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Market Focused. 
Mission Driven.

CACI serves intelligence, defense, and federal civilian 
customers in 10 market areas: Business Systems, C4ISR, 
Cyberspace, Enterprise IT, Geospatial, Healthcare, Inte-
grated Security Solutions, Intelligence, Investigation and 
Litigation Support, and Logistics and Material Readiness. 
Our solutions and services for all of these markets enhance 
our customers’ eff ectiveness in completing their missions.

Over the past year, CACI has been executing a three-part 
strategy: Th e focused, disciplined pursuit of new business 
opportunities; sustained delivery of strong project perfor-
mance to our customers; and deployment of our capital for 
new growth opportunities. Executing this strategy is already 
showing results that strengthen our fundamental growth 
mechanism. For example, our emphasis on business devel-
opment delivered a double-digit increase in contract awards 
this year over last year. 

Our dedication to providing our customers with highly 
innovative solutions led us, this past fi scal year, to the larg-
est acquisition in our history: Six3 Systems, Inc. Adding 
Six3 to our core business complements our capabilities, giv-
ing us full command of the cyber spectrum and positioning 
us as a leader in aff ordable, mission-critical national and 
tactical intelligence and C4ISR solutions and services. Six3 
is a perfect strategic and cultural fi t, bringing in a team as 
equally committed as we are to integrity and excellence in 
the way it does business.

From the back offi  ce to the front lines, CACI brings 

innovati on, integrity, and commitment to our 

customers’ most challenging missions. Our over 

50 years of experience in government service 

enables us to predict and respond to our custom-

ers’ prioriti es. We are focused on the markets 

we serve, and driven by our commitment to the 

missions our customers perform.
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Income Statement Data
(in thousands, except per share data and percents)

Year ended June 30 2014 % Change 2013

Revenue $3,564,562 (3.2% ) $3,681,990

Operating Income 257,403 (5.0% ) 270,841

Net Income 135,316 (10.8% ) 151,689
attributable to CACI

Diluted Earnings  5.38 (15.3% ) 6.35
per Share

Weighted-average  25,155   23,885
Diluted Shares

(1)

Balance Sheet Data
(in thousands, except percents)

Year ended June 30 2014 % Change 2013

Total Assets $3,359,138  34.5% $2,497,071 

Working Capital 313,262   (14,519 )

Shareholders’ Equity 1,359,166  12.6% 1,207,572 

Return on Equity 10.6%  12.8%

Re�ects classi�cation of $300 million in convertible notes due 
May 1, 2014 as a current liability.

(1)
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Th e outstanding talent, integrity, and character of CACI’s 
professionals are essential to our continued success. Every 
day they demonstrate the company-wide commitment 
to innovation, good character, and doing the right thing 
that distinguishes us in the federal market. Our company’s 
culture led to Fortune magazine naming CACI one of the 
“World’s Most Admired Companies” both in the IT Services 
industry and in the Commonwealth of Virginia, where we 
are headquartered. 

We are extremely proud, furthermore, to have been 
named one of the top companies for hiring veterans by sev-
eral major business and military publications. Most notably, 
we placed 10th in the Forbes “Top Employers for Veterans” 
rankings and third in the Military Times “Best for Vets” 
survey for 2014. At CACI, we know the talent, experience, 
and sense of duty veterans bring is vital to our customers. 
Th at’s why a serious commitment to helping veterans build 
on their careers and transition successfully to civilian life is 
a vital part of CACI’s culture.

CACI focuses talent, expertise, 
and technology to deliver valuable 
innovation to our customers’ 
high-priority missions.

CACI INTERNATIONAL EXECUTIVE OFFICERS
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the quality of our business development 
eff orts by making better bid decisions 
and focusing on larger solutions-based 
opportunities. Th ese eff orts paid off  
as we captured more business than in 
Fiscal 2013 and achieved double-digit 
growth in contract awards. We believe 
that we can both sustain this improve-
ment and extend it through Fiscal 2015 
and beyond. 

As we note in this report, the world 
remains a dangerous place. Global 
fl ashpoints compound the burden of our 
national security customers who are al-
ready buff eted by an uncommon series of 
internal and external challenges, budget 
constraints, and diffi  cult choices regard-
ing investments in people and technol-
ogy. As a result of diversifi ed and more 
sophisticated external threats, specifi cally 
those involving the full spectrum of 
electronic warfare, our national secu-
rity customers are seeking increasingly 
sophisticated technology and solutions to 
counter these dangers.

Our acquisition of Six3 Systems posi-
tions us to expand our support to those 
customers who are charged with staying 
abreast of potential adversaries’ evolving 
capabilities and safeguarding the nation’s 
ability to operate across the electro-
magnetic spectrum. Six3’s unique set of 
signals intelligence and cyber capabilities 
is increasingly essential to protecting 
our country against growing interna-
tional threats.

As a result of integrating Six3 into 
CACI, we completed a realignment of 
our domestic operations. We are now 
fully aligned to the 10 areas of our ad-
dressable market. Each business area has 
streamlined processes, business devel-
opment teams, and market-dedicated 

to meet new and emerging needs. Most 
signifi cantly, we grew our healthcare 
capabilities to help our government 
respond to expanding national healthcare 
requirements, and made an acquisition, 
Six3 Systems, Inc., that positions us as a 
leader in the advanced intelligence and 
cybersecurity capabilities our national 
security customers are seeking.

Our United Kingdom operations 
delivered another year of record results. 
Our operations there continue to pro-
vide a variety of services and products 
in support of commercial and govern-
ment customers.

As we entered Fiscal 2015, our forward 
indicators were solid. Our funded back-
log was nearly $1.6 billion and our total 
backlog was over $7 billion. Nearly 85 
percent of our planned revenue for Fiscal 
2015 will come from contracts on which 
we currently execute. In addition, we had 
nearly $10 billion in submitted propos-
als under evaluation. Over 80 percent of 
those bids are new business for CACI.

The Agility to Adapt

In Fiscal 2014, we positioned CACI for 
long-term success by strengthening busi-
ness development and enhancing our 
unique, high-end skills and capabilities 
with the acquisition of Six3 Systems, the 
largest in our history.  

To maintain our base of business and our 
high rate of retaining business, we began 
working with our customers earlier on 
contracts that were to be recompeted, 
concentrating on enhancing customer 
value. At the same time, we improved 

Our performance 
and results in Fiscal 

Year 2014 were driven 
by our agility in adapting to a continu-
ously unfolding and challenging market 
environment, and by taking actions to 
position CACI for long-term success. We 
remained focused and confi dent in our 
proven growth strategy: Win new busi-
ness, deliver operational excellence, and 
use our capital to make investments that 
will grow our company and improve our 
future performance. 

During Fiscal 2014, we continued to 
work closely with our government 
customers. Th ey endured a government 
shutdown while operating in an uncer-
tain environment – both domestically 
and internationally – under sequestration 
and with continuing resolutions before 
realizing some stability in the latter half 
of our fi scal year. While we expect this 
environment to persist throughout Fiscal 
2015, we believe that our diff erentiated 
position and demonstrated operational 
excellence will help off set the impact of 
constrained federal spending. 

Th roughout the fi scal year, we adapted 
to changes in customer behavior and 
applied the lessons we have learned about 
government spending patterns since the 
inception of sequestration. We remained 
focused on strengthening the aspects 
of our business we control, and lever-
aged our market-driven strategy and 
strong operational excellence to enhance 
our competitive position. In all our 
markets and across all our intelligence, 
defense, and federal civilian customers, 
we enhanced our solutions and services 



• Revenue of $3.56 billion

• Operating income of $257.4 million

• Net income attributable to CACI 
of $135.3 million

• Diluted earnings per share of 
$5.38

• Operating cash fl ow of 
$198.6 million

• Contract funding orders received 
were $3.6 billion

• Contract awards received were 
$3.95 billion

• Completed the acquisition and 
integration of Six3 Systems, Inc., 
which expands our capabilities 
and customer relationships in our 
Cyberspace market area and builds 
on CACI capabilities in our C4ISR 
and Intelligence market areas

CACI’s Signifi cant 
Accomplishments in 
Fiscal 2014:

management teams responsible for the 
delivery, growth, and strategic direc-
tion of each market. In addition, we are 
utilizing the investments in market-based 
solutions developed over the last two 
years to build even more cost-effi  cient 
solutions and leverage those capabilities 
in each of our 10 markets.

The Character of Our People

As we look ahead to Fiscal 2015, we are 
well-postured to support our customers’ 
critical missions and priorities with inno-
vative solutions and services. We will also 
continue to position CACI for success in 
those market areas where we see viable 
growth opportunities. 

All of this is made possible by CACI’s 
dedicated professionals and the out-
standing work they do in serving our 
customers. Th eir talent, commitment, 
and character are an essential part of 
what distinguishes CACI. Our shared 
corporate culture of good character and 
ethics assures customers of operational 
excellence delivered with honesty and 
integrity, and gives them confi dence we 
will always do the right thing for their 
missions and our nation. We are harness-
ing the strength of our remarkable people 
and building on the fundamentals of 
our business for long-term shareholder 
value. We also thank you, our fellow 
shareholders, for your continued support 
for our company.

Kenneth Asbury
President and Chief Executive Offi cer,  
CACI International Inc

Dr. J.P. (Jack) London
Executive Chairman and Chairman of 
the Board,  CACI International Inc

3
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New threats to global peace and stability 
emerge every day. The United States Intelligence 
Community, military, and civilian agencies must 
maintain a watchful eye on emerging threats and 
be ready to respond when needed. CACI supports 
our customers across the federal government with 
mission-critical solutions in everything from sen-
sor technology to logistics and training to network 
security and support. No matter where threats 
emerge, CACI remains committed to supporting 
our government’s mission to make the world a safer 
place at home and abroad.

For more than 50 years, we have served the 
government’s high-priority missions. We have lev-
eraged our experience into a deep understanding 
of how the federal government pursues its goals. 
Using that understanding, CACI’s professionals can 
communicate with customers in their own lan-
guage, and understand their unique challenges.

In our C4ISR market area, our project teams 
have developed innovative technological solutions 
to improve our customers’ ability to identify and 
respond to threats around the world. We have, 
for example, developed and delivered high-end 
and first-in-kind sensors to customers, and won 
funding to continue supporting customer efforts to 
develop new technologies.

CACI also plays an integral role supporting the 
logistics, training, and material readiness needs of 
the U.S. military. Our logistics and material readi-
ness experts developed a solution to assist one cus-
tomer in delivering $4 billion in repairs to vehicles 
and equipment more efficiently. At Fort Benning 
in Georgia, our eLearning team has been support-
ing the Army by developing and delivering mobile 
training applications. Soldiers can download these 
cutting-edge applications from all over the world to 
train and maintain a wide range of skills.

For a long time we have supported customers 
in our Cyberspace market area in their efforts to 
defend or disrupt computers, servers, and network 
architecture. Our acquisition of Six3 Systems this 
year enables us to focus on an additional part 
of cyberspace: the signals emitted by weapons 
systems, airborne platforms, and satellites. With 
Six3, we gained complete coverage of the cyber 
spectrum, expanding our ability to deliver agile 
and affordable technical products and solutions 
to customers in our Cyberspace, Intelligence, and 
C4ISR market areas.

Working alongside our customers in our Intel-
ligence market area, we have deployed our program 
management expertise to improve the processing 

THE WORLD  
    IS A DANGEROUS PLACE

	 One of CACI’s  
highest priorities  
is helping our  
customers make  
the world a  
safer place.
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backlog for a counterterrorism project. And using 
our subject matter expertise in signals intelligence, 
we have helped enhance some of our nation’s most 
important counterterrorism capabilities. 

The technical capabilities we provide are only 
part of how our customers address or counter 
emerging global threats. It is the fusion of CACI’s 
technological prowess, the expertise of our people, 
and our culture of good character that distinguish-
es us to our customers and helps keep them coming 
back to us. 

Even as we deliver valuable technological solu-
tions to our customers, CACI’s professionals pro-
vide direct support as well. For over 30 years, we 
have worked side-by-side with military and civilian 
personnel wherever their missions take them. In 
the past year, many CACI professionals have been 
recognized by their customers for their dedication. 
One CACI employee was formally cited for valor 
by the Department of Defense for actions  
that directly saved the lives of U.S. and Afghan 
service members. 

We have also shown our commitment to our 
customers’ missions in another way. At a time 
when intelligence budgets are uncertain, CACI has 
increased its presence in the Intelligence market 
with the acquisition of Six3. By expanding our 
intelligence capabilities and customer base with the 
largest acquisition in our history, we have demon-
strated to our customers that we are with them for 
the long term.

      We deliver innovative solutions that support our 
intelligence, defense, and civilian customers across  
10 market areas:
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Th e federal government is under pressure to 
reduce its spending, even as the demand for the 
services it provides grows. Intelligence, defense, 
and civilian agencies fi nd their budgets con-
strained, and look to CACI’s high-value solutions 
and services to help them achieve their missions 
more effi  ciently and cost-eff ectively. From support-
ing federal litigation to enterprise planning and 
budgeting, CACI’s innovative solutions and ser-
vices help our customers accomplish their missions 
with the resources they have.

CACI’s solutions augment our customers’ 
ability to manage their fi nancial obligations. For 
one customer in our Business Systems market area, 
we developed and now maintain and enhance its 
central system for electronic invoicing, receipt, and 
acceptance. Th is system supports over 500,000 
users worldwide, processing over 11 million trans-
actions every month. Th e system helps the custom-
er streamline its invoicing and payment capabili-
ties, reduce its labor costs, and take the maximum 
benefi t from discounts off ered by vendors. And 
we continue to work with the customer to reduce 
the cost of the system and improve its ability to do 
more in the future.

Th e systems themselves are not the only added 
value that CACI brings to its customers. Working 
for a diff erent project that will enhance the cus-
tomer’s capacity to respond to its budget pressures, 
CACI’s team brought innovative project manage-
ment to the customer’s mission. Since our team 
implemented a new process methodology, the 
program has seen signifi cant benefi ts, including an 
on-time and on-budget migration to the cloud, and 
lower overall costs for the organization.

CACI’s team has been at the forefront of help-
ing the government save money with innovative 

solutions. Over 16 months, our team designed, 
developed, and implemented a new Fellowship 
Payment System for the National Institutes of 
Health, removing the last major obstacle to the 
retirement of the agency’s legacy accounting and 
business system. Th e solution we implemented 
supports over 4,300 active research fellows at NIH, 

assisting with the distribution of over $150 million 
in stipend payments annually. In completing this 
milestone, the fi nal decommission of the legacy 
business system proceeded with anticipated annual 
savings of $1.2 million for the agency.

We have also been integral to the development 
and deployment of consolidated services for federal 
agencies. Th is initiative, part of the President’s 
Management Agenda, is intended to reduce or 
eliminate duplicated systems and services across 
federal agencies. Instead of each agency admin-
istering its own systems for fi nance and human 
resources, one agency will handle those functions 
for several agencies. Th is year, CACI made the fi nal 
deployment of a consolidated fi nancial system for 

ENHANCING GOVERNMENT
     WITH HIGH-VALUE SOLUTIONS
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the entire Department of the Interior, bringing all 
of that agency’s bureaus onto one system for the 
fi rst time, and helping the customer achieve its 
strategic goal.

For more than three decades, we have provided 
Investigation and Litigation Support (ILS) solutions 
and services to the federal government. Th is year, 
CACI’s ILS team won all of its recompete bids, 
as well as substantial new business, driving an 
eighth consecutive year of growth. As a prime 
contractor on multiple vehicles, CACI supports 
the U.S. Department of Justice, Securities and 
Exchange Commission, Department of Veterans 
Aff airs, and other customers with computer foren-
sics, cloud hosting, e-discovery, paralegal services, 
document management, and other automated liti-
gation support tasks. Additionally, CACI’s Digital 
Forensics Laboratory, a full-service computer and 
audio forensics facility, received accreditation from 
the American Society of Crime Laboratory Direc-
tors. Th is accreditation means that the capabilities 
CACI off ers to its litigation support customers 
meet or exceed established testing and calibration 
requirements, assuring them that they are receiving 
the highest-quality support.

Our customers leverage our solutions 
to achieve their goals with their 
existing resources.

Intelligence, defense, and federal 
civilian customers rely on our 
business systems, enterprise IT, 
and investigation and litigation 
support solutions for improved 
mission eff ectiveness.
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CACI meets the accelerating demand for new 
healthcare strategies and technologies in military, 
civilian, and defense health organizations. Using 
our understanding of the health industry and the 
technology that drives it, we deliver powerful solu-
tions for healthcare delivery systems, public health, 
medical logistics, and benefits and payer services.

One example of our commitment to national 
priorities in our Healthcare market area is our work 
designing, building, operating, and maintaining 

a major healthcare data analytics platform. This 
effort on behalf of a government healthcare-related 
customer aids with overseeing the implementation 
of provisions in the Patient Protection and 
Affordable Care Act. By serving as a central 
repository for the capture, organization, analysis, 
and reporting of data, the platform helps ensure 
compliance with the new insurance market rules.

CACI plays an important role in assisting the 
Veterans Benefits Administration claims process-
ing effort by converting and indexing millions of 
paper claims documents into electronic formats 
for loading to the Veterans Benefits Management 
System, and storing the hard copies. This effort 
includes receipt of materials from the Department 
of Veterans Affairs (VA) Regional Offices as well as 
directly from veterans, and may soon be expanded 

    IMPROVING  
HEALTHCARE DELIVERY,  
             EFFICIENCY, AND QUALITY

to include materials from private physicians. This 
state-of-the-art document processing program 
services millions of claims documents per month 
and is a critical step forward in the VA’s overall 
strategy to eliminate the long-standing veteran 
claims backlog.

Similarly, CACI’s Federal Case Management 
Tool helps track veterans through the continuum 
of care. Closer case tracking ensures that veter-
ans continue to get the support they need as they 
receive treatment, assisting the federal medical 
community in focusing on the patient, and ensur-
ing that the systems and processes forming the 
backbone of health organizations run efficiently.

We deliver powerful  
data analytics  
for high-priority 
healthcare missions.
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Th rough our operation in the United King-
dom, we apply our unique blend of expertise and 
technology to both commercial and government 
customers in the U.K., continental Europe, and 
around the world. Our operations provide a variety 
of IT services and proprietary data and soft ware 
products in three addressable markets: marketing 
solutions, social services, and network services.

Fiscal 2014 was a record year for 
CACI’s United Kingdom operation in 

terms of revenue and net income. 

Th e marketing solutions business continued 
its strong performance, providing businesses and 
local authorities with strategy and data analytics to 
better understand their customers, structure their 
organization, and deliver value. 

Part of our off ering in marketing solutions is 
InSite®, our proprietary geodemographic informa-
tion system product. InSite enables location plan-
ners and decision-makers to use geodemographic, 
marketing, and lifestyle data knowledge to locate 
new sites for retail stores. Th is fi scal year we also 
developed an innovative release of InSite. Th e new 
release includes a web-enabled version called InSite 

Everywhere, as well as a more user-friendly inter-
face, among other features. 

We are also leveraging our strength to expand 
in other areas. One of our largest InSite custom-
ers, a U.K.-based restaurant, bar, and pub operator, 
awarded us the contract to design and build their 
new website, based in part on our work with them 
with InSite. And Fiscal 2014 saw the launch of a 
new website that we designed and built for a major 
sports organization. Th e launch marks an impor-
tant phase in the development of truly 
integrated marketing services for this customer, 
and positions CACI to continue to grow our 
customer support.

We sold our market-leading proprietary 
enterprise resource planning soft ware, Offi  ceBase, 
to Ofsted – the U.K.’s Offi  ce for Standards in 
Education, Children’s Services and Skills. Ofsted 
inspects and regulates services that care for 
children and young people, as well as those that 
provide education to all age groups. Offi  ceBase will 
be used to integrate and manage the core areas of 
Ofsted’s social care processes. Th is sale also opens 
up signifi cant further opportunities in the growing 
U.K. market for managing care services.

APPLYING INTELLIGENT
   TOOLS TO BUSINESS PLANNING

Our proprietary data and software 
support customer decision-making.



10

 Year ended June 30,

(amounts in thousands, except per share data) 2014 2013 2012  

Revenue $ 3,564,562 $ 3,681,990 $ 3,774,473

Costs of revenue:
 Direct costs  2,426,520  2,535,606  2,598,890
 Indirect costs and selling expenses  815,458  821,465  819,772 
 Depreciation and amortization  65,181  54,078  55,962
Total costs of revenue  3,307,159  3,411,149  3,474,624
Income from operations  257,403  270,841  299,849
Interest expense and other, net  38,158  25,818  24,101 
Income before income taxes  219,245  245,023  275,748
Income taxes  83,326  92,347  107,537
Net income including portion attributable to noncontrolling
 interest in earnings of joint venture  135,919  152,676  168,211
Noncontrolling interest in earnings of joint venture  (603 )  (987 )  (757 )
Net income attributable to CACI $ 135,316 $ 151,689 $ 167,454

Earnings per common and common equivalent share
Basic:  
Weighted-average shares outstanding  23,429  23,010  27,077
Earnings per share $ 5.78 $ 6.59 $ 6.18
Diluted:
Weighted-average shares outstanding  25,155  23,885  28,111
Earnings per share $ 5.38 $ 6.35 $ 5.96

Financial information should be read in conjunction with consolidated � nancial statements and notes included in this Annual Report and on the Form 
10-K that CACI has � led with the Securities and Exchange Commission. 

C A C I  I n t e r n a t i o n a l  I n c

Consolidated Statements of Operations
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Financial information should be read in conjunction with consolidated � nancial statements and notes included in this Annual Report and on the 
Form 10-K that CACI has � led with the Securities and Exchange Commission. 

 June 30,

(amounts in thousands, except per share data)  2014 2013

ASSETS      
Current assets:
 Cash and cash equivalents $ 64,461  $ 64,337
 Accounts receivable, net  615,580   614,616
 Deferred income taxes  22,694   18,953
 Prepaid expenses and other current assets  33,114   25,875
Total current assets  735,849   723,781 

Goodwill  2,188,569   1,476,965
Intangible assets, net  230,410   104,188
Property and equipment, net  68,485   65,510
Supplemental retirement savings plan assets  88,465   83,419 
Accounts receivable, long-term  8,714   11,330 
Other long-term assets  38,646   31,878
Total assets $ 3,359,138  $ 2,497,071 

LIABILITIES AND SHAREHOLDERS’ EQUITY
Current liabilities:
 Current portion of long-term debt $ 41,563  $ 295,517
 Accounts payable   55,811   133,073
 Accrued compensation and bene� ts  183,361   166,538
 Other accrued expenses and current liabilities  141,852   147,366
Total current liabilities  422,587   742,494 

Long-term debt, net of current portion  1,238,728   300,790 
Supplemental retirement savings plan obligations, net of current portion  77,457   74,757 
Deferred income taxes  197,847   119,885 
Other long-term liabilities  63,353   51,573 
Total liabilities  1,999,972  1, 289,499 

Shareholders’ equity:      
 Preferred stock $0.10 par value, 10,000 shares authorized, no shares issued  —   — 
 Common stock $0.10 par value, 80,000 shares authorized, 41,441 issued and 23,500 
      outstanding at June 30, 2014 and 41,172 issued and 23,222 outstanding 
      at June 30, 2013  4,144   4,117
 Additional paid-in capital  537,334   530,154
 Retained earnings  1,392,954   1,257,638
 Accumulated other comprehensive loss   (382 )  (9,815 )
 Treasury stock, at cost (17,941 and 17,950 shares, respectively) (577,167 ) (577,191 )
 Total CACI shareholders’ equity  1,356,883  1, 204,903
 Noncontrolling interest in joint venture  2,283    2,669
Total shareholders’ equity  1,359,166    1,207,572
Total liabilities and shareholders’ equity $ 3,359,138    $2,497,071

2014 2013 2013

          

$ 64,461  $ 64,337 $ 64,337
615,580   614,616  614,616

 Deferred income taxes   Deferred income taxes  22,694   18,953  18,953
33,114   25,875   25,875

735,849   723,781    723,781 

2,188,569   1,476,965  1,476,965
230,410   104,188  104,188

68,485   65,510  65,510
88,,465   83,419   83,419 

8,714   11,330   11,330 
38,646   31,878   31,878

$ 3,359,138  $ 2,497,071  $ 2,497,071 

$ 41,563  $ 295,517 $ 295,517
55,,811   133,073  133,073

183,361   166,538   166,538
141,852   147,366  147,366
422,587   742,494   742,494 

1,238,,728   300,790   300,790 
77,457   74,757   74,757 

197,847   119,885   119,885 
63,353   51,573   51,573 

1,999,972  1, 289,499  1, 289,499 

Shareholders’ equity:      Shareholders’ equity:      
$0.10 par value, 10,000 shares authorized, no shares issued  $0.10 par value, 10,000 shares authorized, no shares issued  —   —   — 

4,144   4,117  4,117
537,334   530,154  530,154

1,392,954      
 Accumulated other comprehensive loss    Accumulated other comprehensive loss   (382 )  (9,815 )  (9,815 )

(577,167 ) (577,191 ) (577,191 )
1,356,883  1, 204,903 1, 204,903

2,283    2,669    2,669
1,,359,,166    1,207,572   1,207,572

$ 3,359,138    $2,497,071   $2,497,071

 2013 2013

      

 $ 64,337 $ 64,337
  614,616  614,616

 Deferred income taxes   Deferred income taxes    18,953  18,953
   25,875   25,875
   723,781    723,781 

  1,476,965  1,476,965
  104,188  104,188
  65,510  65,510
  83,419   83,419 
  11,330   11,330 

   31,878   31,878
 $ 2,497,071  $ 2,497,071 

 $ 295,517 $ 295,517
  133,073  133,073

   166,538   166,538
  147,366  147,366
  742,494   742,494 

  300,790   300,790 
  74,757   74,757 
  119,885   119,885 
  51,573   51,573 
 1, 289,499  1, 289,499 

Shareholders’ equity:      Shareholders’ equity:      
$0.10 par value, 10,000 shares authorized, no shares issued  $0.10 par value, 10,000 shares authorized, no shares issued    —   — 

  4,117  4,117
  530,154  530,154

      
 Accumulated other comprehensive loss    Accumulated other comprehensive loss     (9,815 )  (9,815 )

 (577,191 ) (577,191 )
 1, 204,903 1, 204,903

    2,669    2,669
   1,207,572   1,207,572
   $2,497,071   $2,497,071

C A C I  I n t e r n a t i o n a l  I n c

Consolidated Balance Sheets
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Front left to right: Dr. Warren R. Phillips, Dr. J.P. London, Kenneth Asbury. Back left to right: Michael A. Daniels, William L. Jews, 
Honorable James S. Gilmore III, Admiral Gregory G. Johnson, Charles P. Revoile, General William S. Wallace, James L. Pavitt. 

Directors

Dr. J.P. London (1981) 3*, 4*, 5, 7

Executive Chairman and Chairman of the Board, CACI International 
Inc; Chief Executive Offi cer, 1984-2007. Director, Friends of the 
National World War II Memorial, U.S. Navy Memorial Foundation, 
Naval Historical Foundation, and CAUSE (Comfort for America’s 
Uniformed Services)

Kenneth Asbury (2013) 3

President and Chief Executive Offi cer, CACI International Inc; former 
President and Chief Executive Offi cer of ASRC Federal Holding 
Company; former President of the Civil business of Lockheed Martin; 
served in the U.S. Army Security Agency

Michael A. Daniels (2013) 2, 4, 5

Director of Mercury Computer Systems, Inc.; former Chairman of the 
Board and Chief Executive Offi cer of Mobile 365, Inc.; former Director 
of Sybase 365, Inc. and Luna Innovations; former Senior Executive of 
Science Applications International Corporation; former Chairman and 
Chief Executive Offi cer of Network Solutions, Inc.

Honorable James S. Gilmore III (2009) 2, 4, 5

Former Governor of the Commonwealth of Virginia; former Chairman, 
U.S. Congressional Advisory Panel to Assess Domestic Response 
Capabilities Involving Terrorism and Weapons of Mass Destruction; 
Director, Everquest Financial, Ltd., Atlas Air Worldwide Holdings, 
Inc., Cypress Communications, Inc., Global Relief Technologies of 
Portsmouth, New Hampshire

William L. Jews (2013) 1, 4, 5

Chairman of the Ryland Group; Director of Camden Learning 
Corporation; has served as Director of MBNA Corporation, Ecolab, 
Inc., and Fortress International Group, Inc; former President and Chief 
Executive Offi cer of CareFirst, Inc., CareFirst of Maryland, Inc., Group 
Hospitalization and Medical Services, Inc., and Blue Cross Blue Shield 
of Maryland, Inc.; former Chief Executive Offi cer of Blue Cross Blue 
Shield of Delaware; former Director for Choice Hotels International, Inc.

Executive O�  cers

Dr. J.P. London
Executive Chairman and 
Chairman of the Board

Kenneth Asbury
President and Chief Executive Offi cer

John S. Mengucci
Chief Operating Offi cer, 
President, U.S. Operations

Gregory R. Bradford
President, CACI Information Solutions, 
Chief Executive, CACI Limited

Thomas A. Mutryn
Executive Vice President, 
Chief Financial Offi cer, and Treasurer

J. William Koegel, Jr.
Executive Vice President, 
General Counsel, and Secretary 

Admiral Gregory G. Johnson (2006) 2, 3, 5*, 7

Founder, Snow Ridge Associates; Admiral, U.S. Navy (Ret.); former 
Commander, U.S. Naval Forces Europe and Africa; Commander in 
Chief, Allied (NATO) Forces Southern Europe; Director, Delorme, Inc. 
and Delta Dental Plan of Maine

James L. Pavitt (2008) 2, 5, 7*

Member of the advisory board of Patriot Defense Group; Senior Advisor 
to Geopolitical Advisory Partners; President of JLP Associates, LLC; 
former Senior Advisor, The Scowcroft Group; former Deputy Director 
for Operations, head of America’s Clandestine Services, and Chief 
of the Counterproliferation Division, Central Intelligence Agency; 
former Senior Intelligence Advisor, National Security Council team for 
President George H.W. Bush

Dr. Warren R. Phillips (1974) 1*, 3, 5, 6*, 7

Chief Financial Offi cer, Albanian-Macedonian-Bulgarian Oil Pipeline 
Corporation; former Professor of Government and Politics, Assistant 
Vice President for Administration, University of Maryland; former 
Executive Vice President and Chief Financial Offi cer, Maryland 
Moscow, Inc.; former Chief Executive Offi cer and Chairman of the 
Board of Directors, Advanced Blast Protection, Inc.

Charles P. Revoile (1993) 1, 2*, 3, 4, 6

Legal and business consultant; former Senior Vice President, General 
Counsel and Secretary, CACI International Inc; former Counsel, 
Communications Division, Westinghouse Electric Corporation 

General William S. Wallace (2009) 1, 5, 7

General, U.S. Army (Ret.); former Commander, Fifth U.S. Corps during 
Operation Iraqi Freedom; former Commander, Joint Warfi ghting Center 
and Commanding General, 4th Infantry Division

( ) Denotes year elected/appointed a director 
of the Company

* Denotes Chairmanship of Committee
1 Member of Audit Committee
2 Member of Compensation 

Committee
3 Member of Executive Committee
4 Member of Investor Relations 

Committee
5 Member of Strategic Assessment Committee
6 Member of Corporate Governance and 

Nominating Committee
7 Member of Security and Risk 

Assessment Committee

CACI INTERNATIONAL BOARD OF DIRECTORS



Shareholder Information

Corporate Headquarters 
CACI International Inc 
1100 North Glebe Road 
Arlington, VA  22201 
(703) 841-7800

Annual Meeting 
The 2014 annual meeting will be held at 9:30 am EST, November 20, 2014 at:
	 Hilton McLean Tysons Corner  
	 7920 Jones Branch Drive 
	 McLean, VA  22102
Common Stock 
CACI International is listed on the New York Stock Exchange (NYSE) under the symbol CACI. 
Daily quotes on the common stock can be obtained in most daily newspapers and online services.

	 2014	 2013
	 Quarter	 High	 Low	 High	 Low
	 1st	 $70.00	 $60.52	 $57.97	 $50.79 
	 2nd	 $74.27	 $66.09	 $57.07	 $48.56 
	 3rd	 $80.77	 $70.01	 $58.49	 $49.98 
	 4th	 $74.89	 $67.01	 $65.52	 $54.05

As of August 21, 2014, there were approximately 285 holders of record of CACI International  
common stock, and 23,514,858 shares of common stock outstanding.

Shareholder Services 
All questions concerning registered shareholder accounts and stock transfer matters,  
including name or address changes, transfers, and other services, should be directed to  
CACI’s transfer agent and registrar:
	 American Stock Transfer and Trust Corporation 
	 6201 15th Avenue 
	 Brooklyn, NY  11219 
	 (800) 937-5449

Independent Auditor 
Ernst & Young LLP 
8484 Westpark Drive 
McLean, VA  22102

Annual Report on Form 10-K 
The annual report on Form 10-K to the Securities and Exchange Commission may be obtained 
without charge by addressing a request to:
	 CACI International Inc 
	 Investor Relations 
	 1100 North Glebe Road  
	 Arlington, VA  22201
The CACI International 2014 Annual Report is available from the CACI website at  
http://www.caci.com. An Adobe Acrobat Portable Document Format (PDF) file of the print  
version can be downloaded from this location. In addition, other documents can also be obtained  
at the same location.

CACI on the Internet 
Information on CACI’s services and products can be found via the CACI homepage  
(http://www.caci.com). Financial results, corporate news releases, and other CACI activities can also 
be found via that address.

Additional Information 
Inquiries from institutional investors, financial analysts, and portfolio managers should be directed to:	
	 David L. Dragics, Senior Vice President, Investor Relations 
	 (866) 606-3471, ddragics@caci.com

Inquiries from individual shareholders and registered representatives should be directed to: 
	 Mary Peevy, Investor Relations 
	 (866) 606-3471, mpeevy@caci.com

Inquiries from the financial and other media should be directed to: 
	 Jody Brown, Executive Vice President, Public Relations 
	 (703) 841-7801, jbrown@caci.com

CACI, CACI Ever Vigilant, and InSite are registered trademarks of CACI

© CACI 2014

Corporate Headquarters
CACI International Inc
1100 North Glebe Road
Arlington, Virginia  22201 
(703) 841-7800
www.caci.com

European Headquarters
CACI House  –  Kensington Village
Avonmore Road  
London, England W14 8TS 
(01144207) 602-6000
www.caci.co.uk

CACI (NYSE: CACI) is a member of 
the Russell 2000 Index and the S&P 
SmallCap 600 Index and can be found 
on the web at www.caci.com.

CACI provides information solutions and  
services in support of national security 
missions and government transformation for 
Intelligence, Defense, and Federal Civilian 
customers. A Fortune magazine World’s Most 
Admired Company in the IT Services industry, 
CACI is a member of the Fortune 1000 Larg-
est Companies, the Russell 2000 Index, and 
the S&P SmallCap 600 Index. CACI provides 
dynamic careers for over 15,300 employees  
in 120 offices worldwide.

Visit our website at:
www.caci.com

Find career opportunities at: 
http://careers.caci.com

Connect with us through social media:



INFORMATION DEPLOYED.

SOLUTIONS ADVANCED.

MISSIONS ACCOMPLISHED.

CACI is built on a culture of good  

character. For us, the elements of  

good character — honesty, integrity, 

commitment, and respect — are  

essential to how we do business. They  

form the foundation of our success. 

Good character also means being 

mission-oriented: We put the needs of 

our shareholders and customers first. 

We strive to be a role model for ethics 

and integrity among our peers, and we 

will continue to recognize, foster, and 

celebrate the importance of character 

in the leadership of our industry.

I N  T H E  C O M P A N Y  O F

C H A R AC T E R


