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Forward-Looking Statements / Regulation G

"

This presenlalion conlains a number ol lorward-looking slalements wilhin Lhe meaning ol the Privale Securilies Liligalion Relorm Acl ol 1995, Forward-looking slalemenls can be idenlilied by he lacl thal they do nol relale
slriclly lo hislorical or current lacls. The use ol words such as “anlicipales,” “expecls,” “inlends,” “plans,” “conlident Lhal" and *believes,” among olhers, generally idenlily lorward-looking slalemenls. These lorward-looking
statements are based on currently available operating, financial, economic and other information and assumptions, and are subject to a number of significant risks and uncertainties. A variety of factors, many of which are
beyond our control, could cause actual future results to difter materially from those projected in the forward-looking statements, d are currently, and in the future may be, amplified by the COVID-19 pandemic. Specific factors
that might cause such a ditterence include, but are not limited to: (i) potential impacts of and uncertainty regarding the COVID-19 pandemic (and actions taken in response Lo it by governments, bushesses, and individuals) on
our business operations, financial results and financial position and on the global economy, including its impact on our sales; (i) Mattel's ability to design, develop, produce, manufacture, source, ship, and distribute products on
a timely and cost-etlective basis; (i) sutticient interest in and demand for the products and entertainment we olfer by retail customers and consumers Lo profitably recover Mattel’s cosls; (iv) downtums in economic conditions
attecting Mattel's markets which can negatively impact retail customers and consumers, and which can result in lower employment levels and lower consumer disposable income and spending, including lower spending on
purchases of Matlel's products; (v) other factors which can lower discretionary consumer spending, such as higher costs for fuel and food, drops in the value of homes or other consumer assels, and high levels of consumer
debt; (vi) potential ditficulties or delays Mattel may experience in implementing cost savings and elficiency enhancing initiatives; (vii) other economic and public health conditions or regulatory changes in the markets in which
Mattel and its customers and suppliers operate, which could create delays or increase Matlel's costs, such as higher commadily prices, labor costs or transportation costs, or outbreaks of disease; (viii) currency fluctuations,
including movements in foreign exchange rates, which can lower Mattel's net revenues and eamnings, and significantly impact Mattel's cosls; (ix) the concentration of Mattel’s customers, potentially increasing the negative
impact to Mattel of ditliculties experienced by any of Mattel's customers, such as bankruplcies quidations or a general lack of success, or changes in their purchasing or selling pattems; (x) the inventory policies of Mattel's
refail customers, as well as the concentration of Mattel's revenues in the second half of the year, which coupled with reliance by retailers on quick response inventory management techniques increases the risk of
underproduction, overproduction, and shipping delays; (xi) legal, reputational, and financial risks related to security breaches or cyberatlacks; (xii) work disruptions, which may impact Mattel’s ability to manufacture or deliver
produclin a limely and cosl-elleclive manner; (xiii) Lhe impacl ol compelilion on revenues, margins, and olher aspecls ol Mallel's business, including the ability Lo oller producls which consumers choose o buy inslead of
competitive products, the ability to secure, maintain, and renew popular licenses from licensors of entertainment properties, and the ability to attract and retain talented emplovees; (xiv) the risk of product recalls or product
liability suits and costs associated with product safety regulations; (xv) changes in laws or regulations in the United States and/or in other major markets, such as China, in which Mattel operates, including, without limitation,
with respect to taxes, tariffs, trade policies, or product safety, which may increase Mattel's product costs other costs of doing business, and reduce Mattel’s earnings; (xvi) failure to realize the planned benefits from any
investments or acquisitions made by Mattel, (xvii) the impact of other market conditions or third party actions or approvals, including that result in any significant failure, inadequacy, or interruption from vendors or outsourcers,
which could reduce demand for Mattel's products, delay or increase the cost of implementation of Mattel's programs, or alter Matlel's actions and reduce actual results; (xviii) chang n financing markets or the inability of
Mattel to obtain financing on attractive terms; (xix) the impact of litigation, arbitration, or regulatory decisions or settlement actions; (xx) uncertainty from the expec discontinuance of LIBOR and transition to any other interest
rate benchmark; and (xxi) other risks and uncertainties as may be described in Mattel's periodic filings with the Securities and B nge Commission, including the “Risk Factors” section of Mattel's Annual Report on Form 10K
tor the fiscal year ended December 31, 2020, as well as in Mattel's other public statements. Mattel does not update forward-looking statements and expressly disclaims any obligationto do so, except as required by law.
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&

To supplement our financial results presented in accordance with generally accepted accounting principles in the United States (“GAAP"), Mattel presents certain non-GAAP financial measures within the meaning of Reg
G promulgated by the Securities and Exchange Commission. The non-GAAP financial measures that Mattel uses in this presentation may include Adjusted Gross Profit, Adjusted Gross Margin, Adjusted Cther Selling and
Adminislralive Expenses, Adjusled Operaling Income (Loss), Adjusled Operaling Income (Loss) Margin, Adjusled Eamnings (Loss) Per Share, eamings belore inleresl expense, laxes, deprecialion and amorlizalion (“EBITDA",
Adiusted EBITDA, Laverage Ratio (Debt/Adjusted EBITDA), Free Cash Flow, Free Cash Flow Conversion, and constant currency. Mattel uses these measures to analyze its continuing operations and to monitor, asscss and
identify meaningful trends in its operating and financial performance, and cach is discussed below. Mattel belicves that the disclosure of non-GAAP financial measures provides uscful supplemontal information to investors to be
able 1o belle s performance and certain components of Malle sults. The sures are nol, and should not be viewed as, substitutes for GAAP financial measurcs and may not be comparable
similarly-fitled measures used by other companics. Recongiliations of the non-GAAP financial measures to the most directly comparable GAAP financial measures are attached to our Fobruary 9, 2021 camings rclcasc (as
oxhibits) and carnings slide presentation (as an appendix), which are available on Mattel's Investor Relations website at hittps:/mattel.ges-wob.com/financial-information/quartcrly-results. A reconciliation of Mattel's non-GAAP
financial measures on a forward-looking basis, including Net Sales on a constant currency basis, Adjusted Gross Margin, Adjusted Cperating Income Margin, and Adjusted EBITDA, is not available without unrcasonable offort.
Mattel is unable to predict with sufficient certainty items that would be axcluded from the corresponding GAAP measure, including the cffect of forcign currency oxchange rate fluctuations, unusual gains and losscs or
and severance and restructuring charges, due to the unpredictable nature of such items, which may have a significant impact on Mattel's GAAP measures. In addition, Mattol prosonts changes in gross billings, a koy
performance indicator, as a metric for comparing its aggregate, categorical, brand, and geographic results to highlight significant trends in M
records the details of sales adjustments in its financial accounting systems at the time of sale, such sa

lation
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https://mattel.gcs-web.com/financial-information/quarterly-results

Ynon Kreiz

Chairman and Chief Executive Officer
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2020
A Look Back
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2020 Look Back @

Growth in
Net Sales
Two Consecutive
Years ‘e
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2020 Look Back

Q4 Growth in M
All 3 Power ~=mih

Brands

fisher-price
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2020 Look Back @

Q4 Growth in
6 out of 7
Categories

2020 Look Back @

Q4 Growth in
all 4
Regions
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2020 Look Back @

Outperformed
the Industry in Q3,
Q4 and Full Year
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2020 Look Back @

ITPS
Manufacturer
US and
Globally

fisher-price #
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2020 Look Back @

Improved Profitability

Adjusted Gross Margin
Improving Over10
Consecutive Quarters

Highest Adjusted
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Reinvigorated
Culture
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~ Strategy Is
> Paying Off
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Mattel Strategy @

SHORT-TO-MID TERM MID-TO-LONG TEm
RESTORNG : REGANNG | 5 OAPTURNG
PROFITABlLlT‘I TOPLINE GROWTH FULL VALUE OF [P

v N

ONLINE RETAIL

=
KE$HA‘PE GROW POWEIZ EX‘PANP BRA-NP FIZA-NOHISE /
O‘PEIZA‘HONS ERA-NDS ‘PORTFOLlO MA-NA-GEMENT ¢ E-COMMERCE

v
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&
Transform into an
IP-Driven High
Performing Toy
Company

16
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Mattel 2017-2020

Key Financial Metrics

Net Sales

YOY % Change
Constant Currency

1%
-10%

2017 2018 2019 2020

Adj. Gross Margin

As % of Net Sales
Actual FX

49.1%

44.9%

9
37.8% 40.1%

2017 2018 2019 2020

* Excludes the impact of debt issuance and debt discount

Trends 2015-2020 https: mattel.

Adj. Operating Income

$ in millions
Actual FX
$448

9 3%
1% | $156 .

-$113
-$203

2017 2018 2019 2020

Adj. Ol Margin
As % of Net Sales
Actual FX
9.8%
3.5%
- 0/
a2 2%

2017 2018 2019 2020

<

Adj. EBITDA Free Cash Flow
$ in millions $ in millions
Actual FX Actual FX
$719
$167
$453 $65
$200
$126 $180
-$325
2017 2018 2019 2020 2017 2018 2019 2020
Adj. EPS Leverage Ratio
$ Debt / Adj. EBITDA *
Actual FX $0.54
25.0
-$0.30 >
64 40
$120 -$1.15
2017 2018 2019 2020 2017 2018 2019 2020

Source: Mattel Form 8-K filed 2/9/2021 (including Non-GAAP/KP! Glossaty and Reconciliations); Mattel Financial History Annual and Quarterly
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Key Strategic Drivers

$1 Billion
in Cost Savings
Through 2020

<

18
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Optimizing
for Growth

$250M Additional
Savings by 2023

Key Strategic
Drivers




Key Strategic Drivers @

e

Global Polls

Category & -

Structure Action Figuros

Challenger Games
Plush/Other

21

Key Strategic Drivers @

Commercial
Alignment

22
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Key Strategic Drivers

Supply Chain
Strategic E
Asset

e

Key Strategic Drivers

. 220/
Flagship
Franchises =&

e
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Key Strategic Drivers

New
White Space

25

Key Strategic Drivers

Momentum In
Turnaround
Brands

THOMAS
& FRIENDS

<X AmericanGirl

MEGA

26
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Key Strategic Drivers

FQB?SNEP

UNIVERSAL,

St rat e g i C nicxelodeon
Partnerships

" Microsoft

(Nintendo)

e

The Mattel
i Playbook

8% is Working!
-
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2021 Guidance

Topline Growth
Mid-Single Digit %

Adjusted EBITDA
$775-800M

e

2022 and 2023 Goals

Topline Growth
Mid-Single Digit %
In 2022 and 2023
Adjusted Operating

Income Margin
Mid-Teens by 2023
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Mattel Strategy @

([ SHORT TERM ] MID-TO-LONG TERM
IMPROVING :& . AGGELERATING . CAPTURNG
PROFTABIITY > TOPLINE GROWTH FULL VALUE OF tp

GROW POWER
BRANDS

A
0PTIMIZE EXPP(ND BRAND FRANCHISE ONLINE RETAIL
IZPcTIONS POlZTFOLIO MP(NP(GEMENT ¢ E-COMMERCE

Transforming Mattel into an IP-driven,
High-performing Toy Company

31

Positioned to
~. Accelerate Topline
,'/- ~ Growth and Increase
3 Market Share

32
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Strong
Foundation
for Continued
Profitability "8
Improvement ‘

33

®

Appendix

34
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MATTEL, INC. AND SUBSIDIARIES

Reconciliation of Non-GAAP Financial Measures

SUPPLEMENTAL FINANCIAL INFORMATION (Unaudited)™?

RECONCILIATION OF GAAP AND NON-GAAP FINANCIAL MEASURES

(In millions, except per share information)

Net Sales

Net Sales

Sales Adjustments®
Gross Billings

Net Sales
% Change
Impact of Currency in %
Constant Currency % Change

Gross Profit

Gross Profit, As Reported

Gross Margin

Adjustments:

Asset Impairments
Sewerance and Restructuring Expenses
Inclined Sleeper Product Recalls

Gross Profit, As Adjusted

Adjusted Gross Margin

* Amounts may not foot due to rounding.

2017 2018 2019 2020 2020 vs 2019 2020 vs 2017
4,881.5 45148 45046 4,583.7
632.6 560.7 560.0 554.2
5514.1 50755 5064.6 5137.8
-10% -8% 0% 2%
0% -1% -1% -1%
-10% -T% 1% 3%
1,824.6 1,798.7 1,980.8 2,243.6
37.4% 39.8% 44.0% 48.9% +490 bps +1150 bps
20.6 5.8 -
- 5.7 18.6 5.7
- - 21.7 -
1,8452 1,810.2 2,021.1  2,249.3
37.8% 40.1% 44.9% 49.1% +420 bps +1130 bps

2 For further detail refer to Exhibits and Reg G for the respective periods.
* sales Adjustments are not allocated to individual products. As such, Net Sales are not presented on a categories or brand level.

"
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MATTEL, INC. AND SUBSIDIARIES

Reconciliation of Non-GAAP Financial Measures

SUPPLEMENTAL FINANCIAL INFORMATION (Unaudited)™?

RECONCILIATION OF GAAP AND NON-GAAP FINANCIAL MEASURES

(In_millions, except per share information)

Operating Income (LOSS)
Operating Income (Loss), As Reported
Operating Income (Loss) Margin
Adjustments:
Asset Impairments
Non-recurring Executive Compensation
Sewerance and Restructuring Expenses
Inclined Sleeper Product Recalls
Sale of Assets
Operating Income (Loss), As Adjusted
Adjusted Operating Income (Loss) Margin

Earnings Per Share

Net (Loss) Income Per Common Share, As Reported

Adjustments:
Asset Impairments
Non-recurring Executive Compensation
Severance and Restructuring Expenses
Inclined Sleeper Product Recalls
Venezuela Matters
Tax Effect of Adjustments
Tax Items

Net Income (Loss) Per Common Share, As Adjusted

1 Amounts may not foot due to rounding.

2017 2018 2019 2020 2020 vs 2019
(3357)  (2343) 39.2 380.9 871%
-6.9% -5.20% 0.9% 8.3%
56.3 11.9 25.9 -
113 1.0 - -
65.1 109.8 59.1 40.6
- - 32.0 26.2
- (1.4) - -
(203.0) __ (113.0) 156.2 447.6 187%
4.2% 2.5% 3.5% 9.8%
3.07) (1.55) (0.62) 0.36 nim
0.16 0.03 0.07 -
0.03 - - -
0.19 032 017 0.12
- - 0.09 0.07
0.17 - - -
(0.03) (0.01) (0.02) (0.01)
1.34 0.05 - -
(1.20) (1.15) (0.30) 0.54 nim

2 For further detail refer to Exhibits and Reg G for the respective periods.

"

36
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Reconciliation of Non-GAAP Financial Measures

4
MATTEL, INC. AND SUBSIDIARIES
SUPPLEMENTAL FINANCIAL INFORMATION (Unaud\(ed]‘ 2
RECONCILIATION OF GAAP AND NON-GAAP FINANCIAL MEASURES
In millions, except per share information 2017 2018 2019 2020 2020 vs 2019
EBITDA and Adjusted EBITDA
MNet (Loss) Income, As Reported (1,054 6) (5333)  (2135) 1266 n/m
Adjustments:
Interest Expense 105.2 1819 2010 1983
Provision for Income Taxes 5533 116.2 552 686
Depreciation 2408 2328 2044 161.0
Amortization 339 391 40.1 389
EBMTDA {121.3) B8 2873 5835
Adjustments:
Asset Impairments 56.3 189 259 -
Share-based Compensation 671 439 56.0 602
Severance and Restructuring Expenses 651 104.1 520 391
Inclined Sleeper Product Recalls - - 320 262
Sale of Assats. - (1.4) - -
Wenezuels Matters 59.0 - - -
Adjusted EBTDA 126.2 2002 453.1 719.0 59%
Leverage Ratio (Debt / Adjusted EBITDA)
Long-term debt 28731 28517 28468 28547
Current portion of long-term debt 2500 - - -
Short-term borrowings. - 42 - 1.0
Adjustments:
Debt issuance costs and debt discount 269 433 532 453
Debt 3,150.0 29042 2,900.0 2,901.0
Debt / Net Income (Loss) (3.0)x (54 (136)x 229%
Leverage Ratio (Debt / Adjusted EBITDA) 25.0x 14.5x B.4x £.0x
Free Cash Flow
MNet Cash Flows (Used For) Provided by Operating Activities (276) (27.3) 181.0 2885
Capital Expenditures. (297.2) (152 4) (116.4) (1216)
Free Cash Flow (324.8) (179.7) B4.6 166.9
Free Cash Flow Conversion
Operating Cash Flow / Net Income (Loss) nim 228%
Free Cash Flow Conversion (Free Cash Flow / Adjusted EBTDA) 14% 23%
! Amounts may not foot due to rounding.
For further detail refer to Exhibits and Reg G for the respactive periods.
37
Reconciliation of Non-GAAP Financial Measures
4

MATTEL, INC. AND SUBSIDIARIES

SUPPLEMENTAL FINANCIAL INFORMATION (Unaud\ted)l‘z

Gross Billings

Net Sales
% Change
Impact of Currency in %
Constant Currency % Change

Gross Profit

Gross Profit, As Reported

Gross Margin

Adjustments:

Sewerance and Restructuring Expenses
Inclined Sleeper Product Recalls

Gross Profit, As Adjusted

Adjusted Gross Margin

Operating Income (Loss]
Operating Income (Loss), As Reported
Adjustments:
Asset Impairments
Sewerance and Restructuring Expenses
Inclined Sleeper Product Recalls
Operating Income (Loss), As Adjusted

* Amounts may not foot due to rounding.

RECONCILIATION OF GAAP AND NON-GAAP FINANCIAL MEASURES

713.2
48.4%

259

2 For further detail refer to Exhibits and Reg G for the respective periods.
% sales Adjustments are not allocated to individual products. As such, Net Sales are not presented on a categories or brand level

(In millions, except per share information) Q42019 Q4 2020
Net Sales

Net Sales 1,625.8
Sales Adjustments® 209.1

10%
0%
10%

835.2
51.4%

Q4 2020 vs Q4 2019

+300 bps

+250 bps

185%

88%

38
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Reconciliation of Non-GAAP Financial Measures

MATTEL, INC. AND SUBSIDIARIES

"

SUPPLEMENTAL FINANCIAL INFORMATION (Unaudited)™?
RECONCILIATION OF GAAP AND NON-GAAP FINANCIAL MEASURES

(In_millions, except per share information) Q4 2019 Q4 2020 Q4 2020 vs Q4 2019
Earnings Per Share
Net (Loss) Income Per Common Share, As Reported 0.00 0.37 n/m
Adjustments:
Asset Impairments 0.07 -
Sewverance and Restructuring Expenses 0.04 0.02
Inclined Sleeper Product Recalls 0.01 0.02
Tax Effect of Adjustments 0.01) -
Net (Loss) Income Per Common Share, As Adjusted 0.11 0.40 264%

EBITDA and Adjusted EBITDA

Net (Loss) Income, As Reported 0.2 130.5 n/m
Adjustments:
Interest Expense 60.2 49.3
Provision (Benefit) for Income Taxes 9.0 21.8
Depreciation 48.2 40.9
Amortization 10.0 9.5
EBITDA 127.5 252.1
Adjustments:

Asset Impairments

Share-based Compensation

Severance and Restructuring Expenses

Inclined Sleeper Product Recalls
Adjusted EBITDA

20.2

53%

* Amounts may not foot due to rounding.
2 For further detail refer to Exhibits and Reg G for the respective periods.
3 sales Adjustments are not allocated to individual products. As such, Net Sales are not presented on a categories or brand level.
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Reconciliation of Non-GAAP Financial Measures

MATTEL, INC. AND SUBSIDIARIES

"

GROSS BILLINGS® (Unaudited)®
SUPPLEMENTAL KEY PERFORMANCE INDICATOR

In millions, except per share information: 2020
Worldwide Gross Billings:

Net Sales 4,583.7
Sales Adjustments® 554.2

Gross Billings

Worldwide Gross Billings by Categories:

Dolls 1,886.4
Infant, Toddler and Preschool 1,149.7
Vehicles 1,110.0
Action Figures, Building Sets, Games, and Other 991.6

Gross Billings

Worldwide Gross Billings by Top 3 Power Brands:

Barbie 1,350.1

Hot Wheels 954.2

Fisher-Price and Thomas & Friends 1,065.5

Other 1,768.0
Gross Billings

North America Segment Gross Billings:

Net Sales 2,424.6
Sales Adjustments® 163.2
Gross Billings 2,587.8

* Gross Billings represent amounts invoiced to customers. It does not include the impact of sales adjustments, such
as trade discounts and other allowances. Mattel presents changes in gross billings as a metric for comparing its
aggregate, categorical, brand, and geographic results to highlight significant trends in Mattel's business

2 Amounts may not foot due to rounding.

% Sales Adjustments are not allocated to individual products. As such, Net Sales are not presented on a categories or
brand level.

40
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Reconciliation of Non-GAAP Financial Measures

MATTEL, INC. AND SUBSIDIARIES

"

GROSS BILLINGS! (Unaudited)?
SUPPLEMENTAL KEY PERFORMANCE INDICATOR

In millions, except per share information 2020

Total International Region Gross Billings

EMEA
Net Sales 1,129.7
Sales Adjustments® 247.4
Gross Billings 1,377.1

Latin America
Net Sales 455.2
Sales Adjustments® 82.2
Gross Billings

Asia Pacific
Net Sales 3158
Sales Adjustments® 53.2
Gross Billings 369.0

American Girl Segment Gross Billings:
Net Sales
Sales Adjustments®

Gross Billings

* Gross Billings represent amounts invoiced to customers. It does not include the impact of sales adjustments, such
as trade discounts and other allowances. Mattel presents changes in gross billings as a metric for comparing its
aggregate, categorical, brand, and geographic results to highlight significant trends in Mattel's business.

2 Amounts may not foot due to rounding.

3 sales Adjustments are not allocated to individual products. As such, Net Sales are not presented on a categories
or brand level.
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Glossary of Non-GAAP Financial Measures & Key Performance Indicator
NON-GAAP FINANCIAL MEASURES

To supplement our financial results presented in accordance with generally accepted accounting principles in the United States ("GAAP"), Mattel presents certain non-GAAP financial measures within the meaning
of Regulation G promulgated by the Securities and Exchange Commission. The non-GAAP financial measures that Mattel uses in this presentation may include Adjusted Gross Profit, Adjusted Gross Margin,
Adjusted Cther Selling and Administrative Expenses, Adjusted Operating Income (Loss), Adjusted Operating Income (Loss) Margin, Adjusted Eamnings (Loss) Per Share, earnings before interest expense, taxes,
depreciation and amortization (‘EBITDA”), Adjusted EBITDA, Leverage Ratio (Debt/Adjusted EBITDA), Free Cash Flow, and constant currency. Mattel uses these measures to analyze its continuing operations and
to monitor, assess, and identify meaningful trends in its operating and financial performance, and each is discussed below. Mattel believes that the disclosure of non-GAAP financial measures provides useful
supplemental information to investors to be able to better evaluate ongoing business performance and certain components of Mattel's results. These measures are not, and should not be viewed as, substitutes
for GAAP financial measures and may not be comparable to similarly-titled measures used by other companies.

Adjusted Gross Profit and Adjusted Gross Margin

Adjusted Gross Profit and Adjusted Gross Margin represent reported Gross Profit and reported Gross Margin, respectively, adjusted to exclude severance and restructuring expenses and the impact of the
inclined sleeper product recalls. Adjusted Gross Margin represents Mattel's Adjusted Gross Profit, as a percentage of Net Sales. Adjusted Gross Profit and Adjusted Gross Margin are presented to provide
additional perspective on underlying trends in Mattel's core Gross Profit and Gross Margin, which Mattel believes is useful supplemental information for investors to be able to gauge and compare Mattel's current
business performance from one period to another,

Adjusted Other Selling and Administrative Expenses

Adjusted Cther Selling and Administrative Expenses represents Mattel's reported Cther Selling and Administrative Expenses, adjusted to exclude severance and restructuring expenses, the impact of the inclined
sleeper product recalls, and the impact of asset impairments, which are not part of Mattel's core business. Adjusted Other Selling and Administrative Expenses is presented to provide additional perspective on
underlying trends in Mattel's core other selling and administrative expenses, which Mattel believes is useful supplemental information for investors to be able to gauge and compare Mattel's current business
performance from one period to another.

Adjusted Operating Income (Loss) and Adjusted Operating Income (Loss) Margin

Adjusted Operating Income (Loss) and Adjusted Cperating Income (Loss) Margin represent reported Operating Income (Loss) and reported Operating Income (Loss) Margin, respectively, adjusted to exclude
severance and restructuring expenses, the impact of the inclined sleeper product recalls, and the impact of asset impairments, which are not part of Mattel’s core business. Adjusted Operating Income (Loss)
Margin represents Mattel's Adjusted Operating Income (Loss), as a percentage of Net Sales. Adjusted Operating Income (Loss) and Adjusted Operating Income (Loss) Margin are presented to provide additional
perspective on underlying trends in Mattel's core operating results, which Mattel believes is useful supplemental information for investors to be able to gauge and compare Mattel's current business performance
from one period to another.

Adjusted Earnings (Loss) Per Share

Adjusted Eamings (Loss) Per Share represents Mattel's reported Diluted Earnings (Loss) Per Common Share, adjusted to exclude severance and restructuring expenses, the impact of the inclined sleeper product
recalls, and the impact of asset impairments, which are not part of Mattel's core business. The aggregate tax effect of the adjustments is calculated by tax effecting the adjustments by the current effective tax
rate, adjusting for certain discrete tax items, and dividing by the reported weighted-average number of common shares. Adjusted Eamings (Loss) Per Share is presented to provide additional perspective on
underlying trends in Mattel's core business. Mattel believes it is useful supplemental information for investors to gauge and compare Mattel's current earnings results from one period to another. Adjusted Eamings
(Loss) Per Share is a performance measure and should not be used as a measure of liquidity

EBITDA and Adjusted EBITDA

EBITDA represents Mattel's Net Income (Loss), adjusted to exclude the impact of interest expense, taxes, depreciation, and amortization. Adjusted EBITDA represents EBITDA adjusted to exclude share-based
compensation, severance, and restructuring expenses, the impact of the inclined sleeper product recalls, and the impact of asset impairments, which are not part of Mattel's core business. Mattel believes EBITDA
and Adjusted EBITDA are useful supplemental information for investors to gauge and compare Mattel's business performance to other companies in its industry with similar capital structures. The presentation of
Adjusted EBITDA differs from how Mattel calculates EBITDA for purposes of covenant compliance under the indenture goveming its 8.75% senior notes due 2025, the indenture governing its 5.875% senior notes
due 2027, and the syndicated facility agreement goveming its senior secured revolving credit facilities. Because of these limitations, EBITDA and Adjusted EBITDA should not be considered as measures of
discretionary cash available to invest in the growth of Mattel's business. As a result, Mattel relies primarily on its GAAP results and uses EBITDA and Adjusted EBITDA only supplementally.

42
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Glossary of Non-GAAP Financial Measures & Key Performance Indicator

NON-GAAP FINANCIAL MEASURES

Free Cash Flow and Free Cash Flow Conversion

Free Cash Flow represents Mattel's net cash flows from operating activities less capital expenditures. Free Cash Flow Conversion represents Mattel's free cash flow divided by adjusted EBITDA. Mattel believes
Free Cash Flow and Free Cash Flow Conversion are useful supplemental information for investors to gauge Mattel's liquidity and performance and to compare Mattel's business performance to other companies
in our industry. Free Cash Flow does not represent cash available to Mattel for discretionary expenditures.

Leverage Ratio (Debt / Adjusted EBITDA)

The leverage ratio is calculated by dividing Debt by adjusted EBITDA. Debt represents the aggregate of Mattel's current portion of long-term debt, short-term borrowings, and long-term debt, excluding the
impact of debt issuance costs and debt discount. Mattel believes the leverage ratio is useful supplemental information for investors to gauge trends in Mattel’s business and to compare Mattel's business
performance to other companies in its industry.

Constant Currency

Percentage changes in results expressed in constant currency are presented excluding the impact from changes in currency exchange rates. To present this information, Mattel calculates constant currency
information by translating current period and prior period results for entities reporting in currencies other than the US dollar using consistent exchange rates. The constant currency exchange rates are
determined by Mattel at the beginning of each year and are applied consistently during the year. They are generally different from the actual exchange rates in effect during the current or prior period due to
volatility in actual foreign exchange rates. Mattel considers whether any changes to the constant currency rates are appropriate at the beginning of each year. The exchange rates used for these constant
currency calculations are generally based on prior year actual exchange rates. The difference between the current period and prior period results using the consistent exchange rates reflects the changes in the
underlying performance results, excluding the impact from changes in currency exchange rates. Mattel analyzes constant currency results to provide additional perspective on changes in underlying trends in
Mattel's operating performance. Mattel believes that the disclosure of the percentage change in constant currency is useful supplemental information for investors to be able to gauge Mattel's current business
performance and the longer-term strength of its overall business since foreign currency changes could potentially mask underlying sales trends. The disclosure of the percentage change in constant currency
enhances investor's ability to compare financial results from one period to another.

2021 Guidance

Areconciliation of Mattel's non-GAAP financial measures on a forward-looking basis, including Net Sales on a constant currency basis, Adjusted Gross Margin, Adjusted Operating Income Margin, and Adjusted
EBITDA, is not available without unreasonable effort. Mattel is unable to predict with sufficient certainty items that would be excluded from the corresponding GAAP measure, including the effect of foreign
currency exchange rate fluctuations, unusual gains and losses or charges, and severance and restructuring charges, due to the unpredictable nature of such items, which may have a significant impact on
Mattel's GAAP measures.

KEY PERFORMANCE INDICATOR

Gross Billings

Gross Billings represent amounts invoiced to customers. It does not include the impact of sales adjustments, such as trade discounts and other allowances. Mattel presents changes in gross billings as a metric
for comparing its aggregate, categorical, brand, and geographic results to highlight significant trends in Mattel's business. Changes in Gross Billings are discussed because, while Mattel records the details of
such sales adjustments in its financial accounting systems at the time of sale, such sales adjustments are generally not associated with categories, brands, and individual products.
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