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Supplemental Information – Volume Growth 

% Change vs. Prior Year  

FY07 FY08 Major Drivers of Change Business Segment 

Q1 Q2 Q3 Q4 FY Q1 YTD  

North America (1) -1% -3% 8% 0% 1% 5% 5% 

Q1 increase primarily driven by strong results in Home Care behind 
gains on disinfecting wipes and other Clorox branded products, bleach 
business acquisition in Canada, increased merchandising on Hidden 
Valley salad dressing, continued growth in cat litter behind activated 
carbon product improvement, and strong results in the Brita business 
primarily driven by merchandising and category growth. 

International 1% 10% 13% 12% 9% 11% 11% Q1 increase primarily driven by strong results in Latin America behind 
the bleach business acquisition and category growth. 

        

 

Total Company -1% -1% 8% 2% 2% 6% 6%  

 

Supplemental Information – Sales Growth 

% Change vs. Prior Year  

FY07 FY08 Major Drivers of Change Business Segment 

Q1 Q2 Q3 Q4 FY Q1 YTD  

North America (1) 5% 3% 6% -1% 3% 5% 5% 
Q1 growth primarily driven by increased shipments across the 
segment and the benefit of pricing partially offset by high levels of 
trade spending in response to competitive activity. 

International 4% 9% 16% 21% 12% 18% 18% Q1 growth primarily driven by strong shipments, favorable currency 
and the benefit of price increases. 

   

 

Total Company 5% 3% 7% 2% 4% 7% 7%  

(1) North America includes U.S. and Canadian results. 
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