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Safe Harbor Statement
Forward-Looking Statements
This presentation contains forward-looking statements made pursuant to the safe harbor provisions of the 
Private Securities Litigation Reform Act of 1995, which include, without limitation, that there continues to be a 
large market of students looking for the high-quality, proven, and differentiated learning expertise and 
experience that Chegg provides, that we will continue to enthusiastically serve this audience, our strategy and 
intent to extend our brand, individualize our product and our ability to weather current and future business 
challenges, our strategy to drive more qualified traffic, and increase conversion rates, our strategy to expand 
our product set to offer unique solutions for students that increase the frequency of use and create clear and 
differentiated value for us, our strategy to diversify our revenue streams with business-to-institution programs 
and other enterprise offerings, our commencement of a process to explore strategic alternatives and the 
outcome of such process, the expected timing, volume and nature of our existing securities repurchase 
program, the disintermediation of content sites like Chegg, the impact of generative AI for academic support 
on the education ecosystem at large, including universities and education technology companies broadly, the 
speed, scale and potential impact of Google's AIO rollout, our litigation commenced against Google and its 
outcome, student adoption of generative AI products, our intent to develop a verticalized and individualized 
experience for education and supporting students throughout their entire learning journey for education at a 
fraction of the time and cost, starting with academic support and eventually functional support, our 
expectation that our expansion into new media channels, including streaming platforms such as Hulu and 
YouTube, and social channels like Discord and Twitch, will reach students where they are, will engage them 
with our product, create new pathways for product-driven growth, and reduce our reliance on SEO, that our 
new vendor-based commerce platform will reduce our costs, provide flexibility and allow us to move faster as 
we continue to evolve our pricing and packaging programs, our commitment to building and generating 
momentum with our brand, traffic, and product capabilities, that we will bring both audience expansion and 
acquisition efficiency based on what we learned from prior brand marketing campaigns, that our product will 
continue to deliver individualized learning solutions, that our brand and product experiences are resilient, our 
ability to strengthen our student experience and increase efficiency across the business and to manage our 
expenses prudently as the competitive landscape evolves, all statements about Chegg’s outlook under 
“Business Outlook”, including our Q1 2025 guidance, including total revenue, Subscription Services revenue, 
gross margin, and adjusted EBITDA, the time it will take to adjust to Chegg's new opportunity and see the 
benefits in our business results and our ability to stabilize the business, as well as those included in the investor 
presentation referenced above and those included in the “Prepared Remarks” sections above. The words 
“anticipate,” “believe,” “estimate,” “expect,” “intend,” “project,” “endeavor,” “will,” “should,” “future,” “transition,” 
“outlook” and similar expressions, as they relate to Chegg, are intended to identify forward-looking statements. 
These statements are not guarantees of future performance and are based on management’s expectations as 
of the date of this press release and assumptions that are inherently subject to uncertainties, risks and changes 
in circumstances that are difficult to predict. Forward-looking statements involve known and unknown risks, 
uncertainties and other factors that may cause actual results, performance or achievements to differ materially 
from any future results, performance or achievements. Important factors that could cause actual results to 
differ materially from those expressed or implied by these forward-looking statements include the following: 
the effects of AI technology on Chegg’s business and the economy generally; Chegg’s ability to stabilize the 
business by attracting new learners to, and retaining existing learners on, our learning platform in light of 
declining revenue and user traffic; Chegg's ability to innovate and offer new products and services in response 
to competitive technology and market developments, including generative AI; Chegg’s ability to diversify its

revenue streams with business-to-institution programs and other enterprise offerings; the outcome and 
effects of Chegg’s exploration of strategic alternatives, which may not be successful and may disrupt our 
ongoing business, result in increased expenses and present other risks; the uncertainty surrounding the 
evolving educational landscape; enrollment and student behavior, including the impact of generative AI; 
Chegg’s ability to expand internationally; the efficacy of Chegg's expanded efforts to drive user traffic, 
including search engine optimization, social media campaigns, and other marketing efforts; the efficacy of 
Chegg’s efforts to build and maintain strong brands and reputation; the success of Chegg’s new product 
offerings, including 360 degrees of individualized academic and functional support; competition in all aspects 
of Chegg’s business, including with respect to AI and Chegg's expectation that such competition will increase; 
the outcome of Chegg’s litigation against Google; Chegg’s ability to maintain its services and systems without 
interruption, including as a result of technical issues, cybersecurity threats, or cyber-attacks; third-party 
payment processing risks; adoption of government regulation of education unfavorable to Chegg; the rate of 
adoption of Chegg’s offerings; mobile app stores and mobile operating systems making Chegg’s apps and 
mobile website available to students and to grow Chegg’s user base and increase their engagement; colleges 
and governments restricting online access or access to Chegg’s services; Chegg’s ability to strategically take 
advantage of new opportunities; competitive developments, including pricing pressures and other services 
targeting students; Chegg’s ability to build and expand its services offerings; Chegg’s ability to integrate 
acquired businesses and assets; the impact of seasonality and student behavior on the business; the outcome 
of any current litigation and investigations; misuse of Chegg’s platform and content; Chegg’s ability to 
effectively control operating costs; the impact and effectiveness of Chegg’s internal restructuring activities; 
regulatory changes, in particular concerning privacy, marketing, and education; changes in the education 
market, including as a result of AI technology; and general economic, political and industry conditions, 
including inflation, recession and war. All information provided in this release and in the conference call is as of 
the date hereof, and Chegg undertakes no duty to update this information except as required by law. These 
and other important risk factors are described more fully in documents filed with the Securities and Exchange 
Commission, including Chegg's Annual Report on Form 10-K for the year ended December 31, 2024 to be filed 
with the Securities and Exchange Commission following the date hereof, and could cause actual results to 
differ materially from expectations.

Use of Non-GAAP Measures
To supplement Chegg’s financial results presented in accordance with generally accepted accounting 
principles in the United States (GAAP), this presentation contains non-GAAP financial measures, including 
Adjusted EBITDA, Adjusted EPS, free cash flow and expenses excluding Share Based Compensation. For 
reconciliations of these non-GAAP financial measures to the most directly comparable GAAP financial 
measures, please see the Appendix to this presentation. The presentation of these non-GAAP financial 
measures is not intended to be considered in isolation from, as a substitute for, or superior to, the financial 
information prepared and presented in accordance with GAAP and may be different from non-GAAP financial 
measures used by other companies. Chegg believes that these non-GAAP financial measures, when taken 
together with the corresponding GAAP financial measures, provide meaningful supplemental information 
regarding Chegg’s performance by excluding items that may not be indicative of Chegg’s core business, 
operating results or future outlook. Chegg management uses these non-GAAP financial measures in assessing 
Chegg’s operating results, as well as when planning, forecasting and analyzing future periods and believes that 
such measures enhance investors’ overall understanding of our current financial performance. These non-
GAAP financial measures also facilitate comparisons of Chegg’s performance to prior periods.
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Who Are We?

We put learners first.
Our mission is to improve learning and learning 
outcomes by putting students first, in school and beyond.

We strive to improve the overall return on investment in 
education by helping learners learn more in less time and 
at a lower cost. 

Chegg’s services leverage more than a hundred million 
pieces of proprietary content and the power of artificial 
intelligence as well as a decade of learning insights. Our 
platform also helps learners build essential life and job 
skills to accelerate their path from learning to earning.
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Chegg has 
overwhelming 
value for students 
and unique 
competitive 
advantages

Real-time
Individualized 
Conversational
Affordable
Backed by Expert Human 

Help
Satisfaction Guarantee
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Today’s Learners Face More Pressure Than Ever

It’s Harder to Be a 
Student

They’re Faced with 
Mounting Costs

They Aren’t Prepared for 
the Workplace

26%
Over 25 years old(1)

38%
Don’t graduate (2) 52%

Of graduates are 
underemployed, and even a 

decade after graduation, 45% 
are underemployed (4)~38%

Are employed (1)

$36K
Average student loan balance 

per borrower (3)

(1) Source: Chegg Consumer Insights, Oct 2023, Quarterly Marketing Tracker. Chegg Services users in the past 3 months (College n=284), including Chegg.com, Mathway, 
Easybib, CiteThisforMe, BibMe, Citation Machine, Busuu, and Thinkful.  (2) National Clearinghouse Research Center (2022); Reflects % of students who don’t graduate from a U.S. 
undergraduate institution in 6 years or less. (3) NY Fed Center for Microeconomic Data, as of 2022. (4) StradaEducation.org, Talent Disrupted – Feb 2024. 

Learners need a Platform to Support Them
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Q4-24 Highlights

• We delivered a solid fourth quarter, surpassing our Q4 guidance for both revenue and adjusted EBITDA and 
opportunistically repurchased $116.6 million in aggregate principal amount of our 2026 convertible notes at a $20 
million discount to par.  We ended the quarter with cash and investments of $528 million and a net cash balance of $42 
million. 

• 2024 came with a series of challenges, including the rapid evolution of the content landscape, particularly the rise of 
Google’s AIO, which has had a profound impact on Chegg’s traffic, revenue, and workforce. We filed a complaint 
against Google, asserting federal antitrust claims and common-law unjust enrichment claims, in connection with 
Google's expansion of its AIO search experience. 

• We initiated a strategic review process and are exploring a range of alternatives to maximize shareholder value.  We 
are evaluating all available options, including being acquired, undertaking a go-private transaction, or remaining as a 
standalone public company. 

• We continue to have a strong and trusted brand, a customer base of millions of global subscribers, and a large market 
opportunity. We are driven by a core belief that the relevancy and need for learning platforms such as Chegg will only 
increase over the next couple of years. We are energized and optimistic for 2025, with a clear goal to stabilize the 
business: Key #1... Build brand awareness, drive more qualified traffic, and increase conversion rates. Key #2... Expand 
our product set to offer unique solutions for students that increase the frequency of use and create clear and 
differentiated value for Chegg. Key #3…Diversify our revenue streams with business-to-institution programs and other 
enterprise offerings. 
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Q4-24 Highlights – Metrics*

• *Subscribers, questions, and revenue are in thousands
• Metrics and financials for Subscription Services include Chegg Study Pack, Chegg Study, Chegg Writing, Chegg Math and Busuu
• Metrics and financials for Chegg Study/Pack include both Chegg Study and Chegg Study Pack services 

Subscription Services Revenue
Global 146,813 119,804 128,543
YoY -11% -14% -23%
US 126,104 102,696 110,604
YoY -10% -14% -23%
INTL 20,709 17,108 17,939
YoY -20% -17% -23%

Chegg Study/Pack Revenue
Global 123,295 97,517 106,312
YoY -13% -16% -25%
US 111,069 89,267 97,076
YoY -10% -14% -23%
INTL 12,226 8,250 9,237
YoY -31% -34% -39%

Chegg Study/Pack ARPU
Global $36.1 $33.5 $39.1
YoY -4% -3% -2%
US $38.9 $35.7 $41.7
YoY -1% -1% -3%
INTL $21.8 $19.8 $23.5
YoY -27% -22% -9%

Subscription Services ARPU
Global $33.6 $31.3 $35.3
YoY -3% -2% -3%
US $38.3 $35.3 $40.6
YoY 0% -1% -3%
INTL $19.2 $18.5 $19.7
YoY -14% -5% -3%

Q2'24 Q3'24 Q4'24Q2'24 Q3'24 Q4'24
Chegg Study/Pack Subscribers
Global 3,419 2,913 2,718
YoY -9% -13% -23%
US 2,858 2,498 2,326
YoY -9% -13% -21%
INTL 561 416 393
YoY -6% -16% -33%

Subscription Services Subscribers
Global 4,369 3,830 3,637
YoY -9% -13% -21%
US 3,290 2,908 2,726
YoY -10% -13% -21%
INTL 1,079 923 911
YoY -7% -12% -21%

Chegg Study/Pack Monthly Retention Rate
Global 78.5% 81.8% 82.3%
YoY 23bps 30bps (84bps)
US 80.6% 83.6% 84.0%
YoY 33bps 7bps (126bps)
INTL 66.5% 70.0% 71.0%
YoY 15bps 206bps 48bps

Total Questions Asked
Global 7,307 4,497 5,521
YoY 74% 79% 2%

Total Revenue
Global 163,147 136,593 143,484
YoY -11% -13% -24%
US 141,654 119,069 124,782
YoY -9% -13% -24%
INTL 21,494 17,524 18,702
YoY -20% -18% -24%
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The advances in artificial intelligence have created opportunities for Chegg. 
We pivoted the company to harness AI to better serve learners around the world. We have an individualized, 
interactive, on-demand learning companion backed by proprietary data, generative AI large language 
models, human subject matter experts, and a decade+ of user insight research. 

AI at Chegg

Built for Quality and Accuracy

Chegg differentiators

Enhanced learning experience over generic AI models as we leverage our proprietary data, and more than a decade of learning support 
expertise. Proprietary rubric assesses the quality of solutions created. 

Cost
We developed our approach with scale and cost in mind which results in our ability to produce solutions at an ~70% reduction per
solution versus our historical approach of human creation. 

Multi-source Approach

We employ a multi-source approach that involves searching our archive of 132 million solutions for an exact match, using solutions built on top 
of commercial and fine-tuned open source LLMs, Chegg proprietary algorithmic solvers and our expert network. 

Built for Education 
We apply deep learning science from an in-house team to create verticalized learning user experience that reflects how students learn 
best. 
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User Experience
Layer

• Integration into Chegg Study and Chegg Skills; available across Desktop, 
Mobile Web, and Mobile Native

• Conversational and guided learning experience based on student needs
• Answering routing via Orchestrator automatically routes questions to various 

answering systems to generate best response
• Localized to serve English & Spanish speaking learners, and more to come.

Personalization 
Layer

• Personalized learning outcomes based on student proficiency and learning 
science models

• Customer Data Profiles capture and store rich demographic and behavioral 
information to further customize user experience

• Build a Community that connects learners through content and interactions 
and provides a platform for collaborative learning

LLM + 
Computational 
Engine Layer

• Proprietary Orchestration between LLMs and our tooling: Frontier Models + 
computational engines (e.g., Mathway) optimized for education and STEM-B

• Additional ML models for image transcription (OCR), question understanding, 
and Honor Code enforcement

Proprietary 
Expert Layer

• Content moderation by vetted and trained in-house subject matter experts, 
over 150K individuals 

• Quality Workbench automates content quality evaluation
• Content correction and feedback to improve model performance and 

accuracy

Data Layer

• Proprietary training assets: 100M+ pieces of subject matter expert-vetted 
content

• Annotation system to collect and synthesize additional data at scale
• Content Taxonomy: Chegg-owned framework that structures and organizes 

content to guide AI models and power Orchestrator

Industry-Leading Proprietary AI Stack That Delivers Individualized Learning

This concept visualization illustrates what Chegg envisions building for students in the future. Some technologies and functionalities featured are not yet available, may not be available upon 
the launch or upgrades to any products, and may not be an exact representation of Chegg products in the future.
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We Know Students and We Know Learning
Meeting students where they are and applying learning science to improve outcomes.

100 million Q&A pairs  we know the 
subjects and topics students need to learn

~3 billion monthly data interaction points 
we know how students prefer to learn

10+ years of user insights research  we 
know the student experience

Content designed for learning

Guidance on what do next

Effective learning behaviors

Engaging interactive experiences

Subject-specific LLMs and prompt design for learning 
to create on-demand, high quality instructional content.

Helping students move forward with suggested 
prompts for asking follow ups, deeper learning, self-
assessment.

Motivating students to build study behaviors that improve 
comprehension like planning, practice, summarizing.

Helping students stay engaged and motivated by 
celebrating progress, balancing workloads.
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Chegg’s Integrated Platform of Connected Services 

Chegg Study
Personalized step-by-step learning support 
powered by artificial intelligence, computational 
engines and subject-matter experts. Our 
databse includes 132 million solutions1

Chegg Math
Step by step math problem solver 

Chegg Writing
A leading provider of online writing tools. 
Creates bibliographies and checks for 
grammar errors, sentence structure, and 
plagiarism

Skills / Thinkful
High quality online skills-based courses in areas 
such as AI Prompt Engineering, Applying AI, 
Data Science, Data Analytics, UX/UI Design, and 
Cybersecurity are offered to professional 
learners via their employers and direct-to-
student. 

Subscription Services Skills & Other

Chegg Study Pack
Integrated academic support 
platform including Chegg Study, 
Writing, and Math. 

(1) based on internal Company data as of Q4-24; includes solutions from experts as well as automated technology, such as AI. 

Busuu
A leading online language learning platform offering self-paced lessons, live 
classes with experts, and community support. Busuu is available direct-to-
consumer as well as through B2B partners, such as Guild

Advertising 
Programmatic advertising across our platform 
and unique brand partnerships allow brands to 
reach our valuable audience

Required Materials
Students can rent or buy print textbooks or 
eTextbooks, facilitated by our partner
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New Products – Solution Scout 

Students lack trust in 
generative AI. They spend too 

much time comparing and 
verifying solutions across 
multiple platforms.  This 

results in an incredible amount 
of wasted time that could be 

spent learning!

Solution Scout allows students 
to see side-by-side answers 

from multiple LLMs alongside 
Chegg’s solution, but what’s 

really important is that Chegg 
compares and contrasts the 

solutions, providing students a 
massive time save and value
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New Products – Practice and Exam Prep, Personalized for Each Student 

We launched an updated feature set 
for practice and exam preparation, 

personalized for each student. 67% of 
students report that they do not have 

adequate practice resources when 
preparing for exams. Monthly, our 

platform collects more than 3 billion 
data interaction points, which 
enables us to customize and 

personalize this experience. Along 
with our personalization, students 

can change the difficulty and format 
of questions – whether they want to 

learn via flashcards, multiple choice, 
or word problems. 
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Chegg Delivers Positive Learner Outcomes

Learn & 
Understand

90%
Say that Chegg helps 

them learn their 
coursework. And 90% 
say Chegg helps them 
better understand the 

concepts they are 
studying in school. 

More Efficient

90%
Say that they work 

more efficiently when 
they use Chegg to 
understand their 

coursework.

Help When You 
Need It

91%
Say that Chegg helps 
them figure it out if 

they get stuck or have 
a question when their 

instructor is not 
available.

Better Grades

91%
Say they get better 

grades when they use 
Chegg to understand 

coursework.

Source: Results reflect a Chegg online survey conducted among a random sample of U.S. Chegg Study and Chegg Study Pack customers that used Chegg Study or Chegg Study Pack in Q2 2024 and Q3 2024. 
Respondent base (n=712) among approximately 1,039,954 invites where each respondent will be entered into a drawing to win 1 of 10 $300 e-gift cards. Data shows top 2 box (Agree/strongly agree). Sample 
size represents this population of customers within a margin of error of 3.67% at 95% confidence. Survey responses are not a guarantee of any particular results as individual experiences may vary. Survey 
fielded between Sep 09,24 – Oct 03,24

Build Confidence

85%
Say that Chegg helps 

build confidence 
before an exam.
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Chegg’s Core Market is 15M US College Students 

• Satisfiers’ main goal in school is just to 
pass their classes. They struggle with 
low confidence and motivation, which 
can lead them to procrastinate more 
than other students.

Satisfiers
Goal: pass their classes

18%

• Achievers’ main gool in school is to get 
very high grades. They have a lot of 
anxiety around their grades and are 
taking particularly difficult classes, like 
those in STEMB. 

Achievers
Goal: Get a high grade

39%

• Knowledge Seekers' main goal in their 
classes is to understand.

• Knowledge seekers need help 
efficiently preparing for exams and 
with time management to help 
balance their courses with outside 
responsibilities. 

Knowledge Seekers
Goal: Gain a deep understanding

44%

~83% of US College Market = 15M Students* 
• National clearinghouse research  (Published date Jan 23, 2025). Link: https://nscresearchcenter.org/current-term-enrollment-estimates/
• We have defined three goal-based personas based on an analysis of ~1500 students. 

https://nscresearchcenter.org/current-term-enrollment-estimates/
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Majority of U.S. College Students are taking STEM-B Courses

Source: Consumer Insights Oct 2023. Dynata Sample US College students n= 895.
STEM-B = Science, Tech, Engineering, Math, or Business

61%
STEM-B Major

21%
Not STEM-B 

Major but taking 
STEM-B Courses

18%
No STEM-B
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Chegg Serves Students of Diverse 
Backgrounds

 28% First generation

 23% Family income <$20k

 53% Minorities

 61% Female

 26% Over 25 years old

 5% work Full-Time / 33% Part-Time

Source: Chegg Consumer Insights, Oct 2023, Quarterly Marketing Tracker. Chegg Services users in the past 3 months (College n=284), including Chegg.com, 
Mathway, Easybib, CiteThisforMe, BibMe, Citation Machine, Busuu, and Thinkful.
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Financial Highlights: Q4 2024 Revenue and Subscribers

 The year-over-year decrease in Subscription Services Revenue was primarily due to a 21% decrease in Subscription 
Services Subscribers and a 3% decline in ARPU. The Subscription Services ARPU decline was primarily driven by a 
temporary dip in our monthly retention rate in November and December, which has since returned to historical norms. 
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Financial Highlights: Q4 2024 Adj. EBITDA Margin, Free Cash Flow, and CapEx

Adjusted EBITDA and Free Cash Flow are non-GAAP measures. Reconciliations of Net Income (loss) to Adjusted EBITDA and Net Cash Provided by Operating Activities to Free Cash Flow are set 
forth in the appendix. CapEx includes PP&E and net textbook purchases.
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 Q4-24 free cash flow was $4.8 million, despite incurring approximately $25 million in cash outlays related to 
employee severance from our two restructurings in which we laid off more than 700 employees, as well as the 
Pearson legal settlement. 

 As anticipated, we expect another $11 million in cash restructuring payments, with a significant portion to be 
incurred in Q1. 
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Capital Expenditures

Graph does not include textbook liquidations of ($9.8) million in Q2-23. 

 As we harness the power of AI, Q4-24 CapEx content costs were down 56% year-over-year, while the number of 
questions asked increased 2%.  
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Content Software Dev and AI PP&E Textbooks Total CapEX
millions
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Balance Sheet

 In Q4, we opportunistically repurchased 
$116.6 million in aggregate principal 
amount of our 2026 convertible notes at a 
$20 million discount to par
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Business Outlook

(1) Non-GAAP financial measure.
See appendix for reconciliation of a) Net Income to EBITDA and Adjusted EBITDA, b) Forward-Looking Net Loss to EBITDA and Adjusted EBITDA, and c) Net Cash Provided by Operating 
Activities to Free Cash Flow.  CapEx includes purchases of property and equipment. 

Q4 2024 Results Q1 2025 Guidance

Total Net Revenue $143m $114m - $116m

Subscription Services Revenue $129m $104m - $106m

Gross Margin % 68% 66%-67%

Adjusted EBTIDA1 $37m $13m - $14m

CapEx $13m

Free Cash Flow1 $5m
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Chegg’s Approach to ESG: Our Six Pillars

We are focused on sustainable 
operations. We owe it to 

customers, employees, and society 
to use environmentally sound 

practices.

We foster an environment 
centered on respect, where
diversity and inclusion are 

celebrated, and employees can 
develop and advance their careers.

We support nonprofits who focus 
on causes we are passionate 

about, such as education, food 
insecurity, and mental health.

We hold ourselves to the highest 
ethical standards and strive for full 
regulatory compliance, including 
data protection, cybersecurity, 

and responsible marketing.

We help learners succeed by 
providing the type of help they 
need, when they need it, in the 
format they want to receive it.

Corporate governance is part of 
our culture, including honoring 
our ethical obligations to our 
employees, customers and 

shareholders.

Check out our annual ESG Report !!

 Chegg is rated AAA for ESG by 
MSCI, their highest ESG rating

 We are pleased to share our 
recognition as a company 
committed to sustainability in 
our industry and we are 
honored to be included in this 
year’s S&P Global Sustainable 
Yearbook.

More details & recognition on our ESG site

Public 
Recognition

Operate 
Sustainably

Focus on 
People

Give 
Back

Act 
Responsibly

Help Learners

Govern 
Effectively

Please also see our ESG website for additional information and detailed disclosures 

https://s21.q4cdn.com/596622263/files/doc_downloads/2024/06/chegg-2023-esg-report.pdf
https://www.spglobal.com/esg/csa/yearbook/
https://www.spglobal.com/esg/csa/yearbook/
https://investor.chegg.com/esg/default.aspx
https://investor.chegg.com/esg/default.aspx
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Appendix
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Reconciliation of Net (Loss) Income to EBITDA and Adjusted EBITDA
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Reconciliation of Net Income (Loss) to EBITDA and Adjusted EBITDA
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Reconciliation of Forward-Looking Net Loss to EBITDA and Adjusted EBITDA
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Reconciliation of Net Cash Provided by Operating Activities to Free Cash Flow 
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Reconciliation of Net Cash Provided by Operating Activities to Free Cash Flow 
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