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American Airlines Fuels Community Kitchens to Help
Our Nation's Culinary Workers
4/27/2020
FORT WORTH, Texas — With food banks facing record demand in the face of the coronavirus (COVID-19) pandemic,
American Airlines donated 25,000 meals to community kitchens through a partnership with the LEE Initiative’s
Restaurant Workers Relief Program.
Airline donates 25,000 meals through partnership with the LEE Initiative
FORT WORTH, Texas — With food banks facing record demand in the face of the coronavirus (COVID-19) pandemic,
American Airlines donated 25,000 meals to community kitchens through a partnership with the LEE Initiative’s
Restaurant Workers Relief Program.
The donation, which bene ted kitchens in Chicago and Washington, D.C., marks more than 200,000 pounds of food
American has donated to local food banks, hospitals and nonpro t organizations throughout the coronavirus crisis.
Much of this food has come from the carrier’s in ight service o erings, helping community kitchens prepare to-go
meals for restaurant workers to pick up and take home.
Restaurant employees across the country continue to nd themselves working limited or no hours due to the
economic impact COVID-19 has had on the restaurant industry. The LEE Initiative’s Restaurant Workers Relief
Program was created to support these servers, chefs and sta members when they need it most.
“It’s rewarding to see companies like American Airlines care for communities by providing 25,000 meals to our
community kitchens in Chicago and Washington, D.C.,” said Chef Edward Lee, Founder, Mentor and Director of
Programming at the LEE Initiative. “I’m truly thankful that the restaurant industry is not being forgotten at a time
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when so many people across the country are experiencing hardships.”
Lee, who is also a James Beard Foundation award-winning author, has helped turn restaurants into community
kitchens with local chefs. The LEE Initiative lists all these kitchen locations on their website.
“Communities across the country have seen a rise in need for meals, and we had a surplus of food due to the
decreased demands for air travel,” said Ron DeFeo, Senior Vice President of Global Engagement for American. “The
LEE Initiative is a great example of working within communities and nonpro ts in a unique way to help provide
what they need in an unprecedented time.”
American is dedicated to nding creative ways to repurpose food and support local communities. To date, the
airline has donated:
63,000 meals to the Greater Chicago Food Depository.
26,000 meals to St. Mary’s Food Bank in Phoenix.
4,000 pounds of fresh produce to Equal Heart in Dallas.
2,900 pounds of food items to Minnie’s Food Pantry in Dallas.
10,000 food items to the Tarrant Area Food Bank in Fort Worth, Texas.
$10,000 worth of perishable goods to three local organizations in North Texas.
Download video footage
Footage of American team members delivering food items to a community kitchen in Chicago is available via
download for media use.
Download video

Let Good Take Flight
American Airlines is committed to caring for people on life’s journey and remains dedicated to addressing the
needs of di erent communities a ected by the coronavirus (COVID-19) pandemic. In cooperation with its generous
customers, American has raised more than $2.5 million to support the American Red Cross and its volunteers who
are on the frontlines of the COVID-19 pandemic. Supply kits have been provided to The Mount Sinai Hospital in
New York City; Dana-Farber Cancer Institute in Boston; and St. Jude Children’s Research Hospital in Memphis,
Tennessee, to support medical professionals on the frontlines. American provided care packages to military bases
to be shared with troops who are quarantined after returning from deployment. As a result of excess inventory due
to a reduced ying schedule, American is donating many tons of food to food banks across the country. American
team members at multiple locations, including Miami International Airport (MIA), Frankfurt am Main Airport (FRA)
and Detroit Metropolitan Airport (DTW), are sewing masks for their coworkers and members of the community.
The airline also worked with the U.S. Department of State to operate 88 repatriation ights to bring more than
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8,000 U.S. citizens home from abroad. American collected $1.2 million through UNICEF’s Change for Good program
in 2019 and recently allocated $460,000 of those funds to support COVID-19 relief e orts in Latin America.
American continues to operate cargo-only ights, transporting necessary supplies, including personal protective
equipment, to the frontlines of the COVID-19 e ort.

About American Airlines Group
American Airlines o ers customers 6,800 daily ights to more than 365 destinations in 61 countries from its hubs in
Charlotte, Chicago, Dallas-Fort Worth, Los Angeles, Miami, New York, Philadelphia, Phoenix and Washington, D.C.
With a shared purpose of caring for people on life's journey, American's 130,000 global team members serve more
than 200 million customers annually. Since 2013, American has invested more than $28 billion in its product and
people and now ies the youngest eet among U.S. network carriers, equipped with industry-leading high-speed
Wi-Fi, lie- at seats, and more in ight entertainment and access to power. American also has enhanced food and
beverage options in the air and on the ground in its world-class Admirals Club and Flagship lounges. American was
recently named a Five Star Global Airline by the Airline Passenger Experience Association and Airline of the Year by
Air Transport World. American is a founding member of oneworld®, whose members serve 1,100 destinations in
180 countries and territories. Shares of American Airlines Group Inc. trade on Nasdaq under the ticker symbol AAL
and the company's stock is included in the S&P 500. Learn more about what's happening at American by visiting
news.aa.com and connect with American on Twitter @AmericanAir and at Facebook.com/AmericanAirlines.
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