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FORWARD-LOOKING STATEMENTS

This presentation includes forward-looking statements within the meaning of the U.S. federal securities laws, including, without limitation, statements regarding:
projected fiscal year 2018 sales, sales growth, strategic growth, operating income, gross profit, gross margin, operating expenses, earnings growth, acquisitions,
dividends and stock buybacks, product market trends, opportunities and potential growth, product category strategies, projected fiscal year 2018 sales, sales growth
and annual run rate by product category, product category market share and leadership, competitive advantages, product innovation, earnings per share roadmap,
operating margin target, new market opportunities, new channels, stock price, value creation, long term business model (including sales growth, sales growth by
product category, gross margin, operating expenses, operating margin, cash from operations and capital allocation), product category expectations, resource
allocation and investments, and fiscal year 2019 sales growth and operating income outlook and related assumptions. These statements are subject to risks and
uncertainties that may cause actual results and events to differ materially, including without limitation: if our product offerings, marketing activities and
investment prioritization decisions do not result in the sales, profitability or profitability growth we expect, or when we expect it; if we fail to innovate and develop
new products in a timely and cost-effective manner for our new and existing product categories; if we do not successfully execute on our growth opportunities or our
growth opportunities are more limited than we expect; the effect of pricing, product, marketing and other initiatives by our competitors, and our reaction to them,
on our sales, gross margins and profitability; if our products and marketing strategies fail to separate our products from competitors’ products; if we are not able to
maintain and enhance our brands; if we do not fully realize our goals to lower our costs and improve our operating leverage; if there is a deterioration of business
and economic conditions in one or more of our sales regions or product categories, or significant fluctuations in exchange rates; the effect of changes to our
effective income tax rates. These and other risks and uncertainties are detailed in Logitech’s filings with the Securities and Exchange Commission, including our
Annual Report on Form 10-K for the fiscal year ended March 31, 2017 and our Quarterly Report on Form 10-Q for the fiscal quarter ended December 31, 2017, available
at , under the caption Risk Factors and elsewhere. Logitech does not undertake any obligation to update any forward-looking statements to reflect new
information or events or circumstances occurring after the date of this presentation.

To facilitate comparisons to Logitech’s historical results, we have included non-GAAP adjusted measures in this presentation, which exclude primarily share-based
compensation expense, amortization of intangible assets, purchase accounting effect on inventory, acquisition-related costs, change in fair value of contingent
consideration for business acquisition, restructuring charges (credits), gain (loss) on investments in privately held companies, investigation and related expenses,
non-GAAP income tax adjustment, and other items detailed under “Supplemental Financial Information” in our quarterly earnings press release and posted to our
website at http://ir.logitech.com. Historical GAAP and corresponding non-GAAP measures are provided with our earnings releases and presentations in the Investors
section of our website. We also present percentage sales growth in constant currency (“CC") to show performance unaffected by fluctuations in currency exchange
rates. Percentage sales growth in constant currency is calculated by translating prior period sales in each local currency at the current period’s average exchange
rate for that currency and comparing that to current period sales. Logitech believes this information will help investors to evaluate its current period performance,
outlook and trends in its business. For historical financials provided in this presentation, reconciliation between non-GAAP amounts and GAAP amounts is provided
on the Investors page of our website, together with this presentation and with our earnings releases. With respect to financial outlook and projections, most of the
excluded amounts pertain to events that have not yet occurred and are not currently possible to estimate with a reasonable degree of accuracy. Therefore, no
reconciliation to GAAP amounts has been provided for non-GAAP outlook or projections.


http://www.sec.gov/

STRATEGY & OUTLOOK

Bracken Darrell
President and CEO
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WE WERE A PC PLATFORM GROWTH STORY
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WE ARE NOW A CLOUD PLATFORM GROWTH STORY

VIDEO
CONFERENCING
SMART
HOME

GAMING
MUSIC




CIRCA FISCAL YEAR 2013

Total net retail Strategic growth
sales growth as % of sales

FY13 FY13

Note: Growth is based on net retail sales and comparisons are YoY in constant currency.

Non-GAAP
operating income

FY13



FAST FORWARD TO FISCAL YEAR 2018

Total net retail Strategic growth Non-GAAP
sales growth as % of sales operating income

.

FY13 FY18E FY13 FY18E FY13 FY18E

Note: Growth is based on net retail sales and comparisons are YoY in constant currency.






BUILDING A SUSTAINABLE GROWTH BUSINESS

MULTI-CATEGORY
MULTI-BRAND

CULTURE
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DESIGN & ENGINEERING

From great products to great experience



DESIGN & ENGINEERING

From product design to experience
design

From hardware-only to hardware
plus software

From 100% external design as a service
to internal design as an obsession

Quietly created one of the most effective
internal design firms in the world
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WE ARE #1 IN DESIGN AWARD PER SALES $

Total awards per billion $ in sales
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HONORABLE MENTION
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CESI

INNOVATION
AWARDS

Note: Figures are based on total number of 2017 reddot and iF awards divided by total company sales.



WE ARE #1 IN DESIGN AWARD PER SALES $

Total awards per billion $ in sales
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2017 INNOVATION BY
| D DESIGN AWARDS

HONORABLE MENTION
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INNOVATION GOOD
AWARDS DESIGN
Logitech

Note: Figures are based on total number of 2017 reddot and iF awards divided by total company sales.




FAST COMPANY TOP 10 INNOVATIVE DESIGN COMPANY

THE WORLD"S 10T IRNOVATIVE COMPANIES 2018
HONOREES BY SECTOR




MARKETING

From the last era to the next
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glassdoor

gs trend, based on all locations and current employe: efore is July 2013 and Today is February 2018.



CULTURE

Return to small company roots
Flat structure
Humble and open ... Yet hungry

Willing to try more new things
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