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Still from video:
Steve Opening w/lower thirds
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Content Media Influencers

Content
Media

Influencers
Merchandising
Collaborations+
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Content
Media

Influencers
Merchandising
Collaborations

Demand
=

Well-
Designed
Well-
Timed
Well-
Stocked
Displays
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Stores Worldwide
~500,000
Products Sold in

Source: Mattel Internal Analysis

Omnichannel
Retail Experiences
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Collaboration
Innovation
Execution

+
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Source: Influencer Backend Analytics, Creator IQ, Influential and 
Publicis 2023 Dashboards, Tubular, Cumulative Platform (TikTok, 
Instagram, YouTube) influencer campaign 2023 reports, WB Influencer 
Reports, Barbie Licensed Partner Influencer Reports.

Influencer Activations

Cumulative Social Followers

200M
~5,000
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Strategic Roadmap

L IVE  EXPER IENCES
,  D IG ITAL AND

ACCELERATE
SCALE 

PORTFOL IO
GROW

FRANCH ISE 
BRANDS

OPTIM IZE
OPERATIONS

TOYS ENTERTAINMENT

CAPTURE
FULL VALUE OF IPPROFITABLY

GROW

EVOLVE
DEMAND

CREATION
CONTENT ,  C ONSUMER

PRODUCTS

Grow IP-Driven Toy Business and Expand Entertainment Offering 
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We do not
Intend

to Follow

We
Intend
toLead

34

35



©2024 Mattel, Inc. All Rights Reserved.

12:05
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31% 40% 46% 55% 60%
Kids’ Video Viewing on Devices 

2019 2020 2021 2022 2023

Source: Nielsen

#
Dolls

#
Toy 
Vehicles

Source: Tubular Labs (#1 Total Views among Dolls and 
Vehicles Competitor Brands, FY 2023) Tubular Labs.
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12:41

Influencer Marketing
Connect with Pop Culture

Amplify Fan Engagement

Broaden Appeal
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Integrated Marketing 
Communications 

Research Societal Trends

Develop Consumer Insights

Create Media Assets

Manage Digital Content and Media

Maximize Our Social Channels

Source: “The Top 5 Brand TikToks You Need To Know About Right Now”, 
AdAge (August 10, 2024); followers and views on TikTok.

1M+
Followers

100M+
Views in 2023

The Top 5
Brand TikToks
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Giannis Antetokounmpo Teams Up With 
Nike To Celebrate 50 Years Of UNO

Source: Creator IQ, Influencer backend analytics for YouTube, 
TikTok and Instagram APIs, Tubular, and media agency reports.

10:1810:18

~1,000
Social Posts

224M
Impressions

72M
Views
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Omnichannel
Retail Marketing Team

Manages Promotional 
Collaborations 

Drives Returns
on Investments

Maximizes Features, 
Customer Media and Events

Shop Our Top 3 
Retailers
Once a Week77%

Source: Based on Numerator US receipt data.

96% Shop Our Top 3 
Retailers
Once a Month

Households

Households
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Consumers
Commerce
Community
Content
Culture
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$150

$70
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$550
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$60
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EVENT DATE: MARCH 21-22, 2024
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