Live Nation Venues Announce Clorox Partnership and GBAC STAR™ Facility
Accreditation as Fans & Artists Return to Concerts
LOS ANGELES (July 19, 2021) – As artists and fans continue to get back to experiencing the magic of live
music, The Clorox Company, a global leader in cleaning and disinfection, and Live Nation Entertainment, the
world’s leading live events company, today announced a multi-year agreement that makes Clorox® the
Official Cleaning & Disinfecting Products partner of 90+ amphitheaters, clubs and theaters in the U.S.
The collaboration with Clorox will include the integration of several Clorox disinfecting products, including
Clorox® Total 360® electrostatic disinfecting devices to quickly and easily provide superior surface coverage in
even the hardest to reach places. Additionally, sanitization stations will be placed throughout venues, with
single-use hand sanitizers and wipes made available to fans for free during shows.
Furthering its commitment to provide clean and safe environments as shows return, Live Nation put its venue
protocols for cleaning, disinfection, and prevention through external third-party review and received GBAC
STAR™ Facility Accreditation, equipping it with various tools, training and guidance to ensure the gold
standard in cleaning, disinfection and prevention practices across its venue operations.
"Fans and artists can’t wait to reunite for amazing live music, and by partnering with Clorox we are able to
maintain cleaner and safer spaces to provide everyone with more peace of mind as we return to the concert
experience we all know and love,” said Sherri Sosa, President, Venue Nation. "Clorox is synonymous with
clean, and we look forward to welcoming their tried-and-true expertise and products into our venues across
the country.”

“As a leader in disinfection, Clorox is committed to helping improve the safety and well-being of people
as they return to the live events, they’ve missed the most over the last year,” said Ed Huber, Vice
President and Chief Sustainability Officer at Clorox. “The pandemic has brought new and important
attention to the need for greater public health best practices including cleaning and disinfection and we
believe our partnership with Live Nation contributes to creating a cleaner and safer experience for
everyone now and long into the future.”
The integration of Clorox products will roll out across each venue as they prepare for reopening and the
return of concerts. Live Nation’s venues across the United States are welcoming fans back for the summer
concert season, with over 60 tours kicking off in July and August. Every venue’s reopening timeline will
continue to follow guidance from their local health and government officials. For the latest information on
shows, fans can check their local venue website.
For the latest information on shows, fans can check their local venue website.

About Live Nation
Live Nation Entertainment (NYSE: LYV) is the world’s leading live entertainment company
comprised of global market leaders: Ticketmaster, Live Nation Concerts and Live Nation
Sponsorship. For additional information, visit www.livenationentertainment.com.
About The Clorox Company
The Clorox Company (NYSE: CLX) is a leading multinational manufacturer and marketer of
consumer and professional products with about 8,800 employees worldwide and fiscal year

2020 sales of $6.7 billion. Clorox markets some of the most trusted and recognized consumer
brand names, including its namesake bleach and cleaning products; Pine-Sol® cleaners; LiquidPlumr® clog removers; Poett® home care products; Fresh Step® cat litter; Glad® bags and wraps;
Kingsford® grilling products; Hidden Valley® dressings and sauces; Brita ® water-filtration
products; Burt's Bees® natural personal care products; and RenewLife ®, Rainbow Light®, Natural
Vitality Calm™, NeoCell ® and Stop Aging Now® vitamins, minerals and supplements. The
company also markets industry-leading products and technologies for professional customers,
including those sold under the CloroxPro™ and Clorox Healthcare ® brand names. More than
80% of the company’s sales are generated from brands that hold the No. 1 or No. 2 market
share positions in their categories.
Clorox is a signatory of the United Nations Global Compact and the Ellen MacArthur
Foundation’s New Plastics Economy Global Commitment. The company has been broadly
recognized for its corporate responsibility efforts, listed No. 1 on the 2020 Axios Harris Poll 100
reputation rankings and included on the Barron’s 2021 100 Most Sustainable Companies list,
2021 Bloomberg Gender-Equality Index and the Human Rights Campaign’s 2021 Corporate
Equality Index, among others. In support of its communities, The Clorox Company and its
foundations contributed more than $25 million in combined cash grants, product donations and
cause marketing in fiscal year 2020. For more information, visit TheCloroxCompany.com,
including the Good Growth blog, and follow the company on Twitter at @CloroxCo.
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