Pine-Sol® Celebrates the Saturday Morning Cleaning
Routine with New Pine-Store - The Brand's First
Online Retail Shop
12/1/2020
Pine-Store Proceeds and a $250,000 Donation from Pine-Sol Will Support Women of Color Entrepreneurs in the
digitalundivided Community
OAKLAND, Calif., Dec. 1, 2020 /PRNewswire/ -- Pine-Sol® announced today the launch of its rst-ever online retail
shop, the Pine-Store, a one-stop shop featuring must-have gifts and gear for brand superfans who were raised with
a love of the deep clean using Pine-Sol. To honor the Black community, which has upheld Pine-Sol's heritage for
generations with a Saturday morning deep clean routine, the brand will be donating 100% of Pine-Store proceeds
to women of color entrepreneurs.

Pine-Sol will kick o the partnership with a $250,000 donation, along with donating 100% of proceeds from items
sold in the Pine-Store, to digitalundivided, a nonpro t, social startup that leverages data and advocacy to develop
programs that catalyze economic growth for Black and Latinx women entrepreneurs and innovators and their
communities, which have been disproportionately a ected by the COVID-19 pandemic.
The Pine-Store's exclusive new collection of products, ranging from $10.00 to $45.00, will delight Pine-Sol lovers and
their families alike with holiday-themed gifts and apparel, such as:
Saturday Morning Pine-Scented Candle
"No outside clothes" blanket
"It's a t-shirt, baby!" T-shirt featuring the Pine-Sol Lady, Diane Amos
In the coming months, fans can continue to support women of color in innovation and entrepreneurship by
purchasing an exclusive new footwear item from creative collaborator Vashtie Kola. Fans can sign up at
PineStore.com for an inside look at the collab and to be the rst to know when it drops.
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"In honor of the cleaning routine that has become a tradition for many, the Pine-Store celebrates the nostalgia
that's felt when thinking of Saturday mornings at home with family and the pride that comes from having a clean
house," says Cassandra Lewis, Brand Manager of Pine-Sol. "This was an opportunity to celebrate our fans' love for
the brand, while also giving back to the Black community, who has been a cornerstone of Pine-Sol's success for
generations."
Just in time for holiday shopping needs, the brand hopes that consumers will join them in supporting and
uplifting the women of color entrepreneurs who serve as an integral part of the economy and of their communities.
"We are excited about digitalundivided's collaboration with Pine-Sol and appreciate the brand's generous donation
to support and advance digitalundivided's commitment to catalyze the genius of women of color and support their
businesses in the wake of this devastating pandemic," said Lauren Maillian, CEO of digitalundivided. "Our report on
the State of Black Women Entrepreneurs during COVID found that 98% of Black women entrepreneurs surveyed
were directly impacted by the pandemic and over 80% lost revenue; this partnership helps to support the founders
in our community as they rebuild."
For more information about the Pine-Store or digitalundivided, visit PineStore.com.
The Clorox Company
The Clorox Company (NYSE: CLX) is a leading multinational manufacturer and marketer of consumer and
professional products with about 8,800 employees worldwide and scal year 2020 sales of $6.7 billion. Clorox
markets some of the most trusted and recognized consumer brand names, including its namesake bleach and
cleaning products; Pine-Sol® cleaners; Liquid-Plumr® clog removers; Poett® home care products; Fresh Step® cat
litter; Glad® bags and wraps; Kingsford® charcoal; Hidden Valley® dressings and sauces; Brita® water- ltration
products; Burt's Bees® natural personal care products; and RenewLife®, Rainbow Light®, Natural Vitality Calm™,
NeoCell® and Stop Aging Now® vitamins, minerals and supplements. The company also markets industry-leading
products and technologies for professional customers, including those sold under the CloroxPro™ and Clorox
Healthcare® brand names. More than 80% of the company's sales are generated from brands that hold the No.
1 or No. 2 market share positions in their categories.
Clorox is a signatory of the United Nations Global Compact and the Ellen MacArthur Foundation's New Plastics
Economy Global Commitment. The company has been broadly recognized for its corporate responsibility e orts,
listed No. 1 on the 2020 Axios Harris Poll 100 reputation rankings and included on the Barron's 2020 100 Most
Sustainable Companies list and the Human Rights Campaign's 2020 Corporate Equality Index, among others. In
support of its communities, The Clorox Company and its foundations contributed more than $25 million in
combined cash grants, product donations and cause marketing in scal year 2020. For more information, visit
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TheCloroxCompany.com, including the Good Growth blog, and follow the company on Twitter at @CloroxCo.
CLX-C
Forward Looking Statements
This press release contains "forward-looking statements" within the meaning of Section 27A of the Securities Act of
1933, as amended, and Section 21E of the Securities Exchange Act of 1934, as amended, including, among others,
statements related to the expected or potential impact of the novel coronavirus (COVID-19) pandemic, and the
related responses of governments, consumers, customers, suppliers, employees and the company, on our
business, operations, employees, nancial condition and results of operations, and any such forward-looking
statements, whether concerning the COVID-19 pandemic or otherwise, involve risks, assumptions and
uncertainties. Except for historical information, statements about future volumes, sales, organic sales growth,
foreign currencies, costs, cost savings, margins, earnings, earnings per share, diluted earnings per share, foreign
currency exchange rates, tax rates, cash ows, plans, objectives, expectations, growth or pro tability are forwardlooking statements based on management's estimates, beliefs, assumptions and projections. Words such as
"could," "may," "expects," "anticipates," "targets," "goals," "projects," "intends," "plans," "believes," "seeks,"
"estimates," "will," "predicts," and variations on such words, and similar expressions that re ect our current views
with respect to future events and operational, economic and nancial performance are intended to identify such
forward-looking statements. These forward-looking statements are only predictions, subject to risks and
uncertainties, and actual results could di er materially from those discussed. Important factors that could a ect
performance and cause results to di er materially from management's expectations, or could a ect the company's
ability to achieve its strategic goals, are described in the sections entitled "Risk Factors" and "Management's
Discussion and Analysis of Financial Condition and Results of Operations" in the company's Annual Report on Form
10-K for the scal year ended June 30, 2019, as updated from time to time in the company's Securities and
Exchange Commission lings. These factors include, but are not limited to, the uncertainties relating to the impact
of COVID-19 on the company's business, operations, employees, nancial condition and results of operations as
well as: intense competition in the company's markets; the impact of the changing retail environment, including the
growth of alternative retail channels and business models, and changing consumer preferences; volatility and
increases in commodity costs such as resin, sodium hypochlorite and agricultural commodities, and increases in
energy, transportation or other costs; the ability of the company to drive sales growth, increase prices and market
share, grow its product categories and manage favorable product and geographic mix; dependence on key
customers and risks related to customer consolidation and ordering patterns; risks related to the company's use of
and reliance on information technology systems, including potential security breaches, cyber-attacks, privacy
breaches or data breaches that result in the unauthorized disclosure of consumer, customer, employee or
company information, or service interruptions; the company's ability to maintain its business reputation and the
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reputation of its brands and products; the impact of COVID-19 on the availability of, and e ciency of the supply,
manufacturing and distribution systems for, the company's products, including any disruption to such systems;
long-term changes in consumer preference or demand for our products as a result of any shortages or lack of
availability of any products in the near-term; risks relating to acquisitions, new ventures and divestitures, and
associated costs, including the potential for asset impairment charges related to, among others, intangible assets
and goodwill; and the ability to complete announced transactions and, if completed, integration costs and potential
contingent liabilities related to those transactions; lower revenue, increased costs or reputational harm resulting
from government actions and regulations; the ability of the company to successfully manage global political, legal,
tax and regulatory risks, including changes in regulatory or administrative activity; uncertain worldwide, regional
and local economic and nancial market conditions, including as a result of fear of exposure to or actual impacts of
a widespread disease outbreak, such as COVID-19; risks related to international operations and international trade,
including foreign currency uctuations, such as devaluations, and foreign currency exchange rate controls,
including periodic changes in such controls; changes in U.S. immigration or trade policies, including the imposition
of new or additional tari s; labor claims and labor unrest; in ationary pressures, particularly in Argentina; political
instability and the uncertainty regarding the outcome of Brexit; government-imposed price controls or other
regulations; potential negative impact and liabilities from the use, storage and transportation of chlorine in certain
international markets where chlorine is used in the production of bleach; widespread health emergencies, such as
COVID-19; and the possibility of nationalization, expropriation of assets or other government action; the ability of
the company to innovate and to develop and introduce commercially successful products, or expand into adjacent
categories and countries; the impact of product liability claims, labor claims and other legal or tax proceedings,
including in foreign jurisdictions; the ability of the company to implement and generate cost savings and
e ciencies; the success of the company's business strategies; risks related to additional increases in the estimated
fair value of The Procter & Gamble Company's interest in the Glad® business; the company's ability to attract and
retain key personnel; supply disruptions, including as a result of COVID-19 and governments' responses thereto,
and other risks inherent in reliance on a limited base of suppliers; environmental matters, including costs
associated with the remediation and monitoring of past contamination, and possible increases in costs resulting
from actions by relevant regulators, and the handling and/or transportation of hazardous substances; increased
focus by governmental and non-governmental organizations, customers, consumers and investors on sustainability
issues, including those related to climate change; the facilities of the company and its suppliers being subject to
disruption by events beyond the company's control, including work stoppages, cyber-attacks, natural disasters,
disease outbreaks or pandemics, such as COVID-19, and terrorism; the company's ability to maximize, assert and
defend its intellectual property rights; any infringement or claimed infringement by the company of third-party
intellectual property rights; the accuracy of the company's estimates and assumptions on which its nancial
projections are based; the e ect of the company's indebtedness and credit rating on its business operations and
nancial results; the company's ability to access capital markets and other funding sources, as well as continued or
increased market volatility; the company's ability to pay and declare dividends or repurchase its stock in the future;
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uncertainties relating to tax positions, tax disputes and changes in the company's tax rate, and any additional
e ects of the Tax Cuts and Jobs Act on the company; the company's ability to maintain an e ective system of
internal controls; the impacts of potential stockholder activism; and risks related to the company's discontinuation
of operations in Venezuela.
The company's forward-looking statements in this press release are based on management's current views, beliefs,
assumptions and expectations regarding future events and speak only as of the date of this press release. The
company undertakes no obligation to publicly update or revise any forward-looking statements, whether as a result
of new information, future events or otherwise, except as required by the federal securities laws.
About digitalundivided
digitalundivided is a non-pro t, social startup that leverages data and advocacy to catalyze economic growth for
Black and Latinx women entrepreneurs in innovation and technology. Our goal is to create a world in which all
women of color own their work. digitalundivided merges data and heart to change the trajectories of women's lives.
We are a connector and a catalyst, supporting Black and Latinx women entrepreneurs through best-in-class
programming, mentorship, training, resources and investment. We o er unparalleled thought leadership in the
space. And we bring together the shared experiences of our community to produce ground-breaking authoritative
research on Black and Latinx women entrepreneurs. For more information, visit digitalundivided.com and follow
us on Twitter, Facebook, and Instagram.
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