d100711070310010a4c010d0f


with the products that the same households actually buy, thereby enabling clients to �nd "The Right Audience"

while providing clients with an unmatched level of transparency, measurement, media planning/selling, and

improved ROI. More information at: www.tivoresearch.com.

About TiVo Inc.
 

TiVo Inc. (NASDAQ: TIVO) is a global leader in next-generation television services. With global headquarters in San

Jose, CA and o�ces in New York, NY, Boston, MA, Durham, NC, and Warsaw, Poland, TiVo's innovative cloud-based

Software-as-a-Service solutions enable viewers to consume content across multiple screens in and out-of-the home.

The TiVo solution provides an all-in-one approach for navigating the 'content chaos' by seamlessly combining live,

recorded, on-demand and over-the-top television into one intuitive user interface with simple universal search,

discovery, viewing and recording from a variety of devices, thereby creating the ultimate viewing experience. TiVo

products and services are available at retail or through a growing number of pay-TV operators worldwide. TiVo's

multiple subsidiary companies provide the broader television industry and consumer electronics manufacturers

with STB, cloud-based video discovery and recommendation options, interactive advertising solutions, and

audience research and measurement services. More information at: www.TiVo.com.

© 2016 TiVo Inc. All Rights Reserved. TiVo, the TiVo logo, the TiVo silhouette logo, and Media TRAnalytics are

trademarks or registered trademarks of TiVo Inc. or its subsidiaries worldwide. Nintendo and Wi U are registered

trademarks of Nintendo of America, Inc. Nokia is a registered trademark of Nokia Corporation. Microsoft and Xbox

are registered trademarks, and Lumia, Surface and Xbox One are trademarks, of Microsoft Corporation. Amazon is

a registered trademark, and Amazon Fire is a trademark, of Amazon.com, Inc. or its a�liates. Apple, iPad and

iPhone are registered trademarks of Apple Inc. Samsung is a registered trademark, and Samsung Galaxy is a

trademark, of Samsung Electronics Co., Ltd. GoPro and GoPro Hero are registered trademarks of GoPro, Inc. Nikon

is a registered trademark of Nikon Corporation. Sony and PlayStation are registered trademarks of Sony Computer

Entertainment Inc. or its a�liates. Google is a registered trademark, and Nexus is a trademark, of Google Inc. HTC is

a registered trademark, and HTC One is a trademark, of HTC Corporation or its a�liates. LG is a registered

trademark of LG Electronics, Inc. Motorola is a registered trademark of Motorola Trademark Holdings, LLC. Droid is

a registered trademark of Lucas�lm Ltd. and its related companies. All other company, product and brand names

and trademarks are the property of their respective owners.

Source: TiVo Inc.
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