NEWS RELEASE

American Airlines and Royal Air Maroc Launch
Codeshare Agreement
12/20/2019
American Airlines has launched a reciprocal codeshare agreement with Morocco’s largest airline, Royal Air Maroc,
to add new options for travel to Morocco starting Dec. 26.
American’s customers will be able to purchase select Royal Air Maroc ights to Casablanca, Morocco (CMN), which
will provide seamless connecting service to Marrakech, Morocco (RAK). These ights are available for sale now for
travel beginning December 26. The codeshare will expand to additional cities across the African continent in early
2020.
“Royal Air Maroc is a premier African carrier and their hub in Casablanca is perfectly situated to o er our customers
convenient connections between North America and over 40 destinations throughout Africa,” said Vasu Raja,
American’s Senior Vice President of Network Strategy. “With Royal Air Maroc’s upcoming entry into the oneworld®
alliance and our recently announced service between Philadelphia and Casablanca, we are committed to creating
more opportunities for our customers to visit unique destinations in Africa.”
Beginning in early 2020, the codeshare agreement will provide American’s customers access to popular
destinations in Africa, including:
Abidjan, Cote d’Ivoire (ABJ)
Accra, Ghana (ACC)
Lagos, Nigeria (LOS)
Luanda, Angola (LAD)
Monrovia, Liberia (ROB)
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The codeshare will also allow Royal Air Maroc customers to connect to new destinations throughout American’s
domestic network beginning Dec. 26.
American will begin seasonal service to CMN June 4 as the only U.S. carrier with nonstop service to Morocco, which
will be operated three times per week. Flights are available for purchase now.

About American Airlines Group
American Airlines o ers customers 6,800 daily ights to more than 365 destinations in 61 countries from its hubs in
Charlotte, Chicago, Dallas-Fort Worth, Los Angeles, Miami, New York, Philadelphia, Phoenix and Washington, D.C.
With a shared purpose of caring for people on life's journey, American's 130,000 global team members serve more
than 200 million customers annually. Since 2013, American has invested more than $28 billion in its product and
people and now ies the youngest eet among U.S. network carriers, equipped with industry-leading high-speed
Wi-Fi, lie- at seats, and more in ight entertainment and access to power. American also has enhanced food and
beverage options in the air and on the ground in its world-class Admirals Club and Flagship lounges. American was
recently named a Five Star Global Airline by the Airline Passenger Experience Association and Airline of the Year by
Air Transport World. American is a founding member of oneworld®, whose members serve 1,100 destinations in
180 countries and territories. Shares of American Airlines Group Inc. trade on Nasdaq under the ticker symbol AAL
and the company's stock is included in the S&P 500. Learn more about what's happening at American by visiting
news.aa.com and connect with American on Twitter @AmericanAir and at Facebook.com/AmericanAirlines.
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