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OAKLAND, Calif., March 28, 2019 /PRNewswire/ -- The Clorox Company has received a perfect score on the nation's

premier benchmarking survey and report on corporate policies and practices related to LGBTQ workplace equality.

The company, which has earned this recognition since 2006, is among more than 560 major U.S. businesses that

earned top marks this year on the 2019 Corporate Equality Index, which is administered by the Human Rights

Campaign Foundation.

"We're proud to again earn a perfect score on the Corporate Equality Index because it shows that promoting a work

environment that's inclusive is something we value year-in and year-out," said Kirsten Marriner, executive vice

president and chief people o�cer at The Clorox Company. "Not only does this allow our employees to thrive, but

it's also better for business because it helps us mirror the diverse consumers we serve."

The 2019 CEI evaluates LGBTQ-related policies and practices including non-discrimination workplace protections,

domestic partner bene�ts, transgender-inclusive health care bene�ts, competency programs, and public

engagement with the LGBTQ community. In satisfying all CEI criteria, Clorox also earned the designation as a Best

Place to Work for LGBTQ Equality.

"The top-scoring companies on this year's CEI are not only establishing policies that a�rm and include employees

here in the United States, they are applying these policies to their global operations and impacting millions of

people beyond our shores," said HRC President Chad Gri�n.

For more information on the 2019 Corporate Equality Index, or to download a free copy of the report, visit

www.hrc.org/cei.

Human Rights Campaign Foundation
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https://c212.net/c/link/?t=0&l=en&o=2417066-1&h=3218414825&u=https://go.pardot.com/e/495211/cei/5flph/135733868?h=amqjY1Ltz0w2Yp3MwzMdxBJwg4VCYuJxQQa6MAMJ77Y&a=www.hrc.org/cei


The Human Rights Campaign Foundation is the educational arm of America's largest civil rights organization

working to achieve equality for lesbian, gay, bisexual transgender and queer people. HRC envisions a world where

LGBTQ people are embraced as full members of society at home, at work and in every community.

The Clorox Company

The Clorox Company (NYSE: CLX) is a leading multinational manufacturer and marketer of consumer and

professional products with approximately 8,700 employees worldwide and �scal year 2018 sales of $6.1 billion.

Clorox markets some of the most trusted and recognized consumer brand names, including its namesake bleach

and cleaning products; Pine-Sol® cleaners; Liquid-Plumr® clog removers; Poett® home care products; Fresh

Step® cat litter; Glad® bags, wraps and containers; Kingsford® charcoal; Hidden Valley® dressings and sauces;

Brita® water-�ltration products; Burt's Bees® natural personal care products; RenewLife® digestive health

products; and Rainbow Light®, Natural Vitality® and NeoCell® dietary supplements. The company also markets

brands for its industry-leading healthcare and commercial cleaning products under the CloroxPro™ and Clorox

Healthcare® names. More than 80 percent of the company's sales are generated from brands that hold the No.

1 or No. 2 market share positions in their categories.

Clorox is a signatory of the United Nations Global Compact, a community of global leaders committed to

sustainability. The company has been broadly recognized for its corporate responsibility e�orts, included on CR

Magazine's 2018 100 Best Corporate Citizens list, Barron's 2019 100 Most Sustainable Companies, the Human

Rights Campaign's 2019 Corporate Equality Index and the 2019 Bloomberg Gender Equality Index, among others. In

support of its communities, The Clorox Company and its foundations contributed about $20 million in combined

cash grants, product donations and cause marketing in �scal year 2018. For more information, visit

TheCloroxCompany.com, including the Good Growth blog, and follow the company on Twitter at @CloroxCo.
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