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Teladoc Health investment highlights

Global footprint with significant growth opportunities

Industry leader with strong competitive positioning

Accelerating utilization rates across populations

Compelling financial model

The only comprehensive virtual care delivery solution



Total Consolidated Visits (thousands)

(1) Full-year and quarter management guidance; midpoint of range, 
unless otherwise noted.

84%
Revenue CAGR

(2016-2018E)

64%
Visit CAGR
(2016-2018E)

22%
International

Revenue Q3’18

35+
Health Plan 

Clients

290+
Hospitals &

Health Systems

$1.10
Q4 2018E PEPM

~40% of Fortune 500

12,000+ 
Total Clients

125+
Countries

952  

1,463  

2,550  

2016 2017 2018E

CAGR: 64%

CAGR: 84%

68%
Gross Margin

2018E

9.4 mm
US Visit Fee
Only Lives

23.0 mm
US Paid Access

Membership



Rising costs  

Vendor fatigue  

Innovation for global workforces

Employers & Insurers

Convenience  

Financial burden  

Behavioral health

Consumers

Value-based care  

Physician shortages  

Providers

Global Reach Entrenched Distribution across ChannelsScope of Product 
Offerings

Engagement Science & 
Results

Proprietary Clinical 
Capabilities

Tech-enabled Ops at 
Scale



Only global footprint in the industry

Sunnyvale

Phoenix Dallas

Toronto

Boston

New York

Sao Paulo

Santiago



Record bookings  

Doubled population with multiple products

~100% increase in mid-market client additions(1)

+30% RFP activity

(1) Defined as 1K to 25K US Paid Members.

Record number of new clients



2018 Client wins

Long-term Partnership

Global Offering
Global Offering

Global Offering



2018 Client wins 

Significant                                    expansion

Selected to be 
the virtual care 

solution for a 

provider groupInitial pilot for 

Tricare 
launched

Selected to be 

the virtual care 

provider for a 

large 

population; 

in late stages of 

contracting

Addition of 

Expert Medical 
Services to 

distribution 

partnership 

(ASO)

Medicaid 

pilot 

launched



Expert 

advice 

Skin 

issues 

Caregiving

support 

Find 

a doctor 

Anxiety 

& depression

Surgery 

support 

Anytime, 

anywhere care

Diagnosis & 

treatment

2019: Virtual care 

becomes the first point 
of…



Common platform

Clinical quality 

Industry-leading engagement



40% 

13%

1% 

≥2 products ≥3 products ≥4 products

(1) Products include General Medical, Expert Medical Services, Behavioral Health, and Dermatology.

(2) Visits per member by product access for registered members with at least one visit YTD through November 2018.

General Medical General Medical + Behavioral

Health

General Medical + BH + Derm

Visits Per Member



(1) First year utilization measured as annualized utilization of first calendar year with eligibility. Current year utilization reflects annualized YTD 2018 through November.

1.0x   1.0x   1.0x   1.0x   
1.2x   

1.6x   1.7x   

2.4x   

2017 Cohort 2016 Cohort 2015 Cohort 2014 Cohort

1st Year Current Year (2018)



6.1% 
6.5% 

8.5% 8.5% 

9.4% 

2014 2015 2016 2017 2018E

(1) US Access Fee Only. Q4 2018E reflects midpoint of guidance range.

(2) Estimate for Q4 2018E.

(3) 2018 Full-year Management Guidance; midpoint of range.

(4) Pro forma to exclude Aetna Fully Insured, Amerigroup, and VFO.



FY 2018 Results & FY 2019 Guidance: 

late February 2019
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