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A MESSAGE FROM 
OUR CEO

Over the last decade we have focused on 
putting the student first and we believe we set 
the standard in how to support the modern
learner. If we want to build and maintain a long-term 
relationship with students, we must listen to the issues that
are important to them. Our students, along with our employees,
investors, management team, and board care that we operate sustainably
minimizing the environmental impact of our business, that we invest in and
support our employees, that we contribute to our communities and that we operate our 
business with integrity. We accept this responsibility. We have increased our efforts to build out 
programs that support our environment, employees, communities, and contribute positively to 
the learning ecosystem.

The pace of evolution within the learning ecosystem has accelerated in recent years as 
students and educators increasingly embrace digital platforms to enhance learning, teaching, 
and accessibility. We’ve seen new learning pathways emerge and global educators now serve 
a much more diverse learner audience than previous generations. 55% of Chegg’s learners are 
now minorities, 35% are working part-time, another 11% are working full-time, and 20% have a 
family income of less than $20,0001. Chegg meets these modern learners where they are by 
offering a flexible on-demand learning platform, where we are proud to serve 30 million 
learners each month2. We strive to improve the overall return on education investment by 
helping people learn more in less time and at a lower cost. 

We’ve also seen the challenges of the last few years dramatically impact students in school 
and beyond, exacerbating an existing crisis in student mental health and financial stability. 
That’s why we launched Chegg Life to support more of students’ needs. Chegg Life will initially 
focus on personal finance, soft-skills, mental health and wellness, and we believe this support 
will help Chegg serve more global learners even better. 

Chegg seeks to always serve as a valued and responsible member of the learning ecosystem. 
We’ve taken measures to help uphold and protect academic integrity in support of authentic 
learning and we are building an entirely new educator economy that will connect educators to 
learners around the world to increase access to trusted high-quality and relevant learning 
content. 

(1) Source: Chegg Consumer Insights, Jan 2022 Quarterly Marketing Tracker: Chegg Services users in the past 3 months (College
n=438), Chegg services includes  Chegg, Mathway, Easybib, CiteThisforMe, BibMe, Citation Machine., Busuu, Thinkful.  (2) 30 
million represents the average monthly unique visitors to the Chegg platform in 2021
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Dan Rosensweig
CEO, President, and Co-Chairperson, Chegg Inc.

We know that the heart of Chegg is our incredible employees. They are one of our biggest 
competitive advantages, and it's our responsibility to take care of them and provide a diverse 
and inclusive culture where everyone feels empowered to do their best work. In 2021, we
expanded employee training and continuing learning opportunities, enhanced our recruiting 
process to increase the diversity of our workforce, and we improved our transparency by 
disclosing workforce metrics such as gender and ethnic diversity among employees and our 
leadership, employee engagement feedback, and employee retention, among other items.

In 2021, Chegg collectively donated $1,400,000 to organizations whose initiatives benefit 
learners globally and our communities. We align the major themes of our philanthropic and 
community efforts with the U.N.’s Sustainable Development Goals, including a heightened 
focus on quality education, good health and well-being, and moving to a world with zero 
hunger. Our recent social impact efforts have included announcing the winner of our first 
Chegg.org $100,000 Global Student Prize, and our immediate responses to crises including a 
$100,000 donation to the International Rescue Committee’s Education in Emergencies 
program for the conflict of Afghanistan, and another $100,000 donation to Save the Children 
for the recent Ukrainian crisis. We moved quickly in response to the heartbreaking situation in 
Ukraine and began offering Ukrainian refugees a free premium subscription to Busuu, the 
language learning service we acquired in early 2022. 

The challenges of the last few years have had a dramatic impact on all of us, particularly 
students, and Chegg will always be with them on their entire journey; academically, 
professionally, and beyond. As you will see in the following pages, our 2021 ESG Report 
highlights our progress on ESG initiatives. We are proud of our work as we’re continuously 
improving, looking for more ways to help our students, their communities, our employees, and 
the environment. In 2021, we conducted our first formal materiality assessment, through which 
we gathered feedback from students, employees, investors, professors, and other key 
stakeholders, and the conclusions are helping us prioritize our sustainability roadmap going 
forward. 

We are a mission-driven company with an enormous opportunity ahead of us. Our employees 
are energized each day by the important and fulfilling work we do for global learners and the 
positive impact we can have on their lives and their learning and professional outcomes. We 
look forward to engaging further and continuing to support the issues that matter most to our 
stakeholders. We are so incredibly grateful for all of you that have been a part of our journey.

Sincerely,
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-- Nathan Schultz, President Learning Services

At Chegg, we take our position within the education eco-system extremely 

-- Debra Thompson, Chief People Officer

When it comes to our most valuable resource, our people, Chegg’s North Star
continues to be “meeting our employees where they are.” We regularly
solicit feedback, which helps guide our best-in-class benefits, learning 
programs, and development opportunities, which are important to our
employees no matter what stage of life they are in, such as our unique 
Student Loan repayment offerings including our Equity for Education 
program. We are always looking for ways to make our work 
environment more diverse and inclusive, and a place where employees 
with all backgrounds and experiences feel supported personally and
professionally. We do this by supporting our ERGs with access, content,
and funding, by providing our hiring managers with tools to help reduce
unconscious bias in the hiring process, or by offering training resources that
aim to instill an inclusive and diverse workplace culture. All of this helps us 
attract and retain top talent.

seriously. We honor students by continuously enhancing content quality, 
depth, personalization, and diverse formats. We believe this relentless

student-first mission will yield increasingly positive learner outcomes 
for students around the world no matter how or when they learn best. 
By investing in our proprietary concept taxonomy, we believe we will 
create discrete and definable learning pathways to improve the ROI on 
their education. Our scalable model allows us to provide great value

while increasing access to education for global learners. We honor
faculty by building a global platform where they can share and be

compensated for their valuable teaching material and instructional
expertise, and we continue to engage with and support educators in our

common goal of upholding academic integrity.

The viability and health of societies will soon depend on equipping large

Without a major boost to digital skills, as a society we are not going to

that digitally upskill their staff. The more digitally literate we—as a

-- John Fillmore, President Chegg Skills

numbers of workers with the skills to fill roles in a new digital economy. 

be able to fill their digital needs, create new opportunities in
developing economies, or reduce unemployment and 
underemployment rates. There are huge advantages for companies

society—are, the more we can create efficiencies that contribute to
environmental sustainability. We believe employers have an

increasing duty to support employee upskilling and we are proud to be a
partner on that journey.
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We are committed to making a 
difference on the issues that 

matter to learners, our 
employees and other key 

stakeholders

Chegg is a mission-driven company. We strive to improve the 
overall return on investment in education by helping people learn 
more in less time and at a lower cost. We put our students first. Our 
mission is to help every learner achieve their best, in school and 
beyond.

We aim to support and accelerate the path students take from 
learning to earning. This includes online tools for academia in a 
digital world and extends beyond the classroom into their 
professional careers. We help students each step of the way to 
improve the outcome of their education. To do this, we focus on 
listening to their needs, elevating and amplifying their voice, and 
taking action to provide real life solutions.

This sentiment is weaved into everything we do and supports our 
commitment to Environmental, Social and Governance (ESG) and 
Sustainability matters.  

-- CEO, Dan Rosensweig

Oversight Framework Materiality Highlights
SDGs & 
Awards DisclosuresOverview Pillars
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ESG Management and Oversight

Formal responsibilities for the implementation and management of programs 
that involve ESG issues are held by functional team leaders throughout the 
organization. At the most senior levels, including our Chief People Officer and 
Chief Information Security Officer, these leaders regularly report to Chegg’s 
Board of Directors on issues related to ESG. 

Chegg’s Governance and Sustainability committee maintains oversight over 
the majority of Chegg’s material ESG topics, while some topics, such as Pay 
Equity, are overseen by our Compensation Committee, and others, such as 
Data Security and Privacy, are overseen by our Audit Committee.

ESG Framework

We categorize our efforts to support key ESG issues into six pillars.

• Culture, 
Belonging and 
Diversity

• Human 
Capital 
Management

• Employee 
Engagement

• Employee 
Health, Safety, 
and Wellbeing

FOCUS ON 
PEOPLE

• Privacy and 
Cybersecurity

• Ethics/ 
Compliance

• Academic 
Integrity

• Responsible 
Marketing

ACT 
RESPONSIBLY

• Product 
Impacts and 
Learning 
Outcomes

• Access to 
Education

• Holistic 
Approach to 
Learner 
Success

HELP LEARNERS

• Climate 
Change Risks 
and 
Opportunities

• Environmental 
Impact

OPERATE 
SUSTAINABLY

• Community 
Engagement

• Philanthropy

• Research and 
Advocacy

GIVE BACK

• Corporate 
Governance

• Board 
Diversity

GOVERN 
EFFECTIVELY

See our ESG website for additional information and detailed disclosures 

Oversight Framework Materiality Highlights
SDGs & 
Awards DisclosuresOverview Pillars

https://s21.q4cdn.com/596622263/files/doc_downloads/governance_docs/12/Governance-and-Sustainability-Committee-Charter-updated-2021-12-02.pdf
https://s21.q4cdn.com/596622263/files/doc_downloads/governance_docs/Compensation_Committee_Charter.pdf
https://s21.q4cdn.com/596622263/files/doc_downloads/committee_comp/Chegg-Audit_Committee_Charter_(NYSE)-20190222.pdf
https://investor.chegg.com/esg/focus-on-people/default.aspx
https://investor.chegg.com/esg/responsible-business-practices/default.aspx
https://investor.chegg.com/esg/how-we-help-learners/default.aspx
https://investor.chegg.com/esg/operate-sustainably/default.aspx
https://investor.chegg.com/esg/Give-Back/default.aspx
https://investor.chegg.com/Corporate-Governance/Governance-Documents/default.aspx
https://investor.chegg.com/esg/default.aspx
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ESG Materiality
In late 2021, we completed our first formal materiality assessment to help 
prioritize our ESG programming and better understand which ESG topics are 
most material to Chegg and our key stakeholders. 

 We engaged over 300 students, professors, 
employees, executives, employee resource 
group leaders, investors, and board members 
to help us evaluate 20 key ESG issues. We 
value the opinions of our stakeholders, both 
internal and external, and will continue to 
engage them on ESG and other topics.

 The feedback we received reinforced our 
belief that Chegg’s mission and values are 
critical to our business success and are deeply 
integrated into our culture and processes. 

 We are excited to incorporate the 
conclusions from the materiality 
assessment. Going forward, our ESG 
strategy plans to put an increased 
emphasis on the topics in the upper 
right-hand quadrant, which have been 
identified by our stakeholders as 
important to both business and society. 

 The matrix below is a visual 
representation of the feedback we 
gathered from the stakeholder groups. 

Oversight Framework Materiality Highlights
SDGs & 
Awards DisclosuresOverview Pillars

Environment Learners Employees
Governance & 

Responsible Business 
Practices

CATEGORIES:

Executive Compensation

Supply Chain Labor Standards
Responsible Marketing Ethics & Compliance

Transparency & Reporting Human Capital Management & EquityNatural Resource 
Management

ESG Governance

Employee Health, Wellbeing, & EngagementLobbying, Advocacy, & Policy Influence

Holistic Approach to Learner Success
Community Engagement

Tech Disruption/Innovation

Climate Change & 
GHG Risks/ 

Opportunities
Employee Diversity & Inclusion

Board Diversity & Independence

Privacy & Cybersecurity

Quality of Education & Learning Outcomes

Accessibility Academic Integrity
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43%
Female representation 

among Global 
Employees1 52%

Minority representation 
among US Employees1 $1k

Chegg invested 
$1,154 per employee 

on training2

(1) Excludes part-time on-demand educators with no fixed schedules or hours. (2) globally, including full-time and part-time, (3) 
Results reflect a Chegg online survey conducted among a random sample of U.S. Chegg Study and Chegg Study Pack customers 
that used Chegg Study or Chegg Study Pack in Q4 2021 and Q1 2022. See “Help Learners” section for more details of this survey. 
(4) See “Operate Sustainably” section for more details about our GHG and energy consumption metrics, (5) Chegg.org at times 
works through our Impact Fund, which is run though the Tides Foundation.

FOCUS ON 
PEOPLE

ACT 
RESPONSIBLY

Academic Integrity
Expanded initiatives to support 

Academic Integrity including the 
launch of Chegg’s Academic 

Advisory Board Training

Enhanced employee training in 
areas such as Cybersecurity, 

Insider Trading, and Responsible 
Marketing

HELP LEARNERS

OPERATE 
SUSTAINABLY

GIVE BACK

GOVERN 
EFFECTIVELY

92%
Say Chegg helps them 

better understand concepts 
they are studying3 94%

Say they get better grades 
when using Chegg to 

understand coursework3
93%

Say they work more 
efficiently when using Chegg 
to understand coursework3

621 tCO2e
Scope 1 + 2 Greenhouse Gas 

emissions4 8,355 GJ
Total Energy Consumed, 

in gigajoules4

$1.4M
Corporate Giving across Chegg and our  

Chegg.org Impact Fund5

U.N. SDGs

Chegg’s business, philanthropic, and 
community efforts most closely align 
with #4: Quality Education, #3: Good 
Health & Well-Being, #2: Zero Hunger

ESG Oversight
Expanded responsibility of renamed 

Governance and Sustainability 
Committee to include ESG Oversight 50%

Female representation 
among Board of 

Directors

Oversight Framework Materiality 2021 
Highlights

SDGs & 
Awards DisclosuresOverview Pillars
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Act 
Responsibly Help Learners Give Back Govern 

Effectively
Focus on 
People

We focus on people by making Chegg a great 
place to work. We foster an environment centered 
on respect, where diversity and inclusion are 
celebrated, and employees can develop and 
advance their careers.

Chegg promotes culture, belonging, and diversity (CB&D) across all levels, reflecting the multi-cultural 
learner population that we serve. Chegg’s CB&D multiyear plan is centered around five pillars:

Culture, Belonging & Diversity

We are extremely proud of the fact that 94% of global employees believe people of all cultures and 
backgrounds are respected and valued at Chegg 1. Our programming is about building and 
amplifying individual and collective strengths to drive deeper understanding around diversity, 
equity, inclusion, employee engagement, allyship, and actionable steps so that each employee 
globally can be their best authentic selves in support of our Student First mission.

(1) Results reflect a global employee engagement survey conducted by Culture Amp in September 2020.  Respondent base 
(n=1,208) among approximately 1,243 invites. Survey responses are not a guarantee of any particular results as individual 
experiences may vary. 

Educate Engage

Empower Elevate

Some examples of CB&D Programming:

Chegg’s Leading with Inclusion Workshop helps 
define Diversity & Inclusion at Chegg, introduces 
employees to the CB&D Lens, and supports 
employees to impact diversity in the workplace

Employee Resource Groups (ERGs) provide an 
environment that drives understanding and 
belonging. They foster a diverse, inclusive workplace 
aligned with Chegg’s goals and values. 

Chegg’s Connection Workshop Series includes 
workshops such as Fostering Belonging, Pronouns 
are Important, and Accountability

The Chegg Ambassador Program expands 
employees’ CB&D knowledge by teaching actionable 
tools to foster belonging for everyone. Employees 
earn badges to highlight progress and knowledge. 

Click to view our Culture, Belonging, and Diversity Policy 

Operate 
Sustainably

Oversight Framework Materiality Highlights
SDGs & 
Awards DisclosuresOverview Pillars

https://s21.q4cdn.com/596622263/files/doc_downloads/esg/Chegg-CB-D-Policy.pdf
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Diversity Transparency

Please see ESG Disclosures section of this report for more detailed diversity disclosures

(1) Leadership = Manager & Above. 
As of 11/30/20 for 2020 data, as of 12/31/21 for 2021 data. Data excludes part-time on-demand educators with no fixed schedules 
or hours. Manager & above data excludes Program Managers. May not add to 100% due to rounding and employees choosing not 
to disclose. Technical Staff includes Analytics & BI, Engineering, IT, and UX (excluding UX Research).

Board of Directors

Act 
Responsibly Help Learners Give Back Govern 

Effectively
Focus on 
People

Operate 
Sustainably

Oversight Framework Materiality Highlights
SDGs & 
Awards DisclosuresOverview Pillars

63%
Male

38%
Female

56%
Male

44%
Female

50%
Male

50%
Female

2019 2020 2021

100%
White

89%
White

11%
Black

80%
White

10%
Black

10%
Latinx

50% 50%

50% 50%

2020 2021

U.S.
Employees

37% 42%

63% 58%

2020 2021

Global 
Leadership1

42% 43%

58% 57%

2020 2021

Global 
Employees

44% 49%

56% 51%

2020 2021

U.S.
Leadership1

AA/Black Asian Hispanic/Latinx Native Hawaiian/PI Two+/Other/Declined White

Female Male

6%

6%

36%

31%

6%

6%

1%

1%

6%

7%

45%

49%

2021

2020

U.S. Employees

 

3%

3%

36%

34%

6%

5%

6%

2%

49%

56%

2021

2020

U.S. Leadership: Mgr & Above
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Workforce Planning
Workforce planning is done regularly to assess and 
predict gaps in our employee headcount and the 
skills that are needed. We proactively manage 
talent to meet future business needs. 

We continue to increase our focus on diversity and 
inclusion within our recruiting and retention 
efforts, including: 

• Increasing the number of qualified candidates from underrepresented groups for open roles

• Introducing an Inclusion Scorecard, which helps hiring managers organize skills and experiences of 
potential candidates. The tool helps expand talent pools and seeks to eliminate unconscious basis. 

• Supporting ERGs with executive and financial support, which allows them to bring in interesting 
speakers and experts for on-topic seminars. We also introduced an interactive dashboard for ERGs 
promoting deeper employee engagement and providing management and reporting tools for ERG 
leaders.

• Developing partnerships with organizations and groups that support underrepresented 
communities and regularly posting job opportunities to these groups, such as the Blacks in 
Technology Job Board.

• Launching our Chegg Ambassador Program, designed to equip and empower every employee to 
instill an inclusive and diverse workplace culture. 

• Increasing brand engagement on social media by highlighting the diversity of our hiring managers 
and employee base. 

Act 
Responsibly Help Learners Give Back Govern 

Effectively
Focus on 
People

Operate 
Sustainably

Oversight Framework Materiality Highlights
SDGs & 
Awards DisclosuresOverview Pillars

1,736
Global employees

Spent per 
employee on 

training in 2021

$1,154

31%
of U.S. employees 
participate in ERGs

52%
of employees 

registered to begin 
their journey to 

become a Chegg 
Ambassador
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Act 
Responsibly Help Learners Give Back Govern 

Effectively
Focus on 
People

Operate 
Sustainably

Oversight Framework Materiality Highlights
SDGs & 
Awards DisclosuresOverview Pillars

Training and Employee Education

Chegg is a teaching and learning company, a philosophy which extends to all of our 
employees. Examples of training and education programs include:

• Required annual training for global 
employees on topics such as Insider trading, 
Security, Ethics, Inclusive Workplace, and 
Diversity Equality & Inclusion

• Executive-level coaching for global 
employees, providing participants with the 
necessary tools to be better leaders.

• People management skills training available to 
new managers where participants have an 
opportunity to meet other people leaders and 
share experiences and best practices.

• Responsible Marketing Training for relevant 
employees was updated and expanded in 
2021. Employees responsible for Chegg 
advertising receive annual training and these 
employees are expected to review and 
regularly reference our Responsible Marketing 
policy as needed.

• Annual Cybersecurity training for global 
employees covers cybersecurity threat vectors 
such as phishing and malware.

• One-week new hire orientation and a first 90-
day program supports our new hires as they 
integrate.

• New Learning Management System 
introduced in 2021 based on employee 
feedback, improving the discoverability of 
available learning content and the efficiency of 
internal learning at Chegg.

• Educational assistance and tuition 
reimbursement programs to support global 
employees as continuous learners with funds 
available for programs, classes, books, 
conferences, and workshops that are business 
or job related1.

• Chegg’s Ambassador Program is designed to 
equip and empower every global employee to 
instill an inclusive and diverse workplace 
culture. Upon completion of the Ambassador 
Program, employees earn a digital badge.

• Performance Conversations are expected to 
occur between each global employee and 
their manager during each performance cycle 
(6-12 months) and ongoing feedback 
throughout the year allows for continued 
learning and development.

(1) Global full-time employees eligible to apply
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Benefits

Health, Safety, and Wellness

The health and safety of our employees and their families is a top priority. After closing our offices in 
2020 due to COVID-19 and making sure employees were equipped to work productively from home, 
we implemented a broad array of incremental benefits, programs, events, vacation time, and some 
fun & functional swag to make a tough situation a little more manageable. Examples include:

• Home office reimbursements

• Childcare reimbursements

• Virtual fitness and meditation classes

• Enhanced our student loan repayment program

• Expanded access to mental health services

• Introduced access to substance abuse services

• Musical performances from award-winning 
artists

• AMAs (ask-me-anything) with CEOs, world-
famous actors and athletes, and leaders of 
prestigious non-profits.

• Virtual cooking demos with award-winning 
chefs and hands-on activities such as paint 
class and crafting

Chegg offers an array of wellness and personal development 
programs including, but not limited to: 

• Health benefits
• Tuition Reimbursement 
• Mental Health Support 
• Childcare Credits and Tools 
• Paid Parental Leave 

• Flexible PTO
• Professional Leadership Coaching 
• Student Debt Repayment
• Employee Stock Purchase Plan
• Ergonomic Workplace Design

Source: Results reflect a global employee engagement survey conducted by Culture Amp in September 2020.  Respondent base 
(n=1,208) among approximately 1,243 invites. Survey responses are not a guarantee of any particular results as individual 
experiences may vary. 

Act 
Responsibly Help Learners Give Back Govern 

Effectively
Focus on 
People

Operate 
Sustainably

Oversight Framework Materiality Highlights
SDGs & 
Awards DisclosuresOverview Pillars

In 2021, over 8% of 
employees were 

participants in our student 
debt repayment program

In a global employee 
engagement survey, 92% of 

employees said that they feel 
supported to make use of flexible 

working arrangements1
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Employee Engagement
We use annual employee surveys to identify areas in which we are doing well and look for ways to be 
better and identify areas of opportunities to improve. Employees have other formal and informal 
forums to voice opinions, including performance reviews with their managers, AMAs with leaders 
across the business, ERG events throughout the year, Chegg’s ethics counselor hotline, and our 
compliance hotline. See ESG Disclosures section of this report for recent feedback from our employees. 

Act 
Responsibly Help Learners Give Back Govern 

Effectively
Focus on 
People

Operate 
Sustainably

Oversight Framework Materiality Highlights
SDGs & 
Awards DisclosuresOverview Pillars

For 2021, Chegg has been voted one of Fortune’s Best:

 Small and Medium Workplaces for Millennials

 Small and Medium Workplaces for Technology

 Small and Medium Workplaces for in the Bay Area

 Best Company to Work for in the Bay Area

 Best Global Culture

 Best Company Outlook

 Best Company for Work-Life Balance

 Best Company for Diversity

 Best Company for Women

 Best CEO

 Best Company Happiness

 Best Leadership Teams

 Best Product & Design Team

 Best Operations Team

 Best Marketing Team

 Best HR Team

 Best Engineering Team

Workplace Awards

Chegg has won 17 best workplace awards from Comparably’s 2021 lists, including:

https://www.comparably.com/companies/chegg
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94% of employees said Chegg 
really allows them to make a 

positive difference in the lives of 
students

92% said Chegg’s commitment 
to social responsibility is genuine 

(e.g. community support, 
sustainability, etc.)1

Academic Integrity and Learner Data Privacy

Act 
Responsibly Help Learners Give Back Govern 

Effectively
Focus on 
People

Operate 
Sustainably

Oversight Framework Materiality Highlights
SDGs & 
Awards DisclosuresOverview Pillars

The globalization of learning driven by the internet has created access to knowledge for millions of 
students worldwide who are eager for tools that empower them for both academic and career 
success. However, innovative technologies that expand opportunities can also be misused. At Chegg, 
we believe that academic integrity is fundamental to the learning process and core to our mission. The 
COVID-19 pandemic exacerbated many ongoing challenges in education, including how students are 
assessed and how they use online resources. We believe educators must be engaged to reimagine 
how they teach, assess, and support students as everyone adjusts to a new normal that includes more 
virtual learning. As a leader in education, and because of our commitment to authentic learning, we 
have taken steps to improve academic integrity. And we continue to evolve and do more. We take 
seriously any attempts to cheat or otherwise misuse Chegg Services. Equally as important, we take our 
obligation to our users and their data privacy rights very seriously.  Please see our Academic Integrity 
page for more details.

Mission-Driven Company
We are transforming the way millions of students learn. 
Our work today will help improve and shape education 
for future generations and we're just getting started. 
Part of what drives our employee satisfaction is Chegg's 
commitment to our values, including having integrity 
through transparent, candid and authentic 
communication; dreaming big and innovation; and 
teamwork, constantly adding to the energy and making 
others around you better.

• Academic Advisory Board: The board, made up of senior academic officials, provides feedback on 
Chegg's offerings and strategies to help us better understand the needs and challenges of the 
academic community.

• Learner Data Privacy: Maintaining the privacy of our users is of upmost importance. Our privacy 
policy outlines our approach to ensuring our users’ information is protected and the circumstances 
in which it can be disclosed to third parties. 

(1) Results reflect a global employee engagement survey conducted by Culture Amp in September 2020. Respondent base 
(n=1,208) among approximately 1,243 invites. Survey responses are not a guarantee of any particular results as individual 
experiences may vary.  

https://www.chegg.com/about/academic-integrity/
https://investor.chegg.com/Press-Releases/press-release-details/2021/Chegg-Announces-Academic-Advisory-Board/default.aspx
https://www.chegg.com/legal-platform/en-US/privacypolicy
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Data Security

Act 
Responsibly Help Learners Give Back Govern 

Effectively
Focus on 
People

Operate 
Sustainably

Oversight Framework Materiality Highlights
SDGs & 
Awards DisclosuresOverview Pillars

Security is a top priority at Chegg. Our security organization takes a proactive and comprehensive 
approach based on Chegg’s strategic business objectives to protect our customers, our employees 
and our data. Our efforts aim to reduce incidents and organizational risks.

Security Oversight
Data security and privacy is led by our 
Chief Information Security Officer 
(CISO) in partnership with a cross-
functional group of senior leadership. 
Our CISO regularly reports to our 
Audit Committee, which is responsible 
for reviewing with management the 
company’s major financial and 
cybersecurity risk exposures and the 
steps management has taken to 
monitor such exposures, including the 
company’s procedures and any 
related policies, with respect to risk 
management.

The key pillars of our security organization include: 

• Application Security: Build security into all aspects 
of the software development life cycle 

• Security Operations: Manage potential security 
incidents and build automated responses to 
identified threats

• Training: Promote security-focused culture 
through awareness training

• Cloud Security: Ensure all cloud systems are 
architected with security in mind

• Security Governance: Implement security policies, 
standards and processes, as well as identify, 
coordinate and track security risk

Security Audits

We take a layered approach to security testing utilizing 
internal processes and external vendors. We are constantly 
testing our security, but we also carry out more periodic 
assessments (for example, when we launch new products or 
consider new strategic partnerships) and annually (for 
example, to test our payments platform for PCI compliance).

Training

We carry out annual employee training covering 
cybersecurity threat vectors such as phishing and malware. 
Our training programs make employees aware of our 
cybersecurity related policies, processes, and standards. 
Employees are also provided personalized tools and training 
based on their individual security performance in regular 
drills and we provide additional customized, role-based 
training and awareness to targeted internal audiences.
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Public Policy
We strive to make a meaningful and positive contribution to the countries and communities in which 
we operate. Through policy advocacy, support of the political process, collaborations with business 
coalitions and contributions to the education ecosystem, we aim to support public policy that is in the 
interests of global learners, our business, our employees, and other stakeholders.

Education Affordability
Rising Higher Ed tuition has threatened 
affordability and access, leaving many students 
with onerous debt or unable to afford college 
altogether. 

40 million+ Americans owe more than $1.7 
trillion in student loan debt1.

Policy Goal: 
 Support a modernized student financial aid 

model
 Address the key drivers of student debt

Supporting Modern Learners
Students are more diverse in age, race, and 
income than previous generations. Embracing 
technology can expand access and better serve 
the modern learner. 

20% of Chegg’s users’ family incomes are 
<$20k, 55% are minorities, 46% are working2.

Policy Goal: 
 Support access to technology and quality 

broadband for online course delivery
 Improve digital literacy among faculty
 Develop models of support that address 

student needs beyond tuition

Career Pathways & Skills
Demand for trained workers continues to 
increase but displaced workers need more 
affordable and shorter pathways from education 
to employment.

Amid the pandemic, workers with a high school 
degree or less have been displaced at nearly 3x 
the rate as those with a bachelor’s degree3.

Policy Goal: 
 Invest in workforce programs providing 

access to relevant skills training
 Support workforce programs developed in 

partnership with employers

Transparency of Student Outcomes
Students and their families lack reliable, timely, 
and accurate information to make informed 
decisions about costs, outcomes, and value of a 
college education.

Only 63% of U.S. high school graduates enroll in 
college4.

Policy Goal: 
 Support better data transparency in 

postsecondary education

(1) fred.stlouisfed.org/series/SLOAS; Education Data Initiative, Student Loan Debt Statistics (2) Chegg Consumer Insights, Jan 2022 Quarterly 
Marketing Tracker: Chegg Services users in the past 3 months (College n=438), Chegg services includes Chegg, Mathway, Easybib, 
CiteThisforMe, BibMe, Citation Machine., Busuu, Thinkful.;  (3) nationalskillscoalition.org/blog/higher-education/workforce-update-workers-
without-a-college-degree-are-disproportionately-impacted-by-covid-19-job-losses/; (4) www.bls.gov/news.release/hsgec.nr0.htm

 Trade Associations:  Chegg is a member of TechNet and Silicon Valley Leadership Group
 Lobbying: Chegg’s lobbying activity can be accessed via the disclosure websites for the U.S. 

House of Representatives and the U.S. Senate

https://fred.stlouisfed.org/series/SLOAS
https://nationalskillscoalition.org/blog/higher-education/workforce-update-workers-without-a-college-degree-are-disproportionately-impacted-by-covid-19-job-losses/
https://www.bls.gov/news.release/hsgec.nr0.htm
https://www.technet.org/
https://www.svlg.org/
https://disclosurespreview.house.gov/
https://lda.senate.gov/filings/public/filing/search/
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Chegg helps learners succeed by providing the type of help they need, when they 
need it, in the format they want to receive it. We focus on putting the student first 
and we believe we set the standard in how to support the modern learner. The 
challenges of the last few years have had a dramatic impact on all of us, particularly 
students, and Chegg is investing to be there with them on their entire journey.  

Positive Learner Outcomes1

92%
Learn & Understand
Say that Chegg helps them better 
understand the concepts they are 
studying in school. And 92% also say 
Chegg helps them learn their 
coursework.

(1) Source: Results reflect a Chegg online survey conducted among a random sample of U.S. Chegg Study and Chegg Study Pack 
customers that used Chegg Study or Chegg Study Pack in Q4 2021 and Q1 2022. Respondent base (n=1357) among approximately 
472,000 invites. Data shows top 2 box (Agree/strongly agree). Sample size represents this population of customers within a margin 
of error of 2.66% at 95% confidence. Survey responses are not a guarantee of any particular results as individual experiences may 
vary and each respondent will be entered into a drawing to win 1 of 10 $500 e-gift cards. Survey fielded between Mar 16-21, 2022.

94%
Better Grades
Say they get better grades when they 
use Chegg to understand coursework. 

93%
More Efficient
Say that they work more efficiently 
when they use Chegg to understand 
their coursework.

94%
Help when you need it
Say that Chegg helps them figure it 
out if they get stuck or have a 
question when their instructor is not 
available

We strive to improve the overall return on investment in education by helping students learn more 
in less time and at a lower cost. We are extremely proud of our positive impact on learner outcomes.
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Access to Education

Serving Learners Holistically

• Serving Diverse Learners: Learners are evolving and 
so is Chegg. The modern learner looks very different 
than they once did. They are older, many have 
families, they are juggling work and school at the 
same time, so it comes as no surprise that they need 
more flexibility when it comes to their learning.

• More Help, Less Cost: The rising cost of education is 
an increasing impediment for aspiring learners all 
over the world. We focus on improving the ROI on 
education by helping students learn more in less time 
at a lower cost. 

Chegg’s U.S. learners are1:

 27% first generation in college
 20% family income of <$20k
 55% minorities
 62% female
 23% >25yrs old
 11% working full-time
 35% working part-time

(1)  Source: Chegg Consumer Insights, Jan 2022 Quarterly Marketing Tracker: Chegg Services users in the past 3 months (College 
n=438), Chegg services includes  Chegg, Mathway, Easybib, CiteThisforMe, BibMe, Citation Machine., Busuu, Thinkful. (2) Chegg 
Consumer Insights – Crux Global Needs Research, July-Aug, 2020. U.S. College Students  weighted base (n=1159); (3) Source: H&P 
Blind Customer Survey, October 2019, of Chegg Study subscribers in college self-reporting purchase and use of Chegg Study for at
least 2 months in 2018-2019 (n=99).

• Pathway agnostic: We have tailored our efforts to reach learners on different paths, including 
more at online schools and community colleges. Beyond core academics, we also serve 
professional learners seeking to add or enhance valuable skills, and we offer language learning 
through Busuu.

Students have needs beyond traditional academic and skills support. The challenges of the last few 
years have both heightened the desire for more holistic help and highlighted the lack of trusted 
resources. We launched Chegg Life to support more of our students needs, and our initial areas of 
focus will be personal finance, soft-skills, and mental health & wellness. 
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How we’re helping
 89% of Chegg Study subscribers say Chegg Study 

helps them get homework done with less stress, 
and 77% say it builds confidence before an exam3

 Chegg and Chegg.org support organizations 
focused on mental health through grant giving

 Chegg Life offers free resources our audience can 
trust such as articles, videos, newsletters, how-to’s:

 ‘Brain dump’ method before bed
 Learned to negotiate in my 30s
 Student debt collectors on social media

60% say they need help managing 
stress and mental health

61%say they need help managing 
personal finances

63% say they need help staying 
motivated to pursue goals

U.S. college students say they need help2

60%say they need help figuring 
out how to pay for their 
education

https://www.chegg.org/
https://www.chegg.com/life/health-and-wellness/try-the-brain-dump-method
https://www.chegg.com/life/money/finally-learned-how-to-negotiate-in-my-30s
https://www.chegg.com/life/money/student-debt-collectors-can-now-legally-slide-into-your-dms
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Chegg strives to make the planet a better place. To do our part, we are focused 
on sustainable operations, and we are committed to finding ways to help reduce 
our environmental impact. We know that we owe it to our customers, 
employees, and society to use environmentally sound practices and to find ways 
to limit our contribution to global climate change. 

Climate Action
In 2021, we completed our first greenhouse gas emissions analysis using the Greenhouse Gas 
Protocol Corporate Accounting and Reporting Standard. 

In 2020 and 2021 respectively, 4% and 17% of our calculated emissions associated with refrigerant leakage, 8% and 2% of our 
calculated emissions associated with heating, and 18% and 4% of our calculated emissions associated with electricity were 
estimated based on benchmark data because some of the actual facility-based data was unavailable. Due to rounding, our total 
comprehensive carbon footprint is not always the sum of the subtotals disclosed. tCO2e = metric tons of carbon dioxide equivalent

Source
2020 
Emissions

2021 
Emissions

Scope 1 Natural Gas 172 tCO2e 233 tCO2e
Diesel 3 tCO2e 1 tCO2e
Oil 1 tCO2e 0 tCO2e

Stationary Combustion 176 tCO2e 234 tCO2e

Refrigerant Leakage 14 tCO2e 21 tCO2e

Scope 2 Purchased Electricity 521 tCO2e 365 tCO2e

Scope 1+2 710 tCO2e 621 tCO2e

In order to protect the environment and contribute to a more sustainable future we commit to:

• Create environmental awareness with our employees

• Consider feedback from stakeholders to align on environmental priorities

• Engage with our partners and suppliers on environmental performance when appropriate

• Seek to make choices that help reduce our emissions and environmental impact over time

• Monitor and publicly disclose our Scope 1 and 2 carbon emissions

• Enhance and maintain the sustainability of our workplace 
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• We plan to measure and 
report this data each year 
and we plan to analyze our 
annual trends to understand 
emissions controls and 
determine a more formal 
climate strategy.

• We are starting the work 
necessary to collect data to 
measure Scope 3 (value 
chain) emissions and we look 
forward to sharing more in 
the future. 
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5%
Reduced Inequalities

2%
Decent Work and Economic Growth

19%
Zero Hunger

9%
Gender Equality

3%
No Poverty

6%
Good Health and Wellbeing

2021 Corporate Giving, aligned by U.N. SDG

Chegg and Chegg.org address issues facing the modern learner. We support 
organizations whose initiatives benefit learners globally and our communities.  

2021 
Chegg.org 

Global 
Student Prize

The Chegg.org Global Student Prize is a $100k award presented to an 
exceptional student, making a real impact on learning, the lives of their peers 
and on society beyond.

2021 Winner: Jeremiah Thoronka
Jeremiah is a student from Sierra Leone, who invented a device that uses 
kinetic energy from traffic and pedestrians to generate clean power. 
Learn more about Jeremiah >>

Chegg.org Partnering with Employee Resource Groups
Some examples from 2021 include: 

• During Pride Month in June, CheggPride hosted leadership from Rainbow Railroad for an AMA with employees, 
including employee matching donation campaign and donation in partnership with Chegg.org

• CheggHER and Chegg.org partnered to give $100,000 to the International Rescue Committee to support 
their Education in Emergencies program to provide safe spaces for children to continue their education and 
receive essential services provided by schools.

• Nonprofits who are tackling food insecurity
• Communities in areas where our offices are located 
• Communities our ERGs work to support
• Learner mental health

• The fight against systemic racism 
• Nonprofits who support underrepresented youth 
• Refugees, particularly women and children

We focus on supporting:

Chegg.org at times works through our Impact Fund, which is run though the Tides Foundation 
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55%
Quality Education

https://youtu.be/2J1C1I3-KWY
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Chegg has a commitment to strong corporate governance practices. Corporate 
governance is part of our culture and is founded on our daily commitment to 
living values and principles that recognize our ethical obligations to our 
employees, customers and shareholders.

10%
Management

90%
Independent

Board Independence and Diversity, 2021

Board Experience
As a part of the director nomination process, 
the Governance and Sustainability 
Committee considers a variety of 
experiences, qualifications, attributes, and 
skills for our potential directors, including 
those outlined below. For each of the 
following categories, at least 40% of our 
current directors have direct experience or 
expertise:

50%
Male

50%
Female 10%

Black

10%
Lantinx

80%
White

• Technology, digital, and social media or partnerships
• International operations
• CEO or senior executive at a public company or large 

organization
• high-growth at >$5B annual revenue
• Risk management
• Financial statements and accounting

• Direct-to-consumer or subscription services
• Technology and cybersecurity
• M&A, debt and equity financings and other 

strategic transactions
• Education or non-corporate (non-profit)
• ESG, sustainability or diversity and inclusion

See our Director Experience and Qualification Summary Matrix and our 2022 Proxy for 
more details on our directors. 

https://s21.q4cdn.com/596622263/files/doc_downloads/2021/Summary-of-Director-Experience-and-Qualifications-(updated-as-of-9-20-21).pdf
https://s21.q4cdn.com/596622263/files/doc_financials/2022/sr/2022-Proxy-Statement-(final).pdf
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Strong Corporate Governance

 9 of 10 directors are independent, and 
our audit and compensation committees 
are made up independent directors

 Chegg’s board is diverse. 50% of 
directors are women and 20% are from 
underrepresented ethnic groups

 Director details including tenure, age, 
gender, ethnicity can be found in the 
ESG Disclosures section of this report 
and in our 2022 Proxy

 Our board maintains oversight of 
material ESG issues, including—but not 
limited to—cybersecurity and Diversity, 
Equity, and Inclusion 1

 Single share class

We seek to adopt governance best practices, including those highlighted below, and we regularly 
engage with stakeholders to collect feedback. See our 2022 Proxy for more details, including details 
on our board structure, our directors’ experience and qualifications, strategy and risk oversight, and 
executive compensation, among other topics. 

(1) See Oversight and Materiality sections of this report for more details. (2) Requirement must be completed within five years of the 
later of (i) the establishment of our guidelines in 2019 or (ii) the commencement of employment service or promotion into an 
executive position

 We believe our executive pay practices are well-aligned with shareholder interests, including 
long-term incentive compensation tied to financial targets

 Board members are not permitted to serve on more than four public company boards, 
including Chegg

 Non-management directors will meet in executive session at least semiannually to discuss, 
among other matters, the performance of the CEO

 Annual performance evaluations for the board and committee performance facilitated by the 
Governance and Sustainability Committee and outside counsel

 Orientation and continuing education assists directors in developing and enhancing the skills 
and knowledge required for their service on the Board and assigned committees

 Executive Officers are required to hold equity equal to a multiple of base salary (CEO: 3x, 
others: 1x)2

 Guidelines for employee political activities are outlined in our Code of Conduct

https://s21.q4cdn.com/596622263/files/doc_financials/2022/sr/2022-Proxy-Statement-(final).pdf
https://s21.q4cdn.com/596622263/files/doc_financials/2022/sr/2022-Proxy-Statement-(final).pdf
https://s21.q4cdn.com/596622263/files/doc_downloads/governance_docs/Code_of_Business_Conduct_and_Ethics.pdf
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Chegg’s mission is Aligned with U.N. Sustainable 
Development Goals

ESG Awards and Recognition
We are pleased to share our recognition as a 
company committed to sustainability in our 
industry and we are honored to be included in this 
year’s S&P Global Sustainable Yearbook. 

In October 2021, Chegg received an ESG Risk Rating of 10.7 and was assessed by 
Sustainalytics to be at low risk of experiencing material financial impacts from ESG factors1

(1) Copyright ©2022 Sustainalytics. All rights reserved. This slide contains information developed by Sustainalytics 
(www.sustainalytics.com). Such information and data are proprietary of Sustainalytics and/or its third party suppliers (Third Party 
Data) and are provided for informational purposes only. They do not constitute an endorsement of any product or project, nor an 
investment advice and are not warranted to be complete, timely, accurate or suitable for a particular purpose. Their use is subject 
to conditions available at https://www.sustainalytics.com/legal-disclaimers.

The U.N. Sustainable Development Goals (SDGs) are an urgent call for action. Ending 
poverty and other deprivations must go hand-in-hand with strategies that improve health 
and education, reduce inequality, and spur economic growth – all while tackling climate 
change and working to preserve our oceans and forests.

Chegg’s mission of helping every student achieve their best, in school and beyond is 
naturally aligned with many of these goals. Our products and services strive to improve the 
overall return on investment in education by helping students learn more in less time and at 
a lower cost. We believe our business activities have the greatest influence on the following 
SDGs: Quality Education (#4), Decent Work and Economic Growth (#8), Reduced 
Inequalities (#10), and Good Health and Well-Being (#3).  In addition, Chegg.org, the impact, 
advocacy, and research arm of Chegg, addresses additional SDGs through its philanthropy 
and community work, including #2 – Zero Hunger. 
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https://www.spglobal.com/esg/csa/yearbook/
https://www.spglobal.com/esg/csa/yearbook/
https://www.un.org/sustainabledevelopment
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ESG Disclosures

Metric Code2 2021 2020 2019 Links

Number of Employees
GRI 102-7 1,736 1,941 1,401 2021 10-K

2020 10-K
2019 10-K

Percentage of 
Employees that are 
foreign nationals1

TC-IM-330a.1 
TC-SI-330a.1 
GRI 102-7

10% 6% --

Percentage of 
Employees located 
outside of U.S.

TC-IM-330a.1 
TC-SI-330a.1 
GRI 102-7

49% 42% -- 2021 10-K
2020 10-K

Training spend per 
Global Employee

GRI 404-2 $1,154 $1,002 -- Investing in 
Training

Total recordable 
incidents

1 0 1

Focus on People

(1) Represents the % of employees on a visa. 2020 data as of 11/30/20, 2021 data as of 12/31/21.  (2) GRI and SASB reference codes

Metric Code / 
SDG

2021 Links

Employee 
Resource 
Groups

Self-directed groups that celebrate different cultural 
events, bring in outside speakers and experts, and 
provide a vital sense of community

Employee 
Resource 
Groups

Employee 
Training

GRI 404-2 Executive-level coaching provided to all employees; 
annual training includes compliance, ethics, D&I, 
insider trading, and security.

Training 
Programs

ESPP
Open to all eligible employees that work 20 hours 
or more per week and 5 months out of the year

ESPP

Pay Equity
Chegg performs a yearly comprehensive analysis. 
When we identify differences in pay, we evaluate 
and take action whenever it is needed.

Pay Equity
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https://d18rn0p25nwr6d.cloudfront.net/CIK-0001364954/5ea8ad6f-677e-4b34-b835-ff01d33a2e9d.pdf
https://d18rn0p25nwr6d.cloudfront.net/CIK-0001364954/e00206d4-6118-46d1-9314-1c78d6bc7d89.pdf
https://d18rn0p25nwr6d.cloudfront.net/CIK-0001364954/41dad8b4-f952-4c0b-bd3a-858345d3b1d9.pdf
https://d18rn0p25nwr6d.cloudfront.net/CIK-0001364954/5ea8ad6f-677e-4b34-b835-ff01d33a2e9d.pdf
https://d18rn0p25nwr6d.cloudfront.net/CIK-0001364954/e00206d4-6118-46d1-9314-1c78d6bc7d89.pdf
https://investor.chegg.com/esg/focus-on-people/default.aspx
https://investor.chegg.com/esg/focus-on-people/default.aspx
https://investor.chegg.com/esg/focus-on-people/default.aspx
https://investor.chegg.com/esg/focus-on-people/default.aspx
https://investor.chegg.com/esg/focus-on-people/default.aspx
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ESG Disclosures

Focus on People – Gender Diversity and Turnover
Metric Code SDG 20211 20201 Links

Global – Female

GRI 405-1

43% 42%

Diversity 
Snapshot

Global – Male 57% 58%

U.S. – Female 50% 50%

U.S. – Male 50% 50%

Israel – Female 34% 34%

Israel – Male 66% 66%

India – Female 36% 37%

India – Male 64% 63%

Global Director & Above – Female 40% 37%

Global Director & Above – Male 60% 63%

Global Manager & Above – Female 42% 37%

Global Manager & Above – Male 58% 63%

U.S. Director & Above – Female 42% 40%

U.S. Director & Above – Male 58% 60%

U.S. Manager & Above – Female 49% 44%

U.S. Manager & Above – Male 51% 56%

Global Technical Staff – Female 26% 26%

Global Technical Staff – Male 73% 73%

Metric Code 2021 2020 2019 Links

Global Turnover

GRI 401-1

26% 7% 24%

Employee 
Retention

Global Voluntary Turnover 20% 5% 21%

Global Involuntary Turnover 6% 2% 3%

Global Male Turnover 25% 7% 25%

Global Female Turnover 26% 6% 22%
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(1) As of 11/30/20 for 2020 data, as of 12/31/21 for 2021 data. Data excludes part-time on-demand educators with no fixed 
schedules or hours. Manager & above data excludes Program Managers. May not add to 100% due to rounding and employees 
choosing not to disclose. Technical Staff includes Analytics & BI, Engineering, IT, and UX (excluding UX Research).

https://investor.chegg.com/esg/focus-on-people/default.aspx
https://investor.chegg.com/esg/focus-on-people/default.aspx


28

ESG Disclosures

Focus on People – Ethnic Diversity EEO Data
Metric Code SDG 20211 20201 Links

U.S.: AA/Black

GRI 405-1

6% 6%

Diversity 
Snapshot

U.S.: Asian 36% 31%

U.S.: Hispanic/Latinx 6% 6%

U.S.: Native Hawaiian/PI 1% 1%

U.S.: Two+ / Other 3% 4%

U.S.: White 45% 49%

U.S. Director & Above: AA/Black 3% 2%

U.S. Director & Above: Asian 30% 31%

U.S. Director & Above: Latinx 5% 2%

U.S. Director & Above: Two+ / Other 2% 1%

U.S. Director & Above: White 60% 64%

U.S. Manager & Above: AA/Black 3% 3%

U.S. Manager & Above: Asian 36% 34%

U.S. Manager & Above: Latinx 6% 5%

U.S. Manager & Above: Two+/ Other 2% 1%

U.S. Manager & Above: White 49% 56%

U.S. Technical Staff: AA/Black 3% 3%

U.S. Technical Staff: Asian 48% 47%

U.S. Technical Staff: Hispanic 5% 5%

U.S. Technical Staff: Two+ / Other 1% 1%

U.S. Technical Staff: Native HI/PI 1% 1%

U.S. Technical Staff: White 38% 38%

(1) As of 11/30/20 for 2020 data, as of 12/31/21 for 2021 data. Data excludes part-time on-demand educators with no fixed 
schedules or hours. Manager & above data excludes Program Managers. May not add to 100% due to rounding and employees 
choosing not to disclose. Technical Staff includes Analytics & BI, Engineering, IT, and UX (excluding UX Research).
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https://investor.chegg.com/esg/focus-on-people/default.aspx
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Metric – Employee Engagement Code 20211

Are your company's goals clear, and are you invested in them?

TC-IM-330a.2 
TC-SI-330a.2

Yes = 94%

Are you satisfied with your work/life balance? Yes = 88%

Does your manager seem to care about you as a person? Yes = 93%

Do you look forward to interacting with your coworkers? Yes = 98%

Are you typically excited about going to work each day? Yes = 87%

Do you approve of the job your executive team is doing at your 
company?

Yes = 93%

Are you proud to be a part of your company? Yes = 97%

How confident are you about the future success of your 
company?

Avg = 89/100

Focus on People – Employee Engagement

(1) Results reflect responses from Employee Engagement survey conducted by Comparably. 543 employees participated, out of 
approximately 1,700 global employees invited to participate. Survey conducted over the period 11/30/20 to 3/18/22.  

ESG Disclosures
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ESG Disclosures

Metric – Learner Demographics1 Code / SDG 2021 2020 Links

Chegg Services Subscribers SV-ED-000a 7.8 million 6.6 million 10K Filing

Minorities 55% 53%

First generation in college 27% 29%

Family income of <$20k3 20% 26%

Female 62% 58%

>25 years old 23% 28%

Working Full-Time 11% 17%

Working Part-Time 35% 30%

Help Learners

(1) 2020: Hall &Partners Annual Brand Tracker, October 2020 (College n=1921). Chegg Platform users (College n=1200). Chegg 
Platform includes overall Chegg brand, Chegg-branded sub-brands, and non-Chegg-branded sub-brands. 2021: Chegg 
Consumer Insights, Jan 2022 Quarterly Marketing Tracker. Chegg Services users in the past 3 months Jan-22 (College n=438)
(2) Results reflect a Chegg online survey conducted among a random sample of U.S. Chegg Study and Chegg Study Pack 
customers that used Chegg Study or Chegg Study Pack in Q4 2020 and Q1 2021 for 2021 data and in Q4 2021 and Q1 2022 for 
2022 data. Respondent Base (2021 data n=745, 2022 data n=1357) among approximately 144,000 invites for 2021 data and 
472,000 invites for 2022 data. Data shows top 2 box (Agree/strongly agree). Sample size represents this population of 
customers within a margin of error of 3.6% at 95% confidence for 2021 data and margin of error of 2.66% at 95% confidence for
2022 data. Survey responses are not a guarantee of any particular results as individual experiences may vary. Survey fielded 
between April 23- April 25, 2021 for 2021 data and between March 16 – March 21, 2022 for 2022 data. Each respondent will be 
entered into a drawing to win 1 o 10 $500 e-gift cards.
(3) Income threshold from 2020 data was <$25k, while income threshold from 2021 data was <$20k

Metric – Learner Outcomes2 2022 2021

Students say that Chegg helps them better understand the concepts they 
are studying in school

92% 92%

Students say that Chegg helps them actually learn their coursework 92% 92%

Students say that they get better grades when they use Chegg to 
understand their coursework

94% 94%

Students say that Chegg helps them figure out if they get stuck or have a 
question when their instructor is not available

94% 96%

Students say that they work more efficiently when they use Chegg to 
understand their coursework

93% 95%

Oversight Framework Materiality Highlights
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https://d18rn0p25nwr6d.cloudfront.net/CIK-0001364954/5ea8ad6f-677e-4b34-b835-ff01d33a2e9d.pdf
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Metric Code 2021 Links

Cybersecurity, 
Testing & 
Auditing, 
Employee 
Training

SV-ED-230a.1
TC-IM-230a.2
TC-SI-230a.2

We are focused on building security 
into all aspects of the software 
development lifecycle and relevant 
technical processes. 

Data Security

Data Privacy SV-ED-230a.2 Chegg’s Privacy Policy is meant to 
help users understand what 
information we collect, why we 
collect it, and the choices they have.

Privacy Policy

Data Breaches SV-ED-230a.3
TC-IM-230a.1
TC-SI-230a.1

0 Incident Response

Political 
Contributions2

GRI 415-1 $0 Political 
Contributions

Responsible 
Marketing

GRI 417-1 We work to ensure that our 
marketing is honest, accurate and in 
line with our values

Responsible 
Marketing

Advertising 
Guidelines

GRI 417-1 We believe it is very important to 
ensure that our ad setup is brand 
safe for our audiences

Advertising on 
Chegg

Act Responsibly

(1) WCAG 2.1 Level AA, Section 508, EN 301 (EU) standards; (2) Chegg has not made any political contributions in each of the last 
three years (2019, 2020, 2021) though we do contribute to a variety of non-profits, some of which may have advocacy objectives 
that align with the needs of the student audiences they reach. Chegg commits to continue to disclose political contributions

Metric 2021 Links

Accessibility We believe Chegg.com conforms to the International 
Edition of the Accessibility Conformance Report 
(VPAT) and the web accessibility standards1

Learner-Centric 
Approach

Academic Integrity We believe the best way we can support academic 
integrity is to help fill the learning gaps for students, 
but we also do more to help

Academic 
Integrity

Oversight Framework Materiality Highlights
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https://investor.chegg.com/esg/responsible-business-practices/default.aspx
https://www.chegg.com/legal-platform/en-US/privacypolicy
https://investor.chegg.com/esg/responsible-business-practices/default.aspx
https://investor.chegg.com/esg/responsible-business-practices/default.aspx
https://investor.chegg.com/esg/responsible-business-practices/default.aspx
https://investor.chegg.com/esg/responsible-business-practices/default.aspx
https://investor.chegg.com/esg/how-we-help-learners/default.aspx
https://www.chegg.com/about/academic-integrity/
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Metric Code SDG 20211 20201 Links

GHG – Scope 1 GRI 305-1 255 tCO2e 190 tCO2e

Climate 
Action

GHG – Scope 2 GRI 305-2 365 tCO2e 521 tCO2e

GHG – Scope 1+2 GRI 305-1
GRI 305-2

621 tCO2e 710 tCO2e

Total Energy 
Consumed 
(gigajoules)

GRI 302-1 8,355 GJ 8,599 GJ

Operate Sustainably

Metric U.N. SDGs 2021 2020 Links

Corporate 
Giving

$1.4M $1.2M 2021 Giving

Research & 
Advocacy

Chegg.org seeks to address the 
issues facing the modern learner

Research & Advocacy -
Chegg.org

Community 
Engagement

We empower and encourage 
employees to make a positive 
contribution to their communities

Community Partnerships

Give Back

(1) In 2020 and 2021 respectively, 4% and 17% of our calculated emissions associated with refrigerant leakage, 8% and 2% of our 
calculated emissions associated with heating, and 18% and 4% of our calculated emissions associated with electricity were 
estimated based on benchmark data because some of the actual facility-based data was unavailable. Due to rounding, our total 
comprehensive carbon footprint is not always the sum of the subtotals disclosed.
tCO2e = metric tons of carbon dioxide equivalent
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https://investor.chegg.com/esg/operate-sustainably/default.aspx
https://investor.chegg.com/esg/Give-Back/default.aspx
https://www.chegg.org/
https://investor.chegg.com/esg/Give-Back/default.aspx
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Metric Code 2021 2020 Links

Total Board 
Members

GRI 102-9
10 9 Board of Directors

Percentage of 
Board Members 
that are 
Independent

GRI 102-9

90% 89% 2022 PROXY

Average Board 
Age

53 52 2022 PROXY

Average Board 
Member Tenure

GRI 102-9
6yrs 6yrs 2022 PROXY

Board Gender 
Diversity

GRI 102-9, 
405-1

50% Female
50% Male

44% Female
56% Male

Diversity Snapshot

Board Ethnic 
Diversity

80% White
10% Black
10% Latinx

89% White
11% Black
0% Latinx

Diversity Snapshot

Govern Effectively

ESG Disclosures
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https://investor.chegg.com/Corporate-Governance/Board-of-Directors/default.aspx
https://s21.q4cdn.com/596622263/files/doc_financials/2022/sr/2022-Proxy-Statement-(final).pdf
https://s21.q4cdn.com/596622263/files/doc_financials/2022/sr/2022-Proxy-Statement-(final).pdf
https://s21.q4cdn.com/596622263/files/doc_financials/2022/sr/2022-Proxy-Statement-(final).pdf
https://investor.chegg.com/esg/focus-on-people/default.aspx
https://investor.chegg.com/esg/focus-on-people/default.aspx
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Topic and link Code

Code of Business Conduct and Ethics GRI 205-2

Freedom of Association

Corporate Governance Guidelines

Culture, Belonging & Diversity Policy

Human Rights Policy

Responsible Marketing Policy

Privacy Policy TC-S1-220a.1, TC-IM-220a.1

Anti-Discrimination

Whistleblower and Complaint Policy

Audit Committee Charter

Compensation Committee Charter

Governance and Sustainability Committee Charter

Honor Code

Materiality Assessment GRI 103-1, 103-2

Policies and Helpful Links

ESG Disclosures

Oversight Framework Materiality Highlights
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Please see our Policies and ESG Resources page on our Investor website for more information

https://s21.q4cdn.com/596622263/files/doc_downloads/governance_docs/Code_of_Business_Conduct_and_Ethics.pdf
https://investor.chegg.com/esg/focus-on-people/default.aspx
https://s21.q4cdn.com/596622263/files/doc_downloads/2020/04/2018-09-19-Amendment-to-Corporate-Governance-Guidelines.pdf
https://s21.q4cdn.com/596622263/files/doc_downloads/esg/Chegg-CB-D-Policy.pdf
https://s21.q4cdn.com/596622263/files/doc_downloads/governance_docs/Human_Rights_Policy.pdf
https://s21.q4cdn.com/596622263/files/doc_downloads/governance_docs/Responsible_Marketing_Policy.pdf
https://www.chegg.com/privacypolicy/
https://s21.q4cdn.com/596622263/files/doc_downloads/governance_docs/Code_of_Business_Conduct_and_Ethics.pdf
https://s21.q4cdn.com/596622263/files/doc_downloads/governance_docs/Whistleblower_and_Complaint_Policy.pdf
https://s21.q4cdn.com/596622263/files/doc_downloads/committee_comp/Chegg-Audit_Committee_Charter_(NYSE)-20190222.pdf
https://s21.q4cdn.com/596622263/files/doc_downloads/governance_docs/Compensation_Committee_Charter.pdf
https://s21.q4cdn.com/596622263/files/doc_downloads/governance_docs/12/Governance-and-Sustainability-Committee-Charter-updated-2021-12-02.pdf
https://www.chegg.com/honorcode
https://investor.chegg.com/esg/default.aspx
https://investor.chegg.com/esg/Policies-and-ESG-Resources/default.aspx

	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Slide Number 27
	Slide Number 28
	Slide Number 29
	Slide Number 30
	Slide Number 31
	Slide Number 32
	Slide Number 33
	Slide Number 34

